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Ludlow Simplicity 


Simplicity in relation to Ludlow operation is not just a descriptive term, but 








_ First of all, the machine 





a most important factor in the production program 






itself is simply designed for a single purpose—quick, accurate production of 






quality slug composition—without “gadgets” that often only hinder efficient 







operation. This simplicity makes for moderate operating and upkeep expense 


Furthermore, the simplicity of Ludlow matrix assembly and casting enables 








capable compositors without any previous experience soon to produce job 





and display composition satisfactory for every requirement Simplicity is 









only one of many reasons for the utmost satisfaction that hundreds and 


hundreds of users have found with the Ludlow System of all-slug composition 













The Elrod #Y 


for strip material from 1-point to 36-points in thickness that 






meets today’s exacting printing requirements 







Ludlow Typograph Company 2022 ciybourn Avenue, Chicago 14 


t in members of the Ludlow Tempo family 








If you demand flawless reproduction in your printed 
advertising, specify Mrap Brack & Wuttt ENAMEL. 
Long the aristocrat of glossy coateds, it is today 


thanks to continuing research 


increasingly popular leader of the complete line of 


Mtap Coated Papers for top-quality reproduction by 


THE MEAD CORPORATION “Paper Makers to America 


Dayton 2*New YorksChicagos Boston+Philadelphias Atlanta 


Sales Offices: The Mead Sales Co., 11S W. First St., 


better than ever. It’s the 


ae eee = -_- 
see 


letterpress and lithography in one or many colors. 
Your printer or lithographer—and, behind him, 
America’s leading paper merchants— knows that MEAD 
Papers mean business. 
A new Demonstration Portfolio, just off the press, is 


yours for the asking. 


» PEt) 
Papers 


This advertisement, in full color in Time and Business Week, helps you 
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FIRST PUBLICATION OF ALL THE PRINTING INDUSTRY 


In this issue 


Save nearly two days’ time in your account- 
ing department each week! That’s what one 
printer did. The story is written up in the 
lead article in this issue. Improved effi- 
ciency was secured in the composing room 
by thorough modernization . . . told by Bob 
Dyment in an article beginning on page 25. 
It seems for-fetched—but wait till you read 
Everett Morrell’s story on page 28! He avers 
that your standing matter files are really a 
selling aid! Oren Arbogust’s punchy sales- 
talk appears again this month, page 29. 
Sixty years ago Will Bradley was designing 
covers for The Inland Printer. A beautifully- 
written story of his career starts on page 30. 
Simplify your work, says Lillian Stemp in 
her third article. Her suggestions will help 
save you money and time. Production stand- 
ards will help cut costs and increase your 
output, reports L. H. Allen in an article on 
page 36. Something the youngsters have all 
been waiting for—the announcement of the 
contest winners—turn to pages 54-55. And 
there are lots of other articles, news stories 
and departments which are must reading. 





Next month 


Scheduled for the August issue are arti- 
cles on die-cutting and how you can do 
it in your own plant; transparent proof- 
ing and its rapid growth in composing 
rooms; how to sell more printing through 
enclosures in your own billing; Work 
Simplification and how it can cut labor 
costs in your shop; fluorescent printing 
inks and papers and how to use them; 
the Baird-Ward printing plant in Nash- 
ville and its tremendous business in 
church periodicals and telephone direc- 
tories; another of J. L. Frazier’s Typo- 
graphic Scoreboards, and many other in- 
teresting and informative departments. 


Make Your Standing Matter Files Help Sell—By Everett G. Morrell 28 


LEADING ARTICLES 


Payroll Plan Speeds Accounting—By E. W. Benson 23 


Composing Room Modernized to Save Labor Costs and 
Improve Efficiency—-By Robert G. Dyment 25 


Ways to Sell Printing (VI)—-By Oren Arbogust 29 
Will Bradley— His Story—By L.H. Allen 30 
Work Simplification Can Save Many Steps (III)—By Lillian Stemp 33 


All-Industry Standards Are Needed to Cut Costs, Increase 
Production—Reported by L.H. Allen 36 


Business Card Contest Winners Announced 54-55 


REGULAR FEATURES 


Page Page 


Books for the Printer 54 New Literature 


Composing Room 50 Offset 
Do You Know 72 Pressroom 
Graphic Arts in Washington 37 Proofroom 


Month's News 58 
New Equipment 56 


Scanning the Scene 


Specimen Review 


Cover Design by James A. Williams 





Manuscripts 


The Inland Printer will accord manuscripts, 
photographs, drawings, etc., courteous at- 
tention and normal care, but cannot be held 
responsible for unsolicited contributions. 
Contributors should keep duplicate copies of 
all material sent in. Address all contri- 
butions to The Inland Printer, 309 West 
Jackson Boulevard, Chicago 6, Illinois. 


Subscription Rates 

For the United States: one year, $5; two 
years, $8; three years, $10; single copy, 
50 cents, For Canada: one year, $5.50; 
two years, $9; three years, $11; single 
copy, 55 cents. (Canadian funds should 
be sent to The Inland Printer, Terminal 
A, P.O. Box 100, Toronto.) Pan-Ameri- 
con: one year, $6; two years, $10; three 
years, $15. Foreign: one year, $10; three 
years, $20. Moke checks or money orders 
(for foreign) payable to Maclean-Hunter 
Publishing Corporation. Foreign postage 
stomps not acceptebie. 
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In a stew over(high 





Save $50 to $80 per ton |v specilving 
Consolidated Enamel Papers instead of 
premium-priced stock of identical quality. 
You'll save because Consolidated Enamels are 

made and coated in a single streamlined operation. 
‘This eliminates many costly manufacturing steps 
sull needed by other mills. As a result, you get 
substantial savings f/us enamel papers equal 
to the finest in every way. 

So do as many top printers are doing with 
complete satisfaction. Switch to Consolidated 
Enamels, today’s best values in enamel 
papers regardless of coating method. You can 
bank on our 20 years’ experience in making 


enamel paper the modern, thrifty way. 


free taste $0 and print on Consolidated 
Papers hefore you order. We wall eladly give you a supply 
lo alone wat! pour next fine printin: pod, ( ompare al 
wulh any enamel pape) at an) price I} the results 

arent all we claim, you haven't lost a thine. If they are, 
you ¢ found a new way to cut your customers’ printing 
hills and to increase your own profits. Phone your 


Consolidated Enamel Papier merchant now. 


4 


ENAMEL PRINTING PAPERS 
PRODUCTION GLOSS * MODERN GLOSS « FLASH GLOSS * PRODUCTOLITH * CONSOLITH 
Consolidated Water Power & Paper Co. « Sales Offices. 135 S. La Salle St., Chicago 3, Illinois 
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THANKS AGAIN to ACCURATE STEEL RULE 
CUTTING DIES 
wnrttes a “new convert 









THE KENSINGTON PRESS 
Box 298 
Kensington, Maryland 










Mr. E. K. Scott 
ACCURATE STEEL RULE DIE MFRS., 
22 West 2lst Street 

New York 10, N. Y. 









Dear Mr. Scott: 
It was with a great deal of trepidition that I 
tackled my first die cutting job with the cutting die 
purchased from your company. Die cutting was entirely new 
to me from a manufacturing standpoint and I was nervous as 
could be setting up the job. It would have cost me consid- 
erable to have an out-of-town die cutter do the job for me, 
I wondered if the Memo Cover would fold into proper position 
after cutting, I wasn’t certain of my makeready , etc., etc. 

























perienced as I was 1n die cutting, 
ct job almost at the first press 


Well, totally inex 
little "Open Door" Memo 


I have turned out a perfe 
impression! A sample of this 
Book 1S enclosed. 
















The buyer was so pleased with the job tnat he has 
doubled his order to a total of 30,000, so it is the real 
excellence of your cutting die which has more than doubled 


my profits. And -- this was done on an g" x 12" C & P handfed 
press, the on spare for die cutting! 













ly one we could 







as this been going on? 
the competitive market, create 
he sole bidder? This I am doing, 
out more profitable and 
will be more on the simple 
can be obtained. 


lf -- how long h 





I’ve asked myse 
Why should I not step out of 
die cut jobs on which I am t 
and hope with your help to turn 
exclusive jobs which, at first, 
and easy side until a larger press 
















the Memo Book 


















Incidentally, the die supplied for 
covers cut as. sharply at the end of 30,000 covers (a 15,000 
press run), as at first. Each edge was clean and without 
You kept your measurements exact 
that 






semblance of raggedness. 
led Memo Book 15 perfect. The payoff 1s 


and the assembl 
the customer 15S pleased and doubled his order. 
















an, 





Thanks again for a new convert. l 
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ACCURATE 


STEEL RULE 
DIE MANUF 
22-24 ACTUR 
mala 21 STREET « NEW YORK 10, N.Y. ¢ a 
igent Service to the Printing Industry for Almost a Quarter same _ 








EVERYBODY, 


- 
be? 


FRANKLIN GOTHIC WIDE 
...THE EXPANSIVE TYPE 


abcdefghijkimnopar 
even the most critical eye. Franklin Gothic Wide is a new stuvwxyZ,:5.-"!27"” 


iddition to the celebrated ATE Franklin Gothic 


vit AA BCDEFGHIJKLMN 


and makes this family of faces sull more versaule. Bol 


Homose ene QBQRSTUVWXYZE 
$1234567890 


(his unrestrained and communicative face appeals at once t 


and worthy 


Wide which is compath 


te body types. Immediately available in nine sizes, 14 pt 


8 60; with 14 pt.. for example, costing 


8, 1O and 12 pt. are in preparavion There's 

: FRANKLIN GOTHIC WIDE is now available in- sizes 
ody, and Franklin Gothic Wide ts for you , ‘ : : 
tpt. to 72 pt, all for $138.60 Font of 18 pt. for example 

$9.65. Sizes 6, & ind 12 pt. are in preparation. 





iPAL GITIES 


ATE AMERICAN TYPE FOUNDERS 


Y ELMORA AVENUE, ELIZABETH, NEW JERSEY © BRANCHI IN PRIN 





Because it pays to be particular 











Correct Bond for business letterheads 


J ' } ee 
Also ad allable im nine HLOrS and ENLCLO Pe 10 


- “¢ 


A 
Wherever the printed vord must tr il represent Olt ~ J 
HOWARD PAPER MILLS. INC. © AETNA PAPER COMPANY DIVISION © DAYTON, OHIO 
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American Heralds a New Era in Airfreight 
with ALL-NEW DC-6A Cargo Planes! 


NOISNVAI 


SERVES MORE LEADING MARKETS THAN ANY 


OTHER AIR CARRIER Alia 
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CONTINUING TO SET THE PACE in the ain 
freight) industry, American. is proud to 


present all-new DC-GA's—largest, fastest 





cargo planes in operation today. 


With these great new planes, American 
now offers next-morning delivery on 


east-to-west coast shipments. So if vou're 





located in anv of the markets shown 


below, vou can now give a new service 





to vour customers on either coast. 





RICAN AIRLINES x." 


ereeca® Leading Awine 


= ' rates, wire us collect and well have a 
ir Fresg 


nance duled eiehuae of the 5 representative in vour office promptly. 


kor specific information on schedules and 


American Airlines, Cargo Sales Division, 


100 Park Avenue, New York I7, N.Y. 


m 

c 
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AMERICAN AIRLINES 


AMERICA’S LEADING AIRLINE 








THE MOISTURELESS | 
SELF-STICKING ADHESIVE 


PRACTICALLY EVERY ONE of your customers uses 
labels: instruction labels, trademarks, guarantees, price 
markers, inspection stickers, and many others. KLEEN-STIK 
helps you get this profitable extra business — because 
KLEEN-STIK is ideal for all these and a hundred more 
P.O.P. Label applications. Used by America’s top advertisers 
because it sticks tight on hard-to-label surfaces . . . easy to 
apply and remove . . . won’t harm the finest finish. 


SHOW YOUR CUSTOMERS THE WIDE RANGE OF KLEEN-STIK USES! 


Use the KLEEN-STIK ‘‘Idea-of-the- 

Month” Kit to help you create 
and sell extra printing 
jobs. Write today on 
your letterhead for 
this valuable free 
service. 


Make ‘'2-in-1”’ sales by recommending KLEEN-STIK for 
other P.O.P. display uses, too! Back-Bar Signs, Die-Cuts, 
Shelf Strips, Wal! Plaques—there’s no limit to its uses. 
Available in a wide variety of top-grade printing papers 
(including DAY-GLO) custom-fitted to your press and your 
specific job. Some standard sheets for immediate shipment. 
KLEEN-STIK is sold only to printers and lithographers— 

either as pre-processed stock or in Spots and Strips applied to your 
finished job. Full details available from KLEEN-STIK representa- 
tives in principal cities—or write direct. 


KLEEN-STIK PRODUCTS, INC. 
225 North Michigan Ave. s Chicago 1, Illinois 


Pioneers in Pressure Sensitives for the Trade 
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in contrasting 






























. i highlights and shadows can be 
achieved in candlelight. Such effects 


‘ i. 
ik ] ] PLT \ can be achieved in the print shop, 
" UU bl. 


loo tf the right papel is used, 
, 
//] 


ff ? 


(LONTrTASTS 


_ effects in contrasts ean he 
achieved economically using St. 


Regis Machine Coated Papers. 


These value papers—Sunbeam Coated 
and Merritt Coated —have flat, resilient 
surfaces suitable to faithful 
reproduction of fine screen 


halftones with minimum make-ready. 


Thev have good brightness and color 
for detailed contrast between ink and 
paper. Their unusual bulk and opacity 
permit efficient use of lighter basis 
weights. Their dimensional stability 
assures close register and good 
pressroom performance, and their 
folding qualities afford efficient 


production in the bindery, 


Like all St. Regis grades, Sunbeam 
Coated and Merritt Coated are stocked 


by better paper merchants everywhere, 


IFoo GRADES 
[ AAL/E SD 


Cellufold Enamel e¢ Cellugloss Enamel 
Imperial Enamel e¢  Pliable Enamel 


comes the raw material to be proce ssed 
under rigid, step-by-step control 
into a complete line of classifications 


and grades, each uniform in 









its consistently high quality. 


Here’s Mr. David McKinney’s answer to that question: 


Mr. David Mckinney, president of 
the H. David McKinney Co., graphic 
arts consultants, has written numer- 
ous technical articles for the major 


printing publications. 


And here’s how the Little Giant meas- 
ures up to Mr. McKinney’s checklist: 
Any user will tell you that you can’t beat 
a Little Giant for versatility, simple ad- 


justments, precise register, and handling 


a full range of stocks. 

But where the Little Giant really excels 
is in providing full form coverage. No 
other press in its size range has three form 
rollers fully covering the form. These, plus 
two gear-driven vibrator rollers, two dis- 


“I would look for versatility; simple ad- 
justments throughout; an ability to handle 
a full range of stocks; precision; and many 
other things; but if I were looking for 
quality, too, I'd insist on adequate cover- 
age. My presses would have the best dis- 
tribution I could buy.” 


tributor rollers, and an additional gear- 
driven vibrator, give more distribution by 
far than any other press in its size range. 

The Little Giant is one of the three lead- 
ing presses in the small size range. Check 
the others, too—on the same points we’ve 
listed. When you compare all three for 
over-all performance, we honestly believe 
you'll cast your vote for an ATF Little 
Giant. Write today for complete informa- 
tion. AMERICAN TYPE FOUNDERS, a sub- 
sidiary of Daystrom, Inc., 200 Elmora 
Avenue, Elizabeth, New Jersey. 


Medium 


tle Gothic # 


Tower, 


tlic, Century Expanded, Alter: 


« facea shown are Stymie 





BETTER, MORE PROFITABLE 


PRINTING FROM THE WIDEST LINE OF 


PROCESSES—GRAVURE... LETTERPRESS... OFFSET 








"Our records show that 


our Mann Perfector 
DOUBLED production" 


e Ask any owner about his ATF-Mann Perfector and you'll hear 
the same story. 

On backe d-up printing the Perfector increases production, cuts 
costs and delivers jobs that will satisfy your customers. 

It prints both sides of a sheet ina single pass—and it’s the only 
standard sheet-fed offset press sold in America designed to do so. 
Its massive construction and helical gears give it a vibrationless 
cruising speed up to 5.000 sheets per hour. Its 38x53 inch sheet 
size enables the ATF-Mann Perfector to print up to 320,000 67x9” 
pages an hour. 

No other sheet-fed press in the country can equal that output. 
Yet the Perfector is in the same price range and requires the same 
number of personnel as single-color presses in the same size range. 

So if you do bac ked-up printing books, magazines, pamphie ts, 
papers or other public ations—it will pay you to find out how the 
ATE-Mann Perfector can fit profitably into your operation. Ad 
dress AMERICAN TYPE FOUNDERS. a subsidiary of Daystrom, Inc., 
200 Elmora Avenue, Elizabeth, New Jersey. 


Type faces shown are Spartans, Dom Casual, 


Ask the man who owns a Mann— 
he'll tell you... 
“IT PAYS TO BUY THE FINEST” 


Features of the new ATF Mann presses: 


FLOATING IMPRESSION: Massive centrifugally-cast precision 
bearings support the entire weight of the cylinders without bear 
ers. Proper engineering and massive construction permit this ex- 


clusive feature which results in better quality lithography 


EXCLUSIVE INKING SYSTEM: Mann presses have more rollers, 
more inches of ink travel from fountain to plate, and fuller cov- 


erage of the form than any offset press in America. 


MASSIVE CONSTRUCTION: Size-for-size, Mann presses are the 
heaviest presses built, and weight is the basic requirement for 
good register. Unequalled sturdiness of frames, journals, bear- 
ings, helical gears and moving parts keep these precision ma 


chines running smoothly. 


Better, more profitable printing from the widest line of processes... Ce 
GRAVURE...LETTERPRESS...OFFSET 








coma td 


” 
a IN 


sie 


yr shunning no danger, sparing no pains, 


saving no expense, to get first-class illustra- 


tions for your printed matter, would you com- 
y | ; 

promise in the letterpress or offset reproduction? 

Our observation is that, in printing, the biggest 


expense comes from not doing it well enough. 


THE MARTIN CANTINE COMPANY 


| ie O A T FE D p A p F R S Specialists in Coated Papers Since 1888 


SAUGERTIES, N. Y. Branches: NEW YORK and CHICAGO 
(In Los Angeles and San Francisco: Wylie & Davis) 


LETTERPRESS: Hi-Arts, Ashokan, M-C Folding Book and Cover, OFFSET-LITHO: Hi-Arts Litho C.1S., Zenagloss Offset C.2S. Book and Cover, 
Zena, Catskill, Velvetone, Softone, Esopus Tints, Esopus Postcard Lithogloss C.1S., Catskill Litho C.1S., Catskill Offset C.2S., Esopus Postcard C.2S. 





The Original Heidelberg is the 

only platen press with every feature 
you need already “built-in.” 

Yes, it’s a press 100% complete... 
with built-in automatic feed, 
aerodynamic controlled delivery, 
One-minute automatic washup, 
flick-o-wrist impression control, 





spray-gun, automatic sheet jogger, etc. 
Yes, all these plus a two-up printing 
device and other items are a 

part of the complete Heidelberg 
“package” at no extra cost. 

It stands to reason “hand-fed” 

presses with “after-thought” feeders, 
spray guns, and other 

“attachments” cannot compare 


with a press actually designed and 


built fully automatic. That's 

why the Heidelberg is superior... 
why it out-speeds, out-performs, 
out-lasts any other platen press. 
You owe it to yourself to see 

the Heidelberg in action... May we 
arrange & FREE DEMONSTRATION? 


Distributors of Heidelberg Automatic Presses 
HEIDELBERG SOUTHERN SALES CO. 

120 N. Sampson St., Houston 3, Texas 
HEIDELBERG WESTERN SALES CO. 

118 FE. 12th St., Los Angeles 15, Calif. 
HEIDELBERG EASTERN SALES CO. 


45-45 Thirty-Ninth St., Long Island City 4, N.Y. 
227 North 3rd St., Columbus 15, Ohio 








Tip Ot The Month 
from Kimberly-Clark 


Po avoid costly waste of labor and paper 
n your shop, consider this mnportant 
aspect of the paper you pay good money 
for. If paper shitts because of a tatlure in 
packing and must be restacked by your 
men before i wall teed properly, add 

r cost to the paper Cost lo 

xcessive handling of paper, re 
sulting mi cxtfa labor and } ape spotlage 
order the largest package that can be 
used. For small yobs. coated paper ts now 
packe {in waste-saving cartons. It skids 
are used make sure the skid 1s no larger 
than the paper Phen it can be brought 
flush wach che puice bars without trans 
ferring the entire load ' So when you buy 
paper, consider the pac kaging and other 
millwork features otten the dutter 


pront and pain 


“Millwork” features of printing papers are important to printers 
details at left in ‘Tip of the Month”’. 
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Match your printing ideas with 


these—and win a%50 Bond! 


Easy way to clean plungers 


To clean a plunger on a line casting 
machine, remove the plunger, shake off 
excess metal and immediately immerse 
in cold water for 3 seconds. Then lay tt 
aside while you clean the well—by the 
time you're finished, the moisture will 
have evaporated from the plunger and it 
will be ready tor use. This eliminates the 
job of brushing and has worked success 
fully for me tor years 

E. M. Blackwell 

I”, terdam Net York 


Steel bar helps set color 


To help set color on a Kelly #2, buy a 


steel bar 4" x “i” x 3 
between rider roll 


Fit the bar on the 
casting adjusting 
screws. The casting should be drilled 
and threaded and a hole placed at each 
end of the bar to be held by a round head 
screw in the casting. The bar should then 
be numbered from the front jogger bar 
in exact position, This will help you set 
color faster and easier especially where 
there are many halftones at different 
places from form to torm 

Armand Boucher, Granite State Press, 


Manchester, New Hampshire 


Ends blanket installation trouble 


Here's a tip to save time and trouble 
when putting new rubber blankets on 
flatbed web presses. First apply a strip ot 
double coated cellulose tape to the edge 
of the cylinder, then place blanket down 
It will really stzc#, even better than when 


you go to the trouble of tying ic with 


twine. Finally, apply the felt blanket and 
draw cloth as usual. This gives a very 
smooth job, and also saves wear and tear 


on your fingers 


WC. Vanderwerth, Superintendent 
The Oklahoma Datly, Univ. of Oklahoma 


Wood grains make attractive covers 


To simulate a novelty cover or back 
ground design for proprams, menus Of 
similar jobs, plane down a flat piece of 
| Check tor 


well-grained pine lumber 
lockup and print directly 


type high 
The varying density of the grain design 
will pick up and transter ink in propor 
tion to the porosity of the wood. Brown 


inks of the lighter shades work best 


Herbert Morrow, Jr., Research Administrator, 
Rochester Institute of Technology, Rochester, N.Y 


Do you have an item of interest? 
Let’s Swap Ideas 


All ideas contributed become the prop 
erty of Kimberly-Clark for use in any 
printed form. For each idea used in out 
magazine advertising, we will give the 
sender name credit and a $50 Savings 


Bond. In case of duplicate ideas, only 


the first received is eligible tor the award, 
This offer supersedes any offer published 
in previous advertisements, and contun 
ues for two months only. Address ‘Let's 
Swap Ideas Dept 1-73 Kimberly 
Clark, Neenah, Wisconsin 


New double-safe Kimberly- 
Clark Carton Pack, 
saves space, labor, paper! 
Here's news for every printer, large and 
small! You can now order coated book 
paper in our new rugged Carton Pack ! 


It's 40 


holds a tixed number of 


tougher than old style Cartons 

sheers and 
weighs only 1SO pounds fully loaded 
It gives complete protection againse dirt 
moisture and tearing and is easier to 
With the new Carton Pack, you 


open only as much paper as you need 


handle 


eliminating the spoilage common with 
partly used cases. Storage is more eth 


cient, too! Next time, if you want to see 


| 


how ordering, delivery, storage, inven 


tory control and printing are made casier 
how spoilage is reduced or elimi 
| 


nate: order the new Carton Pack ! 


Products of 





By replacing their cutting equipment with two li 


the Ideal Art Co., Brooklyn, N. Y. has achieved new producto ; te pe omntoaeghs 
cards. Operating a 52” Lawson in tandem with a46” awson for a definite strip cut 
ond Wim, waste Seaton by Nene a Dae te ate ee ne es ee 
production hos been estimated ai 130%. i 


You, too, can increase your cutting production. | 
illustrated folder and specifications on Lawson 39” ~ 46” os 5! 


EXCLUSIVE DISTRIBUTORS 


SALES AND SERVICE 
: (SOV HARRY W. BRINTNALL CO., INC. 
Los Angeles, San Francisco, Seattle 
G4 r 


A. E. HEINSOHN PRINTING MACHINERY 


MAIN OFFICE: 426 WEST 33rd ST, NEW YORK Denver, Colo. 


SOUTHEASTERN PRINTERS SUPPLY CO. 
Atlanta, Ga. 


SOUTHWESTERN PRINTERS SUPPLY, INC. 
Dallas, Texas 


SEARS LIMITED 
Toronto, Montreal, Winnipeg, Vancouver 


NEERS IN PAPER CUTTING MACHINERY SINCE 1898 
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@ In the past few months this man’s business has reached 
an important turning point-—a point where having the right 
equipment is going to make it a real success, or where 

lack of the right equipment is going to seriously impede 
his further progress. 

He's ripe for an ATF-Webendorfer web-fed business 
forms press. With it, he can compete successfully with any 
printer in the industry on everything from salesbhooks to 
carbon-interleaved continuous forms. 

The tremendous advantage in speed of an ATE-Webendorfer 
web-fed press over sheet-fed presses enables him to take 
those high volume jobs where even a small margin of 
profit still means big money. The once costly finishing 
operations such as punching, numbering, even carbon inter- 
leaving and collating, zigzag folding, rewinding, or former 
folding (as desired) can be done either right on the press 
or on automatic ATE-Webendorfer auxiliary equipment. 

As a result, the average period of amortization of an 
ATE-Webendorfer business forms press is less than four 
years. When owners see how quickly ATE-Webendorfers 
pay for themselves, nine out of every ten find it good busi 


ness to order another press from us. To meet this growing 


demand for web-fed presses, our new Mt. Vernon plant will 


triple our previous productive capacity. 

Are you this printer? We'll be glad to supply the complete 
information that will help you decide. Write today to 
AMERICAN Type Founpers, Mt. Vernon division, 

a subsidiary of Daystrom, Inc., Mt. Vernon, New York. 





GRAVURE... LETTERPRESS... OFFSET 

















Here’s where KELISIER is born 


Simple, isn’t it? It’s the rugged feed-roll and gripper mechanism on a 
Davidson Dual . . . just a few rollers and gears and fingers. But... what 
you don’t see is the astonishing precision that’s built into it... the 
microscopic accuracy . . . the smooth, rhythmic, split-second timing. . . 
combining to produce “the exact correspondence in the position of 
printed areas on both sides of a sheet or of the several impressions in 
multi-color printing,’ as Mr. Webster puts it. 


Whatever you printf, you know that consistently accurate register 
is essential to quality. To get it you must own either a Davidson or a 


larger, high priced commercial press. There's no other way. 
Throughout your Davidson you'll find this same precision, accuracy 

and rugged dependability. It's simple to operate . . . with quick make- 

ready, easy adjustment, full ink coverage, positive stripping and stacking THE 
. each contributing to the finest end results... clean, crisp line work, 


excellent halftone reproduction, fine multi-color printing . . at high Davidson 
speed and low cost. 


And, remember . . . the Davidson Dual is the only press that does 
offset printing, direct lithography and all forms of letterpress printing ... 
reproduces from paper or metal offset plates as well as from type, electros, 
rubber plates and Linotype slugs. It's easy to see why hundreds of 


users say... 


Davidson has the answer. 


Want to know more about this fine press . .. want to see it in operation? 
Write us today. We'll arrange it... without obligation. 


There's a Davidson Sales and Service Agency near you. 
They're located in more than 60 principal cities. 


DAVIDSON CORPORATION 


A subsidiary of Mergenthaler Linotype Company 
Dept. 21, 29 Ryerson St., Brooklyn 5, New York 
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is the most complete training program 
» inthe materials handling field 


... for any make or model Industrial Truck 


To get the most from your investment in Industrial Trucks, you must 
use and maintain them properly. And, the best way to do this... the 
best way to realize the full, cost-cutting benefits of your equipment 
is to give every operator of every Gas, Electric or Diesel Truck this 
time and field-tested YALE training program...the most complete 
program of its kind available. 


MAKING YOUR 
JOB EASY 


DIESEL TRUCK | 


Now expert instruction 
for your operators 


PROCEDURE ° SAFETY ’ MATERIALS 
MAINTENANCE : HANDLING EQUIPMENT 


Every one of your operators should have 
this training! It’s designed by experienced 
materials handling engineers to make ex- 
perts out of beginners...can be adapted to 
provide experienced men with a short refresher course. 





————-(MAIL THIS COUPON TODAY -¥ ——— —- 


The Manufacturing Co., Dept. 537 
Roosevelt Blvd. & Haldeman Ave., Phila. 15, Pa, 





Please have your local representative call to explain 


‘ ° ° how this training program can benefit me. 
And, because this YALE program is so complete, it can ihaiities ; 


| 
| 
| 
easily be varied to fit your exact requirements... your own in- | 
dustry... your choice of YALE Gas, Electric or Diesel Trucks. — | site 
Investigate... find out how proper training can mean more | 
handling jobs done faster, at less cost...find out how to | 
reduce costly, time-consuming accidents to men and ma- | 
chinery...how to realize substantial savings in maintenance 
costs and increased Truck life. Just mail the coupon today. 
*Registered in U. S, Patent Office 
Gas, Electric, Diesel Lift Trucks © Worksavers © Hand Trucks ¢ Hand and Electric Hoists © Pul-Lifts 


Name 


Street City Stote— 


In Canada write. The Yale & Towne Manufacturing Company 
St. Catharines, Ontario, Canada 
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Advertising Agencies’ Service Company, Inc., of New York 














salutes BEATRICE WARDE of London by unveiling “Beatrice Warde Street,” 
a new work created in her honor by Albert Schiller. 

The occasion is a dinner tendered The Monotype Corporation’s sprightly 
ambassador of good will by the New York Group of the Advertising Typographers 
Association of America jointly with the Type Directors Club of New York, 
May 27, 1953, at the Hotel Roosevelt, in New York. 
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NOTE: 


If one might be permitted to peek 
into the future, as so many people 
are doing now-a-days, this is what 
we would see: The year is 2253 .D., 
and the scene shows Typewasset, 
the vast museum-city of printing, 
where all the streets, parks, and 
institutions are, of course, named 
for the great men and women of 
printerdom. Twenty-third century 
excursionists are forced to doff 
their air shoes and board prosaic 


Che 


*) ; 
Wealrice 


( ol. 


—) 


B)aW 


earthbound busses in order to do 
the city comfortably, It is a slow 
and richly rewarding trip as they 
listen to the pre-taped patter that 
comes from their talking ear discs. 
One of the important sights is the 
Beatrice Column. It is practically 
in the center of the city, standing 
serene in Warde Square, near the 
Goudy Arch 

EHESIESDVIS BESS 0E0E3 
Technical Data: Composed & printed 
by Advertising Agencies’ Service Com- 
pany, Inc. The types used are Times New 
Roman and Goudy Modern (Italic). The 
miniature engravings were made by 
Quality Engraving Company. Printed 
from the type form on Maidstone Hand 
Made. The Viking ship is used by courtesy 


of the Viking Press; and the entire melange 
has been orchestrated by Albert Schiller. 


(Miscellaneous type faces nat issted 
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Payroll Plan Speeds Accountin 


By E. W. Gensou 









Vice-President, Benson Printing Company, Nashville, Tennessee 


The Benson Printing Company of Nashville has devised a new payroll system 


that not only speeds accounting but reduces payroll costs, saves headaches 


*® It is more or less an established cus 
tom among most printers to pay off 
once a week, yet there is a tremendous 
amount of work involved in figuring 
up four payrolls a month. Faced with 
the necessity of reducing our account 
ing cost, we could hardly expect to 
adopt a system of paying off once every 
two weeks or once a month without 
running into loud criticism from our 
employees. We believe we have a plan 
that accomplishes our purposes and ts 
not objectionable to our employees 
Since each employee's wages must be 
figured on an hourly basis and because 
of variance of hours worked due to 
hours lost and overtime, plus the 
complications of deductions for with 
holding tax, insurance, etc., our book 
keeping department was taking all of 


two days each week in compiling an 


exact payroll, leaving only three days 
of the week for such other work as bill 
ing and balancing 

Facing the need for a change, we first 
considered ending the work week three 
days earlier, but this met with strong 
objections from our employees who 
looked UPON 1 as a hold back” of pay 
There was even stronger objections to 
changing to two payrolls a month tn 
stead of four. It was then that we began 
working on the plan we are using now, 
and it has since proved satisfactory 

This plan called first for the detes 
mination of the net amount each em 
ployee would draw for a regular 
10-hour work week after all withhold 
ing tax and other deductions were 
made. We proposed to pay this amount 
(to the closest denomination of $5) 


for each full week worked 


For example, an employee making a 
gross of $80 for a 40-hour week, with 
deductions totalling $14, would ord: 
narily draw $67 for a week. By accept 
ing a check for $65 per week, this 
employee would be assured of a small 
working balance at the end of the 
month, plus pay for any overtime 
earned during the month. A check ts 
sued at the end of the month serves to 
adjust or compensate between the 
amount each employee actually made 
during the month and what was drawn 
by regular weekly checks 

With a “regular 


termined for each empyee, we pro 


Chee k Amount le 


ceeded to print up (see sample) 55 o1 
60 (about one year's supply ) checks 
for each employee. These checks are 
printed complete with employee's 


name, department number, and amount 


With ‘regular’ check amount determined for each employee, the Benson Printing Company prints 55 or 60 checks (about a year’s supply) for each employee 
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lacking only the date and the signature 
to make them ready tO hand out. These 
are kept in a special, locked cabinet 

Now, for our bookkeeping depart 
ment to make up a weekly payroll under 
this plan, it 1s only necessary to go to 
this file cabinet and withdraw one check 
for each employee on the basis of a 
check sheet furnished by the foreman 
of each department. This is done on 
Friday morning and requires only three 
hours instead of the two whole days 
previously required. That is less than 
one-fifth of the ume formerly used 

On weekly payroll dates, we do not 
spend much ume figuring up the exact 
number of hours each employee has 
worked, since we look on these checks 
as payroll advances 

When we are working an overtime 
schedule and an employee may have 
missed one day, if it 1s evident that his 
overtime will more than offset the day 
not worked, we still issue the regular 
weekly check. If no overtime is being 
worked and an employee loses a day, 
we issue a special check for four-fifths 
of the amount or, if he should lose two 
days, the special check would be for 
three-fifths of the amount, etc. Actu 
ally we have to write only a few of these 
special checks over a month's ume 


Incidentally, I. B.M. equipment is 
used in preparing the checks, in sort- 
ing them, and effecting totals after they 
are cashed. These totals may be listed by 
departments on the 1.B.M. equipment. 

For the making up of the supple 
mental payroll at the end of the month, 
we are given a week's ume with the 
full consent of the employees. We fig- 
ure the payroll month as ending on 
Thursday, around the 20th to 25th of 
the month, depending on the date that 
Thursday falls on. If, for example, 
Thursday falls on the 22nd, the supple- 
mental payroll will be ready (in eight 
days) on Friday, the 30th. All of this 
allows our bookkeeping department 
time to thoroughly check the payrolls 
for the entire month for errors. Costly 
errors were frequently made in the old 
payroll system due to the haste in pre 
paring it 

Our bookkeeping department has 
only to figure one payroll per month, 
it has to make deductions only once per 
month, and has to prepare government 
reports only once a month, instead of 
weekly. We feel that we save at least 
one day per week in our payroll depart 
ment, and this enables us to do our 
other bookkeeping better, getting out 
invoices and statements on time 





—Copy Idea 


means of presenting it.” . 





This issue of our house organ is a perfect example of type 


at work. 


THE YORK COMPOSITION COMPANY, INC. 


Corner of Bierman & Rose Avenues in York, Pennsylvania 


intrude upon the reader's attention. In other words, his mot- 
to is “Let the thought come through—but not the mechanical 
. . By selecting an allusive type 
face, the typographer may subtly add to the atmosphere 
created by the author’s words. But such things as over de- 
sign, too many initials or excessive decoration, all tend to 
draw attention from the author’s words to the type... .So 
the good typographer remembers that his only purpose is 


to express the author's thoughts—not his own personality. 


AUTHOR'S MAN FRIDAY 


The ideal typographer is one who considers himself as a 


servant to the author. In this respect, he is careful not to 








Here's a good Copy Idea from York Trade Compositor, house organ of the York Trade Composition 
Company, Inc., York, Pa. Original was in two colors, display and sig light blue, body type brown 
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We found that most of our em- 
ployees like the idea of accumulating a 
balance for the end of the month when 
most of them have monthly bills to 
pay. This check may be a nice one if 
they have worked some overtime dur- 
ing the four weeks past. Some of our 
employees purposely cut down their 
weekly drawing check in order to ac- 
cumulate a larger balance at the end of 
each month and one employee went so 
far as to request that he draw only one 
check a month 

If any employee requests us to figure 
up his time and pay him in full, we al- 
ways do so. This, however, seldom oc- 
curs, and usually it is because of an 
emergency. In general, our employees 
much prefer to be paid on the above 
basis the day following the close of the 
work week rather than wait three days 
or longer to have a check for the full 
amount, 

On about Monday or Tuesday of 
each week we post in cach department 
a record of the amount of time that 
employees have worked during the 
preceding week. This enables each em- 
ployee to check up on the amount of 
time he will get paid for. If there is any 
discrepancy between his accounting of 
time and ours, he can inquire into the 
matter before it gets too old. This time 
record is taken from the work record 
reports and is further checked against 
clock cards. It is prepared on our I. B. M. 
equipment and requires very little extra 
work on the part of our bookkeeping 
department 


Printer Rules Both Sides 
Of Sheet With One Impression 

How to rule both sides of a sheet 
and get the rules to back up in perfect 
register is a problem. But it was solved 
by one printer with his Miehle Vertical 
Setting his rule form for the front of 
the sheet, he used his double-roll attach- 
ment and sealed the six suction holes on 
the feedboard with Scotch tape. 

With the holes sealed, the impression 
worked continuously so that every time 
the press made a revolution, the form 
printed. However, the stock was fed 
alternately. Thus on one impression, the 
form printed on the sheet, and on the 
next impression the form printed on 
the tympan. Ink from the second im- 
pression on the tympan then offset on 
the back of the sheet on the succeeding 
impression. Thus, every time a sheet 
went through the press, it received ink 
on both sides at the same time—on the 
front from the rules and on the back 
from the tympan. 

A light blue ink was used and the 
effect was a very good substitute for 
pen ruling. Since there was no safety, 
the operator had to stand by and watch 
the press. 
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William Connolly, composing room foreman, has 
a General File Book laid out on the lockup stone 
and is transferring the file letter and galley 
number of standing job to job ticket. New meth 


ods have saved company time and money 


*® Modernizing the composing room 
for speed and working efficiency has 
not only made the Niagara Frontier 
Publishing Company's composing 
room one of the most modern between 
Buffalo, N.Y., and Erie, Penn., but has 
also resulted in saving of labor costs. 

This Western New York publish 
ing and printing firm, located in 
Gowanda, N.Y., and specializing in 
publication and a variety of commer 
cial job work, started revamping the 
1Q- x 80-foot Composing room six years 
ago 

When Charles Hoerbelt took over 
as manager of the firm in 1942, he be 
gan a long-range program designed to 
modernize and rearrange the compos- 
ing room for the best possible means 
of increasing speed and efficiency and 
reducing labor time on jobs 





Tired of wasted time, slow production, inefficiency, 





Niagara Frontier Publishing Co. decided it needed to 


Modernize Composing Room to Cut 
Labor Costs and Improve Efficiency 


By Robert G. Dyment 


William Connolly, composing room 
foreman, who had served his appren- 
ticeship with the company under the 
G.I. Bill, was given the job to do under 
the supervision of the management 

The first move was to put standing 
job files in proper order so that it 
would take only minutes to find or file 
any standing form 

Before this so-called “new deal 
put into operation, hundreds of stand 


Was 


ing jobs were piled on stones and 
tables, scattered over the composing 
room. It was difficult to locate any 
standing job 

Much precious labor time was be 
ing lost by having employees stop 
work and hunt through piles of jobs 
in the shop for the right one. In some 
instances, it could have been reset, 
made up, locked up and printed in the 
time we spent looking for a particular 
form,” Connolly related 

It was decided to reproof all the 
hundreds of standing jobs and put them 
into a file classification. It was approxi 
mately five months before those jobs 
were proofed and ready for classifica 
tion and filing 

A simple but practical filing system 
is used in the company’s composing 





Combination time sheet used by composing and press rooms. In composing room, employees put name in proper column. Each vertical line in the time 


room. All proofs pulled of standing 
jobs are filed alphabetically, according 
to the customer's name, in a large book 
called General File Book. Firms 
having the majority of their printng 
at Frontier have their proots 


the 


done 
placed in smaller general file books for 
quicker reference 

In this manner,’ Mr. Connolly said, 
“when a job ticket comes up from the 
office, with a notation of standing on 
it, | have only to look in the General 
File Book, check the proof against the 
copy and write the file letter on the job 
ticket, which also tells the galley num 
ber on which the job is located. When 
this has been done, | can walk to out 
1S x 22 file room and pick it out of the 
galley cabinet for locking up.” 

The galley cabinets housing the stand 
ing jobs run from A to M, with one hun 
dred galleys in each letter classification. 
Each standing job has a machine slug 
with the file letter and galley number 
and when the job comes back up from 
the pressroom, all he has to do ts look 
at the slug and immediately he knows 
where it belongs 

‘It's esuumated that our new file sys 
tem has saved us many hours a week in 
lost labor by knowing where the jobs 
are located and eliminating the neces 
sity for calling everyone out to look for 
a form,’ Connolly added 






section represents six minutes. The last two columns of the sheet are for pressroom use only. The time sheets are turned in to office at day’s end 


NIAGARA FRONTIER PUBLISHING 


John Doe, Hand Compositor 


NAME. 


The employees will fill out this report each day and hand in to foremas et close of work 


CO, Ine. 


Please report accurately the number 


ke 


Daily Time Report 
DATE. March 26 1055 


4 of work performed end amount of time 








Kina of Vreme 
’ Ja No | Won Customer Namber| Quantity Bas 7 






anne AAaenan nas 





Hand 























| | | 
4H eee eee de beeegere 
' 


peed ada dd 





















THeRe edb eed eabederegede 
































WENT: 


4 


r 
































New banks complete with type cases help to concentrate all materials needed by compositors 


Strip material racks and two lead cutters are next to the banks. New fluorescent lights were 


nstalled above banks and cases. Seldom 


Of course, you must po through files 
every so often and kill those yobs that 
rent profitable tO keep Files must al 
AyVS he ke pt up to date and you cant 
vet very far behind if the file system ts 
to work efficiently 
LP ype cases werent centralized and 
vere in different sections of the shop 
with many cases not even in theirs 
proper cabinets Time was being wasted 
in locating the mecessary hand type 
necded, Other arrangements were nec 
essary for better efficiency 
Several new banks, with type cases 
were pure hased and with the banks and 
abinets already on hand, faces were re 
grouped into proper categories. For in 
tance, all Romans, Scripts, Sans-Serifs 
Gothics, etc., were put together in thei 
respective proups New Caps WTC placed 
on each drawer: the taps carried the 
name of the type, size and number. The 
ws have different colors tor each tam 
ly of type; now its necessary only to 
become familiar wath che colored Caps 


to know where a certain kind of face 


may be found. When the compositor 
loes locate the hand type he wants, he 
realizes that the complete series of that 


face will be found in the same are. 


Putung all your types in proper lo 
cations can save workers much time in 
useless running around from one place 


o another for the same series. Arrang 


ing our types in an orderly fashion has 
helped to give the compositor morc 
time for actual work on the jobs. He's 
able to accompiish more in less ume, 
the ex-GI related 

A saw located in the composing room 
for cutung and mounting stereos and 
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does 


compositor have to walk far for materials 


enclosed and an exhaust fan 


Cuts Wa 
installed to keep dust out of the com 
posing room and from settling in type 
C.iscs 

Since building this room housing 
the saw, we have had no trouble with 
dust The added CX PCcnise involved has 
paid for itself in the tame saved in blow 
my out typ Cases 

Again, to increase employee eth 
ciency, old lighting fixtures were taken 
out and replaced with modern fluores 
cent tubes over all banks, stones and 
other necessary spots in the composing 
room. Lights were added under the 
banks and are used when compositors 
have to set a great deal of toundry type 

Po keep work Howing smoothly, with 
as little tame as possible lost, Foreman 


Hoe rbe It de 


ided on the following seven point pro 


Connolly and Manager 


cedure for the Composing room 

1. A job comes into the main office 
and after the office details are taken care 
of, the job ticket is sent to the foreman, 
who makes his necessary notations such 
as paper size, number-up, if standing, 
and other details 
» The ticket is then given to ama 
chine operator for Composition or di 
rectly to. a compositor if machine work 
isn't required, If machine composition 
is necessary, the operator sets the slugs 
and places the ticket and material on a 
designated stone when he ts finished 
Connolly then gives the ticket to a.com 
positor for the hand work and make-up 

3. When the hand compositor has 
finished with the job, he proofs it and 
places the finished job on a stone speci- 
fied for finished jobs 








1. The proof is then sent to the office 
for reading and if there are no correc 
tions to be made, the compositor then 
places the job ticket in one of three 
boxes. These boxes are 

(a) Proot-Out-to-Customer Box 

(b) Hold Box 

(c) Press Box 
The ucket is placed in the Proot-Out 
tro-Customer Box if the Customer first 
wishes to sce a proof before the job ts 
to be run. The Hold Box ts 


when a customer wants the job 


s¢ | only 
held up 


for some reason. The ticket 1s placed in 


the Press Box if tl 


ie job IS OKAY CO run 
aS 1S 
. When the lock-up man sees the 
job ticket in the Press Box, he undes 
stands that the job is okay for locking 
up ana sending down to the pressroom 
6. When the job has been run, it 
| 


! 
COMES back up ana 


IS UNIOCKE ana 


placed on a stone for disposition 


Once a week, those jobs that have 
been run are checked and dead ones 


moved to a dead stone for distribution, 

while the ones to be kept are tiled 
Since this system was put into oper 

knows exactly where 


A0bon, CVCryone 


the jobs should be and what should be 
fone with the tickets, proofs and jobs 
that have been run. It saves time, and 
fime Saves Money 

All cuts, stereos, and halftones are 
filed in the General File Book system 
Unilizing old type cases, the company 
has found a cheap method of storing 
bulky 
certain jobs or events are kept in one 


these Objects. Hlustrations tor 
drawer and a proof taken and placed in 
¢ 


Book For 


those cuts pertaining to sports have 


the General File xample, 
been placed in several drawers and 
proofs taken. Each drawer has an as- 


Saws were enclosed in room to eliminate dust 
as much as possible An exhaust fan was in 


stalled to carry off dust from room. Formerly 


much time was spent blowing dust from cases 
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Floor plan of the Niagara Frontier Publishing Co 


1. File room for standing jobs, with steel cabinets on both side walls 


9 
| 
“ 


Two large tables in center are 


for book forms. 2. Three large stones used for making up the cylinder press forms. 3. Steel tracks on the floor for sliding cylinder forms to elevator. 4. Three 


composition machines. 5. Elevator for sending the cylinder forms down to the pressroom. 6. Rack for holding Linotype magazines. 7. Rack for holding press 


chases. 8. Two smaller make-up stones. 9. Small stone 
based on top of cases holding strip material. 12. Lead and slug saw. 13. Proof press for job work. 14. Stone used for placing completed job work 


up stone. Jobs are moved from stone 14 to this one when ready for lock-up. Telephone and intercom system is on this stone. Furniture and reglet rack 


Cabinet for holding General File book index 


10. Three new banks equipped with type cases on both sides of each bank 


Two lead cutters 
15. Lock 
17 


WW 


18. Stairway to dowstairs pressroom and office. 19. Reproduction proof press. 20. Stone for jobs that have 


been run. 21. Table used for moving dead jobs from stone. 20. Others stay on stone 20 for filing. 22. Two cabinets for holding hand types. 23. Small eleva 


tor for sending forms to job press department. 24. Line-up table. 25. Enclosed wood saw room. 26. Employees clothes room. 27. Old wooden cases used for 


storing cuts. 28. Miscellaneous shelves 


29. Table for advertising material. 30. Table for mats and pasting. 31 


Stereotype machine. 32. File for used 


mats. 33. Restrooms. 34. Metal furniture table. 35. Monotype room. Plans for revising Niagara's composing room began back in 1942, are now completed 


j 


signed 


number which corresponds to 
the proof number 
Foreman Connolly says 


a halftone cto illustrate some sporting 


If we need 


event, we go to the General File Book 
under the heading Sports and see what 
cuts are available. If an appropriate 1! 
lustration can't be found, then we know 
we havent one suitable and will have 
CO orde rit 

Unril 
chases were usually placed wherever 


a chase rack had been built, 


room could be found, but now chases 
for the job and cylinder presses are kept 
ina large rack next to the lock-up stone 
and the lock-up man knows exactly 
where they are. Too, it serves as a quick 
means of knowing how many jobs are 
down in 
For 


vertical 


he pressroom for 
if 


press chases left in the rack 


each press 


instance, there are only several 


then he knows that the rack downstairs 





1s filled a 


An 


id the presses busy 


rac k 


tor the three com 


ALvaZzine 
position machines was bought; they 
helped to minimize battering, which 
often happened when the magazines 


were placed anywhere around the vari 
ous Linotype machines 

Other new equipment has been pur 
chased with an eye to greater working 


efficiency and 


means of saving time 
Some of these new additions have 
been a new Intertype machine, with 
equipment for turning out 30-point dis 
play matter. Automatic pot feeders have 
been 
aes secially those dup! eS 
type faces, especially those dupiicated 


installed on two machines. Old 


on the machines, were thrown out and 
modern faces replaced them 

New banks and a Vandercook proof 
press for pulling offset reproduction 
proofs were purchased. High-speed 
quoins for quicker lock-up and a mod 
ern lead and slug saw have helped to 
save on labor. An old Monotype was 
converted into a strip material caster, 
which now turns out the mayority of 
strip material needed 

The composing room has two eleva 
tors; one used for sending down job press 
forms and the other for large cylinder 


by a hand and when the form 


reaches the pressroom, a bell sounds to 


rope 


notify the department that a form has 
arrived 

The pressroom de partment has been 
instructed to clean all forms thoroughly 
before returning them to the Composing 
room, so that standing jobs won't be 
filled up with dried ink the next time 
they are run 
These moves in the composing room 


have resulted in more efficiency from 


employees through knowledge that the 


company has a sincere tmterest in mak 


forms. Both elevators lead directly to ing working conditions more pleasant 
the respective pressroom departments Phis in turn speeds the tlow of yobs and 
thereby saving unnecessary carrying by at the same time saves on the cost of 
pressmen. The clevators are operated each job 

The 15 x 22-foot file room of standing jobs, shown in part here, has galley cabinets along 
both of the side walls. Galley cabinets run from A through M, 100 galleys in each cabinet 
The General File Book lists file letter and galley number for each job. Each standing job 


has a machine slug bearing the file letter and the galley number for ease in 


pis 


te 


NAN TT 





















Te 


“ <a 
— ——— 
aS — - ne ae 
aie a" 

= s 


| 


NY 








etme ae 
=: mae 


i 


\ 


I 


i WM 
I 


ae oA 


refiling forms 



















Sgnee ee 


et egeee 















Mashed 


& An adequate system used for filing 
standing matter can be made to help 
sales as well as to recover some of the 
cost of the system. This is true, like- 
wise, of a good cut filing system 

They will pay in several ways 

They will eliminate much, if not 
practically all, of the lost time used in 
hunting for the cut “we can't seem to 
find in our plant.” That 
be expensive 

They will head off the setting again 
of a form already standing. It was dis- 
covered in one plant that a legal form, 


lost cut” can 


Make Your Standing Matter Files Help Sell 


By Everett G. Morrell 


But, is it really?’ How about the hours 
spent hunting cuts when, for instance, 
some good customer calls up or comes 
in and wants “that cut of me you ran 
in the program when I was president 
of the Spizerinktum Lodge?” What a 
disgusted and dissatisfied and, maybe, 
lost customer he becomes when you 
cannot find it. 





An adequate system for filing standing matter and engrav- 


ings can be made to help sales as well as to recover some 


of the cost of the system. Here’s the way to go about it 





8!) x 14, solid 10-point, with hand-set 
headings was standing three times 

They will give your sales or contact 
men a new approach to the buyer and 
help build that good will and confidence 
in your customer that you desire so 
much 

It costs money to install and operate 
either or both of these filing systems 
but, it can be more expensive to have 
none. The larger, well managed plants, 
of necessity, have such systems. But 
some medium-sized as well as some 
large and many small plants hold forms 
standing, and have cuts lying around or 
piled up, or stacked away in boxes, with 
no record at all. When a cut or stand 
ing form is needed, some highly paid 
worker goes on a sull hunt. After spend- 
ing too much time, generally, he will 
find what he seeks. Many tumes he fails 
and the job is reset 

Filing systems need not be elaborate 
nor too expensive to install and oper 
ate. But they must include every cut 
and standing form even if some cuts 
cannot be identified 

Get some sheets of strong book pa 
per, smooth enough to take a good 
proof press impression of a halftone 
A sheet of a size to fitan 81> x 14 filing 
drawer is large enough for nearly all 
cuts and standing forms. At the worst, 
a sheet that size will proof enough of 
a large form or cut to make it easily 
identifiable. Be sure the customer's 
namic is either written on the sheet oO! 
printed in the form. Also write the slide 
or galley number or letter where the cut 
or form ts stored and file, alphabeu 
cally, by customer's name. Separate files 
should be made for cuts and standing 
matter 

Some will say that this is too much 
and, 


work, therefore, too 


expensive 
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Perhaps Mr. Customer and you both 
had forgotten that he had picked up the 
cut some months before, and you had 
failed to get a receipt. Had your filing 
system been working efficiently, you 
would have had him sign your file proof 
of the cut. He might have told you to 
what competitor or Magazine he plan- 
ned to send the cut. Your receipt, signed 





Tell Old Customers You 
Appreciate Their Business 


A Texas printer found that appre- 
ciation—sincerely given—is one of the 
most effective ways to get and keep a 
man’s business. Although it was only 
a form letter, he found that the follow- 
ing was worth while when sent to old 
customers: 

“Dear Friend: Before a man marries 
... he‘ll send the girl flowers, and take 
her in a taxi to the theatre. After... 
the only “flour’’ she gets comes from 
the grocery store. And she has to lug it 
home in a 24-pound sack. Business is 
very much like that. Firms spend much 
to make a customer. And then all the 
best customer gets is a bill at the end 
of the month. We believe a concern 
should tell a man that his trade is ap- 
preciated—and tell him often. That is 
why we are sending you this little 
friendly letter. Not to sell you—but to 
tell you it’s always a real pleasure to 


‘ 


serve you.’ 












by him, wou'd have strengthened his 
confidence in you, and if you had jotted 
down on the proof where he had plan- 
ned to take the cut, you would have 
tied him much more closely to you; he 
would have sensed your interest and 
responsibility. This is just one example 
of how a cut filing system can help your 
sales and strengthen customer confi- 
dence at the same time. 

Some plants use cut cabinets for 
storing Cuts; others use heavy cardboard 
boxes. These boxes should be one inch 
deep and the other dimensions approxi- 
mately 10x 18 inches. They should be 
stacked on shelves on edge like books 
and should be numbered on the end 
from one up. Each cut can have its box 
number stamped on the side of the cut. 
It is not wise to stamp the box number 
on the bottom of the cut where it may 
be covered by an underlay or shaved 
off if the cut is found to be over type 
high. 

These schemes may seem to be too 
costly and, if so, you can mark your 
shelves in sections A, B, C, etc., and 
write the letter where cut is stored on 
the file proof 

Some may think that the cut will be 
put back in the wrong box or drawer. 
That will sometimes happen. Suppose 
the file sheet shows that the cut is not 
in box 1300 where it should be, and you 
have no signed receipt for its delivery. 

The cut must be in your plant, either 
in a standing form or filed in the wrong 
box. Your standing form file shows that 
the cut is not in a standing form. Then 
ask the worker you suspect might have 
misplaced the cut to start at box 1300 
and go each way fifty boxes until he 
finds the cut. He will find it. 

It is easy to say that it would cost less 
to make a new cut which, probably, 
would be true the first time this occurs. 
But it isn’t too easy to handle box after 
box of cuts, and the chagrin of having 
to hunt will help your worker to be 
more careful, thoughtful and interested 

Every cut in your plant must be filed 

one to a sheet—large or small. This 
includes those that belong to the shop 
as well as the ones that belong to the 
customer. 

Standing matter should receive the 
same care and treatment as cuts. Each 
form should be proofed on a file sheet 
when it is unlocked. Its position on the 
slide, galley or pile, as well as the cus- 
tomer’s name, should be written on the 
file proof. Of course, forms that are to 
be distributed will be put on the dead 
stone and need not be filed. The file 
should be looked through every few 
months and forms that are obsolete 
should be killed. To kill from file is 


surer and much easier than handling 
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slides and galleys to get dead metal back 
INtO active use. 

Regardless of what method of stor- 
ing cuts is used, it 1s necessary, when a 
cut comes into your plant, that a file 
proof be made at once, and storage 
space and customer's name be written 
on the file proof. This is the crux of the 
whole control of cut filing. It will save 
hours of time later and will more than 
pay for the delay (if any) of the “rush” 
job while the proof sheet is made. 

It is so easy to lose a cut. Did you 
ever have a catalog with, maybe, a hun- 
dred cuts and the customer changed a 
cut at the last minute on the page 
proofs? What ever became of the cut 
you took out? Were you always able to 
find it a year later when the customer 
asked you to return it? If that cut had 
been filed when it first came into your 
plant, it would have been found easily 
and quickly. 

These plans for filing standing mat- 
ter and cuts are simple enough to be 
used and handled by all workers. Your 
apprentice will be able to file cuts. Your 
stoneman generally files the standing 
matter. However, your foreman and 
typesetters will be the ones who look 
for standing forms. Hence, the scheme 
must be simple enough to be a usable 
tool for all workers 

Some will ask, “How will this help 
salesmen to sell printing?’ Those 
familiar with sales and calling on 
customers know the value of a new 
customer approach. A new idea is wel- 
comed by a buyer of printing. A sug- 
gestion to improve an office form or a 
different twist or accent of a company’s 
slogan are all appreciated. 

Your sales or contact man should 
show the customer your file proofs of 
both standing matter and cuts. This 75 
a new approach and creates buyer con- 
fidence by revealing to him the thought 
and care you have for his forms and 
cuts. This will remind the buyer that 
he needs some of this or that form. 
Also, he will tell you which forms are 
no longer used and which cuts are obso- 
lete and can be killed. And he has been 
known, on seeing the proof of a certain 
cut, “I've been looking for that cut for 
a new folder I am working out.” There 
is your salesman’s opportunity with the 
buyer himself opening the door 

These things have actually hap- 
pened and may occur to any printer 
who sets up an efficient filing system 
and uses it. The results of this approach 
will let you get metal back into use and 
clear badly needed space in your cut 
cabinet, boxes or slides. 

Efficient filing of standing forms and 
cuts, even in the smaller plants, will 
help sales and profits in a number of 
ways, pay back more than their cost in 
time saved, and create good will and 
confidence over and over again 











Ways to Sell Printing 


Sixth of a Series 


By Oren Arbogust, Editor of Notebook of a Printer 


It's summertime now, middle of July, and 
maybe the buyers of printing in your 
town are showing lessened interest in im- 
mediate planning and buying of printing 

So what! 

Your plant has to run, doesn’t it? pay 
checks have to be paid, haven't they? a 
thousand and one expenses have to be 
met, don’t they 7 You've got to eat, don't 
you? 

O.K.! There are many good reasons 
why buyers should plan and buy printing 
NOW. Many buyers don’t know why. 
They'd buy if they did. Let’s te// them. 

Fight... explain... reason with them. . 
explain that they ll get what they want 
when they plan and print next year’s sell 
ing NOW. 

For instance, here are ways: 

When you sit in front of a buyer of 
printing, and he smiles and says casually: 
“Come back ina month or se...” 

It's time for you so say: “Wait... a 

. minute! 

“Pm at fault. | should have reminded 
you, should have proved to you that Fall 
direct-mail-selling for your company 
should get days and weeks of planning 
NOW. Some few of your competitors are 
doing it. If you'd plan with us during this 
July and August, you'd be ready to in 
form and sell when Labor Day’s done 

“Now you've time for thinking and 
planning: time to create finer, fighting 
advertising . Creative, persuasive, in 
formative advertising. 

“We can help you lots, too; take a 
preliminary planning load off your shoul 
ders. We've samples of modern direct 
mail advertising that you may like to see; 
we've samples of paper, dozens of modern 
textures and colors, | think you'd like to 
see our type faces, too, so that you could 
study and select the right face. 

“Would you let me have samples today 
of your last year’s advertising? ... your 
letterheads, too? Ul return them to you 
And, please, will you tell me briefly who 
are your customers and prospects? And 

. What do you intend to sell to them? 

“With these ideas and your old adver 
tising... Vil hurry to our plant and come 
back ina few days with suggestions. And 
don't feel that that will obligate you to 
us, not in the slightest. Also well hold 
all information from you inviolate. We 
want you to Know how we can help you.” 

Phen, when you go back with your sug 
gestions hell listen and look, for he'll 
want to know how you can help him to 
plan and print better and more produc 
tive mailings 
“Tomorrow”. if your prospect is an 
INDUSTRIAL: 

Take to him some rough Tissue pene il 
layouts, in color when called for 
showing (1) a simple, modern, pleasant 
letterhead with simple. modern see 
ond sheets and envelopes, billheads 


inter-office-plant communication sheets, 


and pads of notepaper, Each of these to 
repeat the colors, design and feeling of 
the letterhead. (2) Show rough tissue 
layouts of a monthly folder. illustrating 
the produet of the company in use, telling 
its merit points, telling how to use or 
operate it, telling how it satisfies, how 
it saves time, and money, how it gives 
its users what they want; then, add testi 
monials of satisfied users, and ASK the 
prospect to buy and use that product. 

Later on, when you get acquainted, go 
back tothat same company witha 
sules house-magazine tissue layout, for 
monthly mailing; then follow up with an 
internal plant and office magazine layout, 
also for monthly distribution to employe. 

“Tomorrow”... if your prospect is a 
large DEPARTMENT STORE: 

Take to them rough tissue peneil lay 
outs of (1) Letterheads, envelopes, bills, 
ete., made to be smart, modern, good-to 
look-at, in similar design and color. (2) 
Show rough tissues of a folder to be 
mailed monthly, showing seasonal items, 
with photographs of the garments, hats, 
shoes in use on smart, sane looking 
models. Make the prospects know how 
that “store” works and slaves to please 
them in style, in quality, in designs and 
fabrics, in service and price and work 
to invite and get them to shop firs¢ in that 
store... noting always that they Il get 
what they want. (3) Then, by all means, 
get that store to publish twice monthly 
(or monthly) an internal house magazine 
that teaches the sales ladies and salesmen 
how to sell. and their absolute necessity 
to make every customer and shopper be 
lieve in and just love that store. (4) De 
vise tissue layouts of weekly or four 
times monthly enclosures to go inte every 
package that leaves that stere. Ino that 
“stuffer” (make it good to look at) tell 
briefly of the “store’s” intent to give fine 
service, provide fine, modern, smart and 
better merchandise for fair, low prices 
Thank the customer. Tell them how that 
store appreetates and «de ye nds upon 
their friendship 

If your prospect is an industrial, a 
BIG store. a service organization (insur 
ance, real estate, bank stocks, ete.) 


or smaller retailers, smaller industrials 
smaller service groups, what not? 
hbase your solicitation with “tissues” on 


the above suppestions Base iton memor 
able stationery for monthly letters and a 
folder that are to go out monthly to sit in 
laps and get acquainted and make pros 
pects know that advertiser and like and 
believe in him. That's a good beginning 

When those are in the groove you 
are ready next to present enclosures for 
those letters, folders again, instruction 
hooks for employees of industry and re 
tailers. catalogs. annual reports, house 
magazines Cexternal sales and internal 
employee). and build your printing com 


pany and your income on solid rock 
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Will Bradley, whom New York Typophiles called 
Dean of American Typographers” five years 
ago, celebrated B5th birthday on July 10, had 


envious career before he was 60, is still active 


® Will Bradley, 85 on July 10, walked 
spryly up the Hudson River Tube stairs 
in New York City 


jaunty cap and a big smile. He was 


weariny a raincoat, 


keeping, on the dot, an appointment 
first set for his home in Short Hills 
N.J. “Why bother to come out here? 
he had phoned Ill come in town 
(Gjood day Ss outing for me 

It was yust that for all three of us 
for the man whom the New York Typo 
philes hail d five years ago as the Dean 
of American Typographers, tor his 
long-tame friend, David Silve, and for 
your correspondent, But May rain, over 
set from April showers, kept most of 
the outing indoors. We second break 
fasted while Will reviewed his long 
Caree! 

But there's sall a lot of sunshine in 


Will 


comes trom the inside out 


Bradley's lite, and much of at 
Never cared 
for work that didn't give me enjoyment, 
even laughter,’ he said. “Everything I've 
done has been fun. And Ive always 
gowten vood breaks. If I didn't know 


just how to do a job, I gave it all Thad, 


and some sort of inspiration lifted me 
over the tough spots 
It was a good break when his father, 
who drew cartoons for a ne wspaper in 
Muss 
full of pr. He tiled the bodies of a few 


Lynn brought him a cigar box 
characters trom a single font to tit the 
slot in one of those dateline stampers 


you slap with your palm——his first press, 


bought with money earned with his 


little express wagon, delivering shoe 
uppers to be tape-bound by a woman 


A W hole 1hi¢ kel 


fair pay at the age of six 


neivhbor in her home 


around crip 
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Will Gradley 


IS STORY 


Sy LH. Allen 


Eastern Editor of The Inland Printer 


Wills school teacher gave him a 
good break. She encouraged him to do 
chalk drawings on the blackboard. Mrs 
Bradley told her husband about them 

Berrer make 
Bradley said 

Will has had his heartbreaks, too 

One of the 


came when, after he prayed that his 


art your career, son, Mr 


keene St because earliest, 
uncle would give him a small press like 
one he had seen in the old Youth's Com 
panion subscription premium list, the 
gift turned out to be a dollar Ingersoll 
watch. But he could use that unwelcome 
tumepiece on his first steady job as an 
11-year-young printer's devil for the 
Iron Ore newspaper, Ishpeming, Mich 
He began saving money for a trip back 
to Boston, his birthplace, to find an art 
department job 

A good break came when, at 17, Will 
was Iron Ore shop foreman at $15 per 
week. By happenstance Frank Bromley, 
Chicago landscape painter, called on 
Will's boss and saw the teen-ager draw 
ing and lettering a masquerade poster 
on a newsprint sheet tacked to the shop 


wall. Mr 

talent. Whi: 
bition’ Going to Boston to get a real 
start as an artist. W hy not Chicago? 
Soon Will was on his way there, with a 


batch of savings—four twenty-dollar 


recognized Will's 


t was the young mans am 


Bromley 


gold pieces. Mr. Bromley placed him in 
Rand, McNally’s art and engraving de 
partment where, under the mistaken 
idea that artists engraved their own 
blocks, he started learning how to cut 
tints. Working without pay, his gold 
pieces dwindling, he decided to return 
to Ishpeming and stick to printing until 
he could make a fresh start, this time 
learning designing, not engraving 
When his new savings climbed to 
three twenty-dollar gold pieces, Will 
went back to Rand, McNally. Now he 
was paid—$} per week for an extra 
hour each day sweeping and dusting the 
plant. Even when his pay was doubled 
times were not easy for him—living in 
a stuffy hall bedroom, needing new 
clothes, limiting himself to one warm 
meal per week, plus sandwiches and 
other cold food he could get himself 


Will Bradley once designed a series of 18 covers for The Inland Printer. That was away back in 1894 


and 1895. The cover on the left was for July, 1894, and because covers were not included in bound 


volumes in 1894, the colors cannot be given. The cover on the right was for November, 1895, and the 


main design was in black ink on a heavy gray cover stock with the tit'e line in a burnt orange color 
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Then he took the first step toward an 
other good break by getting a typeset 
ting job in the Knight & Leonard plant 
Mr. Leonard saw and liked a type ar 
rangement on Will's galley. “Told him 
I wanted to be a designer,” said Will 
“Oftered to make drawings, and set dis 


frawings to 


play when there were no ¢ 
be done. He gave me a desk beside a 
window. That really started my career 
as a designer. For more than two years 
I did not have to return to the compos 
ing room. A fine break! I was 18, but 
my stylish mutton chops made me look 
more like 30 

When I was 20, earning $244 week, 
I married the girl to whom I had been 
engaged since I was ten—a lovable 
helpmate and companion, a treasure for 
more than 63 years. Later ] was a tree 
lance designer with my own studio 

Mrs. Bradley got a letter from her 
sister in South Dakota, asking me to 
look up a neighbor's son who was in 
terested in drawing and painting. | 
found him working as a cashier ina 
real estate office. | now wanted to play 


! 


with type again, so T took a studio in 





the Caxton building on Dearborn Street 
in Chicago and bought a small outfit on 
time payments. One day I met the young 
cashier on the street. Scone & Kimball 
had promised him a book to set in 10 
point. I cold him there wouldn't be any 
money in setting it by hand, but if he 
wanted to go ahead, I had some 10 
point Caslon, a littke Caslon Black, a 
Golding press, a small stone, a couple 
It he 
would assume the future payments he 
could have my equipment. He accepted 
the offer. His name was Frederic W 


of galleys and a double stand 


Goudy 

From Will's Chicago studio came 
posters and other art work that won 
world-wide acclaim. Foundries here and 
abroad copied his first lettering, and 
American Type Founders named it 
Bradley. He designed a “permanent 
cover for THE INLAND PRINTER, sug 
vested a new cover every month, got a 
commission for twelve. To his— best 
knowledge that was the first time any 
magazine carried a new cover design 
on each issue. He designed covers and 
decorations for other magazines, posters 





Will Bradley loved Caslon and he used it in redesigning many publications and in preparing advertisements. When he adopted it for Collier's maga 
zine, it immediately became popular again and enjoyed a phenomenal sale 








for Stone & Kimball's Chap-Book, and 
showed his work at the 1893 Chicago 
World's Fair. ~ 

Two years later he set up his Way 
side Press in Springfield, Mass., and 
issued his own magazine, Bradley 
His Book. For selecting type, he studied 
the Boston Public Library's Barton Col 
lection ot 17th and early 18th Century 
books, printed almost entirely in Cas 
lon roman and Caslon black-letter, tore 
runners of English black-letter text and 
Caslon old-face roman 

The inspiring honesty of type ex 
pression in those books determined me 
to remain true to my first love, Caslon, 
I looked at faces then not as a 
printer, bute as an artist.” He ordered 
all sizes of Dickinson-Foundry Caslon, 
then listed as Old Style No. 71, but he 
could get only five fonts, and they all 


he said 


came with shelf ends of the wrappers 
faded and tlyspecked 

When | displayed my Caslon work 
at a Boston show,” he recalled, “printers 
said | was crazy to think anyone would 
fall tor that old-fashioned type.” With 


ina year foundries were working over 
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THE MIGHTY 





Beinc the Memoirs of Captain 
RoBperT Moray, Sometime an 
Officer in the VirGcinia Regiment, & 
afterwards of AMHERsT’s Regiment. 





by GILBERT PARKER, Esq. 





When Valmond Came to 


AvutuHor oF Pierre and His People, 
Pontiac, The 
Trail of the Sword, The Trespasser, Etc. 








LADY OF 
QUALITY 


Being a most curious, hitherto 
unknown history, as related by 
Mr. Isaac Bickerstaff but not 
presented to the World of 
Fashion through the pages of 
The Tatler, and now for the 
first time written down dy 
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A Chap-Book (for the uninitiated) is any small book containing ballads, tracts, etc., 


a; 


For 
April 


1905 


American 
Type Founders Company 
“ae@.2a 


such as were formerly carried by chap-men (dealers and tradesmen); 


hence, any small book of popular literature. Here are the covers of three (4x 634) designed by Will Bradley for American Type Founders in 1904-05 


time casting and filling orders for that 
same “old fashioned” face. Bradley had 
inspired a new Caslon era 

He has never lost his love for Caslon, 
nor has he ever been a one type man 
His early works showed not only Caslon 
and Bradley, but new ATF faces, mostly 
copies of Kelmscott Press types pro 
duced by William Morris and Emery 
Walker in England 

Use of these faces,” said Silve, “may 
have had something to do with a 
widespread impression that Will's ty 
pography was influenced by Kelmscott 
productions. That notion is not sub 
stantiated by typographic authoritues 
familiar with Morris and Bradley work 
It was a coincidence that both men, at 
the start of their careers, Chose Caslon 
as a favorite face. Morris was a medieva 
list who aspired to outdo the best 15th 
Century printers, and succeeded. Brad 
ley demonstrated how Colonial printers 
could have done their work better. He 
accomplished the unique achievement 
of applying business and industrial 
methods to the making and selling of 
art to enliven commercial printing 

Will merged Wayside Press with 
University Press in Cambridge, Mass., 
and opened a New York art service 
specializing in giving bicycle catalogs 
a modern dress. As ATF art director, 
he wrote and designed American Chap 
Books and created new ornaments and 
borders that enlivened showings of 
ATF faces. For a New York publisher 
he wrote, designed and illustrated Peter 
Poodle, Toy-Maker to the Kine, now a 
19-year-old rare item for collectors of 
umigue printing and bookmaking. For 
this book, dedicated to his children, 
Fern, Will, Jr., and Paul, he designed 
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a face harmonizing with the quaint, 
colorful illustrations and reflecting the 
youthful spirit of the text. The roman 
is accompanied by free-wheeling, 
swash-buckling italic, reminiscent of 
some Barton Collection books where 
swash characters were given full sway. 
Will also recalled that he wrote and 
illustrated “Castle Perilous,” a Collzer’s 
serial, and gave that magazine a new 
Caslon style which made its holiday 
issues collectors’ items. He restyled 
other magazines; served as art director 
of all Hearst publications and motion 
pictures; wrote “Spoils,” a free-verse 





Oldest Reader? 


Have you been reading THE IN- 
LAND PRINTER for 20 or 30 years? 
Perhaps you've been reading it more or 
less faithfully for 50 years or more? 

It seems doubtful that anyone now 
alive read Volume One, Number One, 
when it came out in October, 1883. No- 
body seems to know who has read it 
the longest. To celebrate the 70th anni- 
versary of the magazine this fall, THE 
INLAND PRINTER would like to know 
who has this distinction. 

If you've been a continuous reader, 
so much the better, but that isn’t neces- 
sary. If you've been reading the maga- 
zine more or less faithfully for 30 years 
or longer, write and tell us about it. 
Address THE INLAND PRINTER, Old 
Timers Editor, 309 W. Jackson Blvd., 
Chicago 6, Illinois. 





play; directed “Patria,” a film starring 
feather-footed Irene Castle; produced 
his own movie, “Moongold.” 

All that, and much more, before he 
reached the age of 60. He had earned 
the right to retire and, as he put it, “en- 
joy sunshine and help other people to 
get on with what they're trying to do.” 
Three years later he helped the Ameri- 
can Institute of Graphic Arts get on 
with its Fifty Books of the Year pro- 
ject, serving on the jury and delivering 
the address at the New York exhibition. 
Moving to South Pasadena, California, 
when he was 73, he became the beloved 
guest, 7 absentia, when the Typophiles 
in New York celebrated his 80th birth- 
day anniversary. 

Now residing with his daughter, Mrs 
Edward Dufner, and her husband, Will 
is still getting good breaks. Mrs. Duf- 
ner comes to New York to attend lec- 
tures at the Metropolitan Museum of 
Art, of which she is a life member. Her 
father comes with her by rail and tube. 
When there's nothing especially new to 
see at the Museum, he keeps busy else- 
where, outing-style, usually with Silve, 
himself a graphic arts designer of long 
experience, and a genial Boswell to 
Bradley's Johnson. 

“Look at this morning newspaper ad,” 
said Silve. “Big department store, full 
page, using the Bradley typographical 
technique exactly as he originated it 25 
years ago. Caslon, of course.” 

“Yes,” smiled Bradley. “For me, Cas- 
lon has always been our noblest face. 


@ The first patent for a typesetting 
machine in the U.S.A. was granted to 
M. D. Mann and S. Sturdevant January 
{; 4851. 
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he-ready Flow diagram on a pressman operating 

two Miehle Verticals at the Reynolds 

and Reynolds Company plant, Dayton, O. 
CONVENTIONAL ARRANGEMENT 
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Left, Flow Process Chart. Note five 


symbols used in making detailed breakdown of job. Right, flow diagram on pressman running two Miehle Verticals 


Work Simplification Can Save Many Steps 


*& ‘Side by side” is the conventional 
way most printing plants lay ouc their 
Vertical presses. Feeder ends are along 
side each other, as are the deliveries 
By repositioning these presses, 25 extra 
miles of walking during the year can 
be saved by an operator. These steps 
were among many saved at the Reyn 
olds and Reynolds Company in Dayton, 
Ohio, as the result of one of the impor 
tant tools of Work Simplification—the 
Flow Process Chart and Flow Diagram. 

Allan H. Mogensen, who has trained 
a number of the men in the graphic 
arts industry in Work Simplification, 
including Gordon Rohde, vice-presi 
dent in charge of manufacturing at 
Reynolds and Reynolds, introduced the 
Flow Process Chart and Flow Diagram 
as one of the graphic ways to make a 
detailed breakdown of a job. The Chart 
uses five symbols representing opera- 
tion, transportation, inspection, delay, 
and storage. Commenting on the fur 
ther use of the Flow Process Chart and 
Diagram, Mr. Rohde said: “When these 
are completed, you know very closely 
exactly what you are saving. You know 
what unnecessary operations you have 
taken out of the job. 

In the case of the Vertical presses, 
the breakdown on the job showed that 


Third Article of a Series 
a man operating two of these machines 


took many extra steps during the day, 
especially when making ready on the 


one press and keeping tab on what the 
sccond one was producing. When the 
presses were repositioned so that the 
delivery side of one was adjacent to the 
feeder side of the other, the operator 
could see more readily what was com 
ing out of both presses by simply look 


Left, old method of placing boxes on table behind machine after filling them with 500 envelopes 


The boxes then awaited the trucker who piled them on a skid. When the skid was full, it was then 


trucked away to the packer who placed the boxes into cartons of 5,000 envelopes. Right, offsetter 


and runway to skid, a Work Simplification movement at the Reynolds and Reynolds Company, 


Dayton, Ohio, which eases work of the girl handling cartons packed with the boxes of envelopes 












ing across the machines rather than 
walking around them. He was also con 
vemently located to start either press 
when it kicked off or stopped 
The Flow Process Chart should be 
prepared on the job, while noting every 
step in an operation. Rohde recalls the 
time he charted a job from memory 
then gave the chart to an employee to 
see if he had omitted any of the steps 
Two weeks later when the chart was 
returned with additional operations, 
Rohde was able to emphasize this im 
portant point to the class in Work Sim 
plification which he was instructing 
That particular project was also an 
example of steps that save. The job 
originally entailed eleven operations, 
three transportations, One inspection 
four delays and two storages. It con 
sisted of taking 100 envelopes at a time 
from the folder of an envelope-making 
machine, inspecting them, and = then 
placing them into boxes of 500 on the 
table in back of the machine. Every once 
ina while the trucker came along when 
the table was full and removed the 
boxes from the table by piling them on 
a skid. Eventually, when the skid was 
full, he trucked it to the shipping room 
where it awaited handling by a packer 
Later, a day or so afterwards, the packer 
placed the envelopes into cartons of 
000, stacked them on the skid and 
then moved them into storage again. 
After charting was completed and 
the information utilized, the new pro 
cedure called for the elimination of six 
operations, (wo (ransporcations, one in 
spection, two delays and two storages 
Improved through Work Simplifica 
tion, the new way calls for retaining the 
first three operations—picking up 100 
of the envelopes, inspecting them, and 
packing them into a small box. How 
ever, each box is immediately placed 
into the large 5,000 capacity carton, 
eliminating all the steps up to and in 
cluding the packer operation. To avoid 
any hazard of lifting, the supervisor 
made an offsetter on top of the work 
table. The girl needs only to move the 
carton sideways and the table top tlts 
and slides the carton down a little run 
way onto a skid. When the skid ts filled 
with the large cartons, it is removed 
Persons who are given an opportu 
nity to study their own jobs and are 
given such aids as the Flow Process 
Chart can do wonders in making their 
own work easier and more ethicient. For 
example, Harry Zollars and Tom Gibb 
reduced the number of trips in and out 
of the darkroom at Copifyer Litho 
graph Corporation, Cleveland, through 
Work Simplification. That the solution 
was sound is evidenced by the fact that 
newer type cameras make the savings in 
steps by the use of inside lens aperture 
controls. At Copifyer, where a camera 
not equipped with these controls was in 
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Work Simplification improvement on a camera 
saves one round trip in and out of the dark 
room for each separate focus to stop the lens 
down for the exposure after focusing. Each 
round trip formerly covered approximately 20 


feet of walking and the opening of four doors 


use, the SAVINPS in StCps came about 
through the application of the Flow 
Process Chart principles. Charting the 
operating showed that one round trip in 
and out of the darkroom was saved for 
each separate focus exposure to stop the 
lens down for exposure after focusing 
Each round trip formerly covered 20 
feet of walking and the opening of four 
doors 

The changes made to achieve the 
savings in steps included the fastening 
of a small metal plate to the lens scale; 
drilling a hole opposite each lens aper- 
ture setting so that a pin could be put 
in any hole to act as a stop; and attach 


ing a string to the lens stop indicator 
arm over a small pulley into the inside 
of the dark room. Now Harry Zollars 
focuses inside the darkroom—pulls the 
string to stop down the lens—and then 
makes his exposure 

Another example of steps that save 
at Copifyer occurred in the bindery. 
Aware that waiting time was costly, 
‘Ike” Dorsey made it a point to have 
drills sharpened at a time when the girls 
were changing jobs and good use could 
be made of the waiting period. This 
procedure, however, meant a round trip 
almost every two hours to the mainte- 
nance shop, located in the basement. 
When the Flow Process Chart proce- 
dure was followed, the nine to ten trips 
a day were eliminated. Now, the drills 
are sharpened right in the department. 
A small work table was set up and a 
grinder mounted on it with a 14 h.p 
motor. With the tool in view at all 
times, “Ike” has had an occasional mo 
ment or two to reflect on possible im 
provements on it. One of these has to 
do with safety. He mounted a steel disc 
in back of the counter sink to protect 
hands when sharpening the drills 

Along with the Flow Process Chart, 
Mogensen suggests the use of a flow 
diagram to show travel on a job. In the 
small plant, the flow diagram is often 
retained as one of the quicker ways to 
chart a job 

The method of handling press 
changes made in imprinting dealer's 
names on letterheads before Work Sim- 
plification showed considerable travel 
berween these points. In one six-month 


period, 776 such changes were made 
and 25 miles of walking were covered 
in doing so. To make the press changes, 


This flow diagram explains idea for saving steps between the lock-up stone and the pressroom 
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the pressman would walk into the com 
posing room with the form which was 
to be changed, lay it down on the stone 
for the compositor and then return to 
the pressroom. After the compositor 
made the change and locked up the 
form, he would then take the form and 
order and walk through a big door into 
the pressroom. Here the pressman 
pulled a proof. After the compositor 
okayed the proof, he returned to the 
composing room 

After the Flow Process Chart and 
diagramming was completed, the ques 
tioning of each derail followed. A solu 
tion was reached, The compositor’s 
work place was moved nearer to that of 
the pressman. A small door was cut in 
the partition through the two rooms 
The pressman now slides the forms 
through the door, the compositor takes 
the form, makes the change and slides 
it back to the pressman. After the press 
man pulls a proof and returns it, the 
press run can be started. Walking dis 
tance has been considerably reduced 

Each of the examples reported were 
subject to Mogensen’s five-step pattern 
which stresses the following 

1. Pick a job to be improved. Look 
for jobs giving trouble, bottlenecks, 
long transportauions; disagreeable jobs 

2. Break down the job in detail 
make a flow process chart. Add a flow 
diagram to indicate the line of move 
ment of person or material as detailed 
on the Flow Process Chart. 
3. Question the job. Challenge every 
detail with: WHAT is its purpose? 


WHY is it necessary? WHERE should 
it be done? WHY should it be done 
there? WHEN should it be done? 
WHY? WHO should do it7 WHY? 
Could someone else do it better? HOW 
should it be done? 








| 
| 


i. Work out new method. Eliminate 
unnecessary details. Combine details 
when practical. Change for a better se 
quence. Simplify all necessary details 

5. Put the new method to work. 

Final suggestion on the application 
of Work Simplification for steps that 
save is to use the new method until a 
better method is developed. And Work 
Simplification-trained people usually 
find that there is a better method. 


Waste Contamination 
Reduces Printers’ Market 


Mills making cardboard have been 
using less and less waste paper and as 
a consequence the market for this print 
er's by-product has not been as good as 
it should be considering the healthy 
production of paper products, reports 
the Scratch Pad, news bulletin of the 
Printing Industries Association of 
Western New York. While waste paper 
does not represent an important part of 
a printing plants income, it is a 100 
per cent profit item 

The reason 1s that Consumers of waste 
paper, particularly the board mills, are 
using a larger percentage of pulp. The 
hazards involved in the use of waste 
paper have increased in quantity and 
costliness to an alarming degree. Wet 
strength papers, plastic coatings, latex 
content, asphaltum, and some adhesives 
which have come into use more recently 
are sO antagonistic to the processes of 
recovering fibre that a ridiculously small 
amount can destroy an entire batch of 
slurry, or even halt the operation of the 
mill until it can be cleaned up 

These dangerous items cannot be 
effectively sorted out once they are in 
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Left, the compositor walks around from the stone through the big door into the pressroom, carrying the locked-up form. Right, the step-saving door 
which cut walking distance from 25 miles to about 2'2 miles between the two departments. This is another example of what Work Simplification can do 





the waste paper. They must be kept out 
of any paper intended to be sent in for 
reuse. Many mills today are clearly 
marking packages of paper which are 
unfit for reuse so that it can be kept 
out of otherwise valuable by-product 
Printers must guard against the inclu 
sion of these damaging items in their 
waste paper. If greater care is not taken, 
the outlets for waste paper will continue 
to shrink, and what has been a lucrative 
by-product will be a costly nuisance 

Printers should be scrupulous in keep 
ing out of their waste paper scraps from 
any lot which has been marked “not to 
be reused,” and to urge their suppliers, 
not only of paper, but also of inks and 
adhesives to properly mark packages 
and containers of products inimical to 
reworking processes 


Removing Scotch-Mounted Plates 
New developments bring new prob 
lems. Double-coated Scotch tape is now 
being extensively used for mounting 
printing plates to a base, and when 
securely stuck, they are sometimes difh 
cult to remove. Pour a little type cleaner 
on the edge of the cut and base; then 
work a make-up rule under the edge of 
the plate. Pour some more cleaner in 
the crack and pry with rule. The cut 
will usually pull off with little effort 


Collection Gimmick Really Works 
One printer has hit upon a method of 
making collections on past-due accounts 
that is lawful, ethical and successful 
His third reminder on an uncollected 
bill is sent by registered mail with a re 
turn receipt requested, For him it has 
been very effective, parucularly in col 
lecting from firms located some distance 


trom lis plant 
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All-Industry Standards Are Needed | 


To Cut Costs, Increase Production 


by LH. Allen 


Eastern Editor, The Inland Printer 


*® Dwight L 
president and director of manufactur 
ing for McGraw-Hill Publishing Co 
and McGraw Hill Book Co., New York 
City, has proposed that the International 


Monaco, assistant vice 


Association of Printing House Crafts 
men lead the way towards setting up 
all-industry standards designed to re 
duce costs by increasing production 
efficiency 

The time is here when the industry 
must take SscTriIoOUsS Ste ps tO lowe! COSTS 
Mr. Monaco told the New York Club 

Phe time for increasing prices is fad 

ing out of the picture. How long can 
the man who pays the bill put up with 
inefficiency which penalizes the pub 
lisher, who creates so much business 
for the printer? What is to stop the 
PHC from adopting a set of standards 
for make-ready? Make-ready with a 
venyveance, make-ready for quality con 
trol of materials with a view toward 
reducing idle press tame; make-ready 
done at the cost of man-hour time, and 
not at the cost of expensive press-hour 
Circ 

Almost every industry served by the 
graphic arts has standards. Why not the 
graphic arts industry itself? No one can 
disagree with what has been said for 
years: The greatest amount of waste in 
the printing plant today comes in mak 
ing jobs ready to be printed. Its about 
Citic standards were sct up coordin 
ated standards, from art work to printed 
sheet—in order to cut down waste and 
inethiciency and thereby lower costs 

We all know what has happened tO 
costs since World War IL As prices 
have gone up, many publishers have 
been unable to keep up with advertusing 
rate increases. If it cost 10 or 15 per 
cent more to have a job done, the pub 
lisher could not pass all of the increase 
on to his advertisers, because of the 
terrific competition for the advertising 


dollar. A number of publishers have 


fallen by the 


theory, maybe sull prevalent, that a pub 


wayside. There was a 


lisher was not concerned with what 
happened to a printer, and vice versa 
Some printers became publishers of 
publications whose owners couldn't pay 
their bills, and the printers had no 
choice but to take over. If prices keep 
mounting (and there is some hope that 
they may have been arrested) ways and 
mcans must he found tor Cutting COSTS, 
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and I don't mean price cutting—I mean 
COSTE ¢ utting 

The publisher can cut costs by an 
alyzing his operation and doing at the 
clerical level many things now being 
done at the skilled labor level. He can 
take the printer into his confidence and 
discuss problems across the table, and 
that works both ways. Much coopera 
tion will result from proper contact at 
decision levels. There must be free ex 
change of ideas, and criticism, too 

The publisher should visit the print- 
ers plant periodically, know what the 
equipment is and how best it can be 
used; know the printer's labor problems 
and how they affect his work. And the 
printer should meet with the publisher 
and learn to know his problems 

Standard operations enable M« 
Graw-Hill to run its publications on a 
strictly tametable schedule. By consult 
ing with each publication, we forecast 
the number of pages budgeted for each 
quarter. We translate this into sched 
ules of forms to be printed at a given 
plant. We discuss these schedules with 
the printer and both of us approve the 






DWIGHT L. MONACO is assistant vice-president 
and director of manufacturing of the McGraw 
Hill Publishing Company and McGraw-Hill Book 


Company. He has held top executive positions 


with advertising, printing and ink companies. He 
is a member of the American Institute of Graphic 
Arts and is on the executive and planning com 
mittee of the Research and Engineering Council 
of the Graphic Arts Industry. He is chairman of 
the graphic arts committee of the Associated 
Business Papers and is a long-time member of 


the New York Club of Printing House Craftsmen 


Now why shouldn't a printer cut 
costs by following such a method? 
Either singly or through organizations, 
printers can accomplish the same re 
sults. Many individual plants have done 
what I'm talking about. They are doing 





The time is here when the printing industry must take serious 


steps to lower costs. The time for increasing prices is fad- 


ing away. So now it’s time to increase production efficiency 





final result. Every form is closed exactly 
on the scheduled day, and we expect 
the book to be completed and mailed 
on time 

Certain of our operating standards 
enable us to do much to help reduce 
the printer's costs. Scheduling publica 
tions through all four weeks of the 
month has been a big factor. If you 
maintain a timetable schedule and a 
printer can schedule his equipment on 
that basis, his costs are bound to be con 
siderably less than when the publisher 
printer Operation is catch-as-catch-can 
And there's never a time when we cease 
trying to improve our operation, not 
only in our own, but also in the printer's 
plant. If something creeps into one of 
our operations which attects the print 
ers Costs, We are told about it pronto 


and a remedy 1s sought 


at a low-cost level what many other 
plants are doing at high cost. 

Are all cuts and plates inspected 
and gauged for accuracy? Are mint 
mum standards established with a view 
toward eliminating and correcting cuts 
and plates that cannot be made ready 
without excessive make-ready time on 
the presses’ Is there weekly inspection 
of metal and matrices? Are there mint 
mum standards of acceptance and sys 
rematic replacement of worn machine 
parts’ Is there at least yearly inspection 
of press bearers, plate bed, roller bear 
ings, plate frame and so on/ 

These are only a few of many items 
The all-important question is, when are 
we going to establish some standards 
and get the printing business out of 
what someone has called the barber 


shop class? 
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Former PIA President Urges 
Excess Profits Tax Elimination 

From Robert H. Caftee, president, W il 
liam G. Johnson Co., Inc., Pittsburgh 
book and job printers, binders and offset 
lithographers, and a past president of the 
Printing Industry of America, the House 
Select Committee on Small Business heard 
an appeal for elimination of the excess 
profits tax on June 30 and for other tax 
revisions to encourage small business 

Among the changes he urged were r¢ 
duction of the 30 per cent normal tax on 
the first $25,000 of corporate earnings, in 
order to give new business concerns a 
better chance of surviving their initial 
periods; lower inheritance taxes and a dif 
ferent method of computing unlisted 
stockholding values to permit continued 
operation of a company by heirs of a de 
ceased principal stockholder; depreciation 
figured on the basis of replacement or 
current instead of original cost, with con 
sideration for inflation and deflation; ex 
empuon of a certain percentage of profits 
if used for expansion; and elimination of 
the Revenue Code section on accumula 
tion of surplus to permit full use of profits 
for business development. 

Mr. Caftee also opposed double taxa 
tion of corporate income as a hardship to 
small companies which are not in a posi 
tion to borrow funds and so must depend 
upon their earnings and capital contribu 
tions from stockholders to keep going. He 
emphasized that taxation of dividends in 
addition to small profits means that earn 
ings are taxed twice and personal income 
is penalized 


Paper Association Asks Congress 
To Make Definite Tariff Policy 


The American Paper and Pulp Asso 
ciation’s tariff policy has been presented 
to the House Ways and Means Committec 
orally and in the form of a printed state 
ment by Mortimer Graham of the Ham 
mermill Paper Co. He stressed the paper 
and pulp industry's conviction that the 
United States now has no tariff policy 
Tariff rates, he said, are set by the Presi 
dent by agreement with foreign nations 
under the Reciprocal Trade Agreements 
Act, which permits cuts up to 75 per 
cent from those established by Congress 

Mr. Graham reviewed eight results of 
the Reciprocal Trade Act, rating them 
as illogical things that never would have 
been incorporated as desirable in any 
statement of tariff policy. “The Act was 
supposed to bring duties down toward, not 
below, the Act of 1913 rates,” he said 

Under the 1913 Act average duty rates 
on dutiable paper were 22 per cent. To 
day they are under 8 per cent. The paper 
industry's market in the United States 
has always bought more from abroad than 
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the industry sells abroad. Currently this 
export-import balance, ‘untavorable’ to 
the United States and ‘favorable’ to for 
cign Countries, amounts to approximately 
three-fourths of a billion dollars a year 
Yet the industry's tariff protection has 
been cut to a level 30 per cent below that 
of all commodities 

The paper industry believes that, in 
the absence of a national tariff policy, 
much of this country’s ability to reduce 
restrictions on trade throughout the world 
has been dissipated. There 1s no valid 
reason why this dissipation of trading 
power should be permitted to continue 
Congress should permit the Reciprocal 
Trade Agreements Act to expire, but keep 
the tariff rates and other terms of existing 
agreements made under the Act 

Congress should undertake a careful 
study looking toward the establishment 
of a definite tariff policy. That policy 
should include a statement of results 
intended to be accomplished by tariffs, 
specific criteria for determining rates cal 
culated to produce such results, and a 
mechanism for delegating, under proper 
safeguards the job of determining rates to 
an agency established by Congress.” 





Revenue Men Will Consider 
Circumstances of Depreciation 


The Bureau of Internal Revenue has 
adopted a new policy for the purpose of 
reducing controversies over depreciation 
allowances figured by taxpayers in com 
puting their net incomes. As announced 
by T. Coleman Andrews, commissioner 
of Internal Revenue, it is now the policy 
of the Service generally “not to disturb 
depreciation deductions, and revenue em 
ployees shall propose adjustments in the 
depreciation deduction only when there 
is a clear and convincing basis for a 
change.” 

Revenue agents have been instructed 
to consider whether depreciation rates 
used by the taxpayer are fair and reason 
able under the circumstances; whether 
the taxpayer has followed a consistent 
practice in figuring the amount of depre 
ciation deductions; and whether, in view 
of all factors, including reasonable toler 
ances, any proposed adjustments are sub 
stantial 

Of special interest to commercial print 
ing managements is the instruction that 
agents shall give careful consideration to 
the taxpayer's facts and arguments con 
cerning obsolescence and the company’s 
repair and maintenance policy 

If taxpayer and agent cannot agree on 
proposed depreciation changes that are 
substantial, the issue may be referred to 
a valuation engineer. If none is available, 
a request to supply engineering service 
should be sent to the Bureau's Engineer 
ing and Valuation Branch, attention 
T:S:E, in Washington, D.C 



































“We figured it out. It takes 42 tons of paper 
to keep one soldier in the field.” 
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Wall Street Journal 
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QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Column Rules Work Up 


Q.—We are engaged in work which 
calls for printing numerous forms con 
taining brass column rules on job cylin 
ler presses, and we are having plenty of 
trouble with work-ups of column rules 
Ar tuumes these rules almost cut through 
the printed shect 

We have tried remedies suggested, such 

sawing through part of the rule, spac 
ing the cuts an inch apart, and also placing 
strips of card alongside the column rules 
We have been told that running the rule 
parallel to the cylinder journal is a pre 
ventive but in our work this method is 
quite impracticable 

We have tried a tight lockup, which 
does not help at all, and also with the 
quoins not wedged tight, which seems to 
he lj a little in some Cases, but we fr alize 
there is a limit to this treatment. Have 


Ou any sugecstions? 


A It could be that the justification is 
not suc h as 18 necessary to avoid work up 
of the column rules, although it ts ay 
parently okay to the eye and the finger 
squeeze test of the make-up man 

Let US SUP pose that the column rule is 
ten inches long. If two such column rules 
ot brass are used to separate three columns 
of type, it 1s necessary for the columns 
of type to be more than ten inches long 
for a good lockup because brass is less 
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Layman s Guide to the Thinters Anatomy 
This amusing illustration is reprinted from the 
Australasian Printer. Note that some words are 
different from those generally used here, while 


others are the same, but follow British spell 


ing; examples: fount for font, forme for form 
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yielding to the quoin pressure than type 
metal of all kinds. The squeeze is exces 
sive on the end of the column rule of 
brass, if enough is applied to make the 
softer type columns lift. The column rule 
does not exactly work up. The pressure 
from the quoin on the foot of the rule 
tends to raise it in the form of an arc in 
stead of a plane, and the high point of 
the arc or bend cuts through the sheet. 

The remedy is to lengthen the type 
columns a slug or two more than seems 
necessary so that quoin pressure will en 
tirely miss the foot of the column rule. It 
will still get squeeze from the side by 
the quoins 

A better looking page is one without 
column rules and if it is permissible to 
drop out the column rules, the print 
would gain in appearance and you could 
forget about column rules working up 


Large Capital Required 


An informal survey by one printer 
among his friends in the trade disclosed 
that plants have a staggering amount of 
capital invested in type metal. To allow 
for the variation in sizes of plants, the 
questioner asked what amount each plant 
had for each compositor. The answers he 
secured showed there were from six to 12 
tons for each journeyman worker 

Taking nine tons as an average, this 
vives us, at $500 a ton, $4,500 as the 
metal investment for each compositor, to 
which must be added not less than $1,500 
for each man for other equipment. Print 
ers know that a man operating an ex- 
pensive machine keeps a good chunk of 
capital tied up, but few stop to realize 
that even a compositor requires an invest 
ment of $6,000. Of course, this figure ts 
rough and likely to be inaccurate. Your 
investment may be less, but your com 
petitor’s may be more and vice versa. 

Even a “bedroom” shop today requires 
a good chunk of capital and the more 
completely you are equipped, the greater 
your capital investment. The only way 
to make that investment pay off is to keep 
it working as much as possible. It is cheap 
er to run a plant two or three shifts than 
just one shift, because the total investment 
remains the same, thus lowering the in 
vestment for each worker 


Emphasis in Composition 

“A hundred years ago it was the duty 
of the printer to begin every noun with a 
capital letter and to compose in italic 
every word that needed or seemed to need 
emphasis THEODORE LOW DEVINNI 
in Correct Composition 





Kingsport Press Uses Red Light 
As Safety Device on Power Saw 


Composing room saws are dangerous 
when not properly handled, according to 
the Kingsport Press, Kingsport, Tenn., 
where the accompanying picture was 
taken. The light bulb seen at the back of 
the saw is a bright red one, and like most 
other red lights, it is a warning that care 
and caution should be used 

When the light is on, it indicates that 
the saw to which it is connected is turned 





Safety is important; red light says saw is on 


on and ready for action. Sam Weatherly, 
compositor, is shown demonstrating the 
saw which is used primarily for cutting 
up strip material. The safety device was 
installed after an accident almost occurred 
when the saw was left on carelessly. 


Portable Proof Press 


An advertisement for a portable proot 
press has been noted in a recent issue of 
a New Zealand magazine. It is said to 
reverse the old order of carrying type to 
a stationary proof press. It makes unneces 
sary lifting of type matter from page 
forms when extra proofs are needed 

Printing from a self-contained roll of 
paper, the press is made in six sizes to 
take rolls from 41 to 12! inches wide 
Four steel and rubber inking rollers are 
mounted on the front of the press. In 
structions say to “ink up standing matter 
as with a hand inking roller, release paper 
grip and then with one forward move 
ment take your proof and tear it off the 
roll.” 

It is said to be useful in newspaper, 
typesetting and commercial printing 
plants. Manufactured in Great Britain, 
the claim is made that some are being 
sold in the U.S.A 
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The Oil Daily's new letterhead design has a 
very practical idea behind the type lines set in 
right-hand margin. Besides adding a distinc 
tively ‘‘different’’ quality, the intention is to 
furnish information and to make sheet more 
visible as it rests on edge in a filing cabinet 


English Cabinet of Type Sheets 


A new style of type face cabinet has 
been prepared by C. & E. Layton Ltd., 
Standard House, Farringdon St., London, 
E.C.4, England. The English firm is a 
large printing, engraving and advertising 
typography plant, and its new cabinet is 
said to contain the largest commercial col- 
lection of type faces in the world. 

There are 476 sheets, 1414x934 inches, 
printed on buff manila index board. Com- 
plete alphabets of all faces and sizes are 
given, unleaded. There are more than 





The new type-face cabinet with the “largest 
collection of type faces in the world,” pro 
duced by Layton’s, English printing company 


2,500 alphabets and more than 200 type 
faces. Index to the sheets is on the under 
side of the cover, making the index clearly 
visible when the cover is raised for use. 
The cabinet itself is made of pressed steel, 
has a hinged lid, and is mounted on 
casters. A smaller condensed version for 
day-to-day desk use contains frequently 
used faces. 


Italian-Born Lettering Artist Designed Exotic Alphabets 


August D. Capitanio isn't working for 
the Mergenthaler Linotype Co. any more 
He was a familiar figure around the 
Brooklyn plant for more than 53 years 
Then he called it a career and went to 
Italy on the first leg of a retirement period 
which he is sure will run for a long time 
beyond his 83 years. 

Born in Padua, Italy, where he was 
graduated from art school with honors, 
Cap came to the United States in 1892, 
when Benjamin Harrison was in the 
White House. After working for eight 
years as an industrial designer in Brook 
lyn, he joined Mergenthaler ata time when 
its headquarters were a group of small 
buildings. From the start he was a special 
ist type designer. His first work was design 
ing Hebrew characters for composition 
from Linotype keyboards. From there on 
he was happiest when busy tracing alpha 
bets of foreign languages he had never 
heard spoken. 

Cap himself has fluent command of 
Italian and French as well as English, and 
some acquaintance with several other 
tongues. From his drawing board in the 
matrix department came exotic alphabets 
fitted for Linotype use. Working with 
Arabian scholars, he adapted the complex 
Arabic characters to the machine. He de 
signed a special alphabet for Ethiopia, 
where hand-set type is sull paramount. 
He fashioned characters in such strange 
sounding alphabets as Devanagari, Sing 
halese, Amharic, Syriac, Bengali and Gu- 
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August D. Capitanio, 83, shown at his drawing 


board in the Mergenthaler Linotype Co. plant 
shortly before his recent retirement. He was 


with the company for 53 years and two days 


jaratl. Working with scholars from many 
foreign lands, he practically developed 
new alphabets for nations or groups. Now 
he is staying in Italy for several months, 
visiting one of his daughters, and his 
many relatives and friends, whom he has 
not seen for 15 years 

“He had a fabulous career which has 
few counterparts,” Mergenthaler said 
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“Do you sometimes find yourself at a 
loss for words?” 
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Scanning the Scene 
Through the Eyes of 
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Truly, His Brother's Keeper 


Can one come to the point of feeling 
free to call “friend” someone whom he 
has never met face to face? One can 
| have experienced that pleasure in a 
fine way. Only a few days ago I received 
a letter trom South Africa opening 
with “TL am getting quite concerned 
’T had 


not for a minute forgotten this friend 


about not hearing from you 


| have never seen. One cannot spend 
two months in California and keep up 
with his correspondence 

Because his achievements justify it 
and because the example set by my 
friend in South Africa can be one to 
many in the printing and publishing 
industries of Our own country, | have 
been gathering data, ud-bit fashion, 
about him—keeping his letters—for a 
long tume with the idea of telling you 
about him 

The name of this friend I have never 
seen is O. H. Frewin, of Middelburg, 
Pransvaal, South Africa. The occasion 
setuing the time for this recognition 1s 
the completion by him of fifty years 
service as editor of the Middelburg Ob 
server and the Waithank News. At the 
party celebrating the event, W. E. Vol 
brecht, identified for forty years with 
the firm of which my friend ts president, 
paid a great and merited tribute to him 
Fifty years in any parucular calling 
is an achievement in itself,” Mr. Vol 
breche said, “but when IT cell you that 
QO. H. F., as he ts affectionately known 
among a wide circle of friends, has 
shouldered the entire responsibility of 
two newspapers and a commercial busi 
ness second to none of its kind in the 
Union all that time, you will agree that 
Right 


is friend 


ois a great accomplishment 
at 8O years of age, O. H. F 
enough, and ts alert enough, to be con 
cerned about the health of one he has 
never secn 

I have corresponded with O. H. F 
frequently at periods and infrequently 
at others for, | suppose, thirty years 
It all started, | believe, with his writing 
to me about books on printing and on 
other subjects with the object, usually, 
of doing something for the industry of 
which he has for so long been an im 
portant factor in his country 
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I yather from what he has written 
me over the years that his greatest 
achievement in public service Was Or 
ganizing the so-called “country news 
papers into the association which has 
persisted helpfully in service to this 
time. It was in 1909 that he circularized 
the country press of the Transvaal with 
the idea of forming a Country Press 
Association, A meeung was held in 
Johannesburg to discuss the matter. In 
1912, the Newspaper Press Union of 
South Africa was formed at Bloemfon 
tein. Mr. Frewin has been reélected 
chairman of the Country Press Division 
of the National Press Union for the 
fourteenth year in succession, and also 
serves on the Executive Council of the 
N. P. U. and the National Printing 
Apprenuceship Committee. In a letter 
trom O. H. F. (October, 1952) he wrote 
that he had just returned from Durban 

1,140-mile journey by automobile 
from a meeting at which printing wages 
had been fixed for the next three years. 

It is just a bit more than a year since 
he celebrated his sixtieth anniversary 
at the printing trade. He still has his 
membership card in the Durban Typo 
graphical Union, dated June, 1902 


O. H. Frewin, Transvaal, South Africa, printer 


Over the years I have made it a 
practice to send samples of printing 
submitted for review to O. H. F. He 
looks them over for the joy of it, then 
delivers them to the secretaries of the 
apprentice and other committees from 
whose offices they are distributed 
throughout the Union of South Africa. 
THE INLAND PRINTER and | are happy 
to collaborate with O. H. F. in this edu- 
cational effort. 

Friend Frewin has lived on three 
continents and thinks that South Africa 
is the best country in the world. It is, 
he says, a country of very great possi- 
bilities. Thoughts of South Africa cause 
the average and uninformed American 
to think of lions, elephants, vast wilder- 
nesses or deserts—maybe cannibals. The 
fact is that the Union of South Africa 
itself seems no different than the United 
States of America. 

Mr. Frewin corresponded with the 
late Henry Lewis Bullen, being a great 
admirer of that scholar of printing who 
left a monument to himself in the most 
tangible form a monument may take, 
the great library and museum of print- 
ing established and maintained through 
many years by American Type Foun- 
ders. O. H. F. once sent me a quotation 
from a letter he received from Mr. Bul- 
len, and I'm passing it on because my 
friend in South Africa intimated it 
echoes his sentiments, and because of 
the pride I feel in my association with 
this magazine. “In 1909,” Mr. Bullen 
wrote, “I was manager of Alex. Cowan 
& Son, to whom I brought the agency 
in Australia for THE INLAND PRINTER. 
I remember selling A. & M. Lamour & 
Munro, Mansfield, Victoria, Australia, 
(the firm with whom I served my time) 
their first subscription. It was then, as it 
is now, the best of all printing trade 
journals. 

Mr. Frewin also has the bound vol- 
umes, writing to me that “I have the 
first issue of THE INLAND PRINTER, 
October, 1883, reprinted edition of 
1923, 1933, and 1943 issues bound in 
one volume and hope to live until Octo- 
ber, 1953, to congratulate you on LP. s 
sevenuieth birthday.” Incidentally he has 
mentioned that THE INLAND PRINTER 
reviewed the first issue of his own com- 
pany'’s house organ in 1914 and that 
our item was an eye-opener to The 
Cape Times. That was the year I joined 
up with THE INLAND PRINTER. 

A veteran among veterans in print 
ing and publishing, my other readers 
will be interested in an observation O 
H. F. made in a letter last October. “At 
65,’ he wrote, “if you can forget the 
office you should certainly enjoy your- 
self. Lam afraid that at 77 I have stayed 
too long to retire. At 65 1 could have 
really enjoyed myself.” 


INLAND PRINTER for July, 1953 





SPECIMEN REVIEW. 


’ : R 
/ 







































BY J. L. FRAZIER ITEMS SUBMITTED FOR CRITICISM MUST BE SENT FLAT, NOT ROLLED OR FOLDED, REPLIES CANNOT BE MADE BY MAIL 


PARKER PRINTING COMPANY of San 
Francisco.—The work vou submit is in fe 


teresting and striking, all within correct — | NE W 


restraint: well executed with respect to 


layout, ty pogr aphy colors presswork. ; s | ual aaole 
It, Bri ; ; e - po ee 9 plan 

You have an individual style which we You’ll Find This an | 

regret we cannot adequately describe or Easy Method of | you Il find tt 


illustrate in space at our disposal 2 | one 

SANDS & MCDOUGALL, Melbourne, SAVING FOR A PURPOSE 
Australia—Thanks for your big 1953 f 
calendar; it is exceptionally well done 


| s 

Our only adverse criticism 1s that the cal- 
endar pad is rather too small in relation | Savi ng 
to the dimensions of the large sheet on Se %, | 
which it is stitched, and on which the Ly, \ 
very interesting local scene is printed 
from four-color process plates. Printers Or 
of Australia are in the forward ranks of 
world production, at least quality-wise 

THE Mipway Press, Orlando, Flori | 
da.—Your letterhead featuring an illus ra a 
tration of a cluster of oranges and leaves | | 
printed, along with type and rules, in | 
green and orange to suit the illustration 


and slogan line, “in Beautiful Orange De D, bo Ur Ose 
County,” is of effective layout and impres 50 WEEK 
sive through appropriateness and interest. . x ae 
We sincerely regret, however, that your SAVINGS PLAN } | 


name is set in an extra-condensed type 
ot quite nondescript design, contrasting 





disagreeably with the better styles of type At left, worse than ordinary folder title without design or interest-arousing qualities, unpleasing 
in which the rest of the copy is set because of inharmonious types combined and dull, centered layout. At right, page of reprint by 
SOUVENIR BOOK COMMITTEE of De Wallace Kibbee & Sons, San Francisco, demonstrating lively layout and emphasis where it belongs 


troit, Michigan, Typographical Union 
Congratulations on the general all-around 
excellence and impressiveness of the full 
color cover tor the souvenir book of the 
100th anniversary convenuon of the In 
ternational Typographical Union. Fea 
tured by the flag of Detroit and a skyline 
view of the city, presumably from the 
lake, it 1s an interesting and striking de 
sign. The effort and talent evidenced by 
this preview of the book indicates it will 
be something worth getting and keep 
ing, and a plug for all of you, worth ad 
vertising in 
PRESS OF NICOLA DEARCANGELIS, 
Piscara, Italy We congratulate you on 
the interesting design of your calendar 
for 1953. It is of heavy-weight cover 
stock, folded in the vertical center with 
an interesting abstract design in connec 
tion with your name, address, et cetera in 
black, gold and brown (type) on the 
‘ upper half. Names and dates of days of 
the months are in narrow columns from 
left to right of the sheet. Each day is 
given a line with Sundays numbered in 
bold-face figures somewhat larger than 
other dates. While, if it is the practice to See r 4 
handle calendars in this fashion in your Making a publication's name—in this case that of the Honolulu Club of Printing House Craftsmen 











country, its use may be simple enough, all but literally ‘‘design’’ and fill the cover seems a novel idea. Original of page at left was printed 
but our impression is to the contrary. It in bright blue and red on white, the other one in deep green and brown on a cream-toned stock 
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JANUARY 15, 1953 


JOINT MEETING 
WITH P.1.A. 
IN HONOR OF 
PRINTING WEEK 


Overt Speaber | 
MR. JOSEPH BARRET 
458) PRODUCTION MANAGER OF 


NATIONAL GLOGRAPHIC MAGALINGE 
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color changed on each issue—by Emil 


Striking regular cover 
Georg Sahlin, ace typographer. The announcement covering each 
meeting is emphasized by position not unusual and prominent 





; ’ 
Seasons 


G voolings 





Like this one, simulating boxed and ribbon-tied Christmas gift, 
covers of Montreal bulletin are quite unusual and interesting 
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seems to us that day and date must 
be searched out, whereas these are 
noted at a glance on calendars ar- 
ranged after the fashion of those 
in this country and some others. 
From a typographical craftsman- 
ship point of view, the item is 
highly commendable. 

TROEDEL & COOPER of Mel- 
bourne, Australia——Contrary to 
practice, and although it was not 
sent for review, we must mention 
your Christmas greeting. First of 
its features is its size, the French- 
style folder (folded) being fifteen 
by twelve inches. It is done on a 
heavy-weight of cream-toned plate- 
finished paper. Only the word, 
“Greetings,” appears on the front, 
this in lettering similar to the Bank 
Script type-face and in size quite 
small in relation to the page. Your 
formal greetings suitably appear on 
page two, over your name, with a 


wolves 
in 
Canada? 





eron Associates. It is rare indeed 
that the same design, size and all, 
works out well on different forms, 
so you have really achieved some- 
thing. We also admire the color 
combination, brown and light 
green on a light tint of stock har- 
monizing with the brown, but di- 
rect your attention to the fact that 
the line, “printing and_ publish- 
ing,” in the pale green recedes from 
the brown and is, furthermore, dif- 
ficult to read because the green is 
so pale. When printing in two col- 
ors, the effort should be to have 
the tones of the two in balance. 
That means the elements, type or 
ornament, to be printed in the 
weaker color should be propor- 
tionately heavier (bolder) to com- 
pensate. It cannot always be done, 
but the effort should be made. Con- 
trast of hue is sufficient, contrast of 
both hue and tone value is usually 


| 
| Sure! Government pays a bounty on the critters. But the only 
| 


} if you're one of these 


kind that stalk the corridors of the 


Royal York Hotel during the 


ITCA Conference in Toronto will be the two-legged variety; 


you're safe. Even if you aren't 


one you'll probably rate the Conference a howling success! | 


| T ¢ AW NCE in Toronto, Canada on June 18, 19, 20 | 


Host to recent conference of International Typographic Composition Association, 
Toronto group issued outstandingly original and striking promotion, of which this 
6- by 4'%-inch card is an average example. On original second color is an orange 


block of type descriptive of the 
outstanding third page in the low- 
er right-hand corner. This is a full 
bleed page, offset printed illustra 
tion of a quaint old building in a 
beautiful setting amid trees. The 
building, it is Most interesting to 
note, is Captain Cook’s Cottage in 
the Fitzroy Gardens park of your 
city which was taken down in 
Yorkshire, England, shipped by 
boat, and set up again in the park 
during the Australia centennial 
celebration in 1934. It is a charm 
ing picture, impressive for one 
reason because the toned paper 
blends nicely and effectively with 
the yellow tones dominating the 
scene, photographed on an Ekta 
chrome transparency. 

HUGH C. CAMERON, San Fran 
cisco.—Congratulations on the all- 
around excellence of the design in 
the characterful Libra type used 
for letterhead, envelope (on back 
flap), and business card of Cam- 





too great. Even so, the items are 
characterful, distinctive, excellent. 

BANK OF PATIALA PRESS of 
Patiala, India—Thanks very much 
for sending the 1953 Engagement 
Diary of your company. It is quite 
the most interesting and original 
we have seen. The pad of leaves, 
one leat for each week, with spaces 
from top to bottom marked off by 
rules after the usual fashion, is han- 
dled better typographically than is 
usual. The four-color process illus- 
tration of your plant’s building at 
top of the front leaf is not only 
beautifully executed from a craft 
standpoint but shows the Press a 
sizable institution in a very attrac- 
tive, fine building. It’s the mount- 
ing, however, which catches the 
eye and enforces most interest and 
admiration. Of heavy binder’s 
board, it is, in general, of rectangu- 
lar shape. However, sides, top, and 
bottom are rounded inward so that 
the corners seem rounded points, a 
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pleasing shape after the manner of 
a picture frame. The mount extends 
in a pleasing area outside the pad. 
Now, the most interesting feature: 
the mount is covered with a green- 
bronze material simulating silk— 
if it is not really—with the top 
edges on front rounded to make 
the effect more interesting, better 
otherwise than if the mount were 
square-edged. There's a red cord 
stretched from each corner of the 
mount to beneath the pad. Finally, 
there’s an easel-like prop on the 
back to permit the item being stood 
up on the desk of the user. All in 
all, it represents an effort about 
which everyone concerned with 
production may feel proud. 
TRANSVAAL ADVERTISING 
CONTRACTORS of Johannesburg, 
South Africa-—Your enthusiasm 
in the production of the brochure 
on the Heidelberg Automatic Press 


phoenix flame 


phoenm metal cap co 








tone of brown, is attractive and characterful like all printing used by the Phoenix 





Above: Envelope for mailing a magazine, original of which in black and a medium 


of is the second color, a delicate 
green. The tone is excellent as 
background for some of the half- 
tones on inside pages but too weak 
for the cover, what with the title 
in reverse color showing the white 
paper. Contrast between the color 
tint and paper is too little to permit 
the type to be as clear, sharp, and 
legible as it should be. Our solu- 
tion would be to use the solid plate 
for the front and screen plates for 
the backgrounds elsewhere, and 
use a stronger color. It’s a swell job, 
just the same. 

JacoB NortH & COMPANY of 
Lincoln, Nebraska—You score a 
ten-strike with your giant folder 
“Is great American pastume tooting 
own horn?” It is folded down for 
mailing from a 24- by 36-inch 
sheet to 12- by 9-inches; but only 
one side of the sheet is printed. 
So, it has bulk to help the impres- 
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company. Inset is a package label, second color on which is a deep shade of red 


is, in Our Opinion, thoroughly justi 
fied. Layout in the sane modern 
manner, with typography in keep 
ing, is excellent; the effect is a rare 
combination of striking power 
within the best taste. Beautifully 
printed halftones, usually bleeding 
off one side or another, top, or botr- 
tom, have a strong impact. These 
demonstrate more clearly than is 
usually the case the great advan- 
tage of bleeding cuts, permitting 
utilization of marginal spaces for 
larger illustrations. Whiting out is 
excellent, and with the whole effect 
quite open, there is clean-cut im- 
pressiveness not possible when the 
effort is to utilize every square atom 
of space for type. Too few realize 
that ample white space makes a 
comparatively small size of type, or 
group of type, more impressive 
than larger units crowding a page 
or ad. The only fault we can think 





sion of importance. First opening, 
headed “We're proud,” features a 
line illustration of your building 
in gray over a process yellow panel 
and, below, one of the new Mann 
offset presses which prompts your 
ballyhoo, the latter a duotone plate 
in red and black. The cuts are im 
pressively arranged with type and 
an outlined halftone of a man’s 
head, presumably that of Mr. 
North. Altogether it’s a striking 
layout. Another highly impressive 
and interest-arousing presentation 
appears on the next spread, this 24 
by 18 inches, featured by a beauti- 
fully-printed four-color process il- 
lustration of an Indian chief doing 
a war dance. The heading on this 
spread is “Printing as Promised.” 
In addition to type and lettering, 
and a band across the bottom with 
a cut of each of your automatic 
machines, there are two round four- 
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The original of this very striking cover from 
the publication of Cleveland (Ohio) Club of 
Printing House Craftsmen is printed in black 
and red on a soft tone of yellow paper 
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Unfamiliar with Hebrew letters, this page from attractive folder 


impressed us wholly as an interesting, pleasing, and impressive 


design or picture. Original is in black and red on gray paper 
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color blowups of a section of some half 
tone to show the dots easily so that some 
of the mystery of the halftone may be 
Cleared up. Enlargement is greater in one 
of the round demonstrations than in the 
other, for obvious reasons. Why not en 
ter this impressive folder in the annual 
compeutuon for printer's self-advertusing 
Miller Printing Ma 
chinery Company and conducted by 
Printing Industry of America, entries for 
which are now being received? Seems to 


sponsored by the 


us it would have a good chance to win 
honor and maybe cash 

ALLEN, LANE & SCoTT of Philadel 
phia.—You should certainly enter your 
folder, “Color Prinung in Offset and Let 
terpress,’ in the self-advertising contest 
of the Printing Industry of America, en 
tries for which are being received. It is 
one of the most impressive as well as 
finely executed items of a printer's adver 
tising we have seen. There are two folds 
of the sheet, one tor a short front fold on 
which the ttle is printed. At the right of 
this short fold, a section of the four-color 
process illustration, full size of which ts 
9 by 12 inches, is printed on the second 
fold which is from the right. This 1s off 
set-printed. Turning back the short fold 
to the left and the 9- by 12-inch leaf to 
the right, the full inside spread comes into 
view, this approximately 24 by 12 inches 
Here, between the two folds and filling 
the center section laterally, there's a 
beautiful four-color process illustration 
printed by letterpress. Brief copy on the 


WITCOTE 


820 


CORK INSULATION 


WITCO CHEMICAL COMPANY 


Power of black background is demonstrated by this cover from booklet 
of Chicago company. On original, the type matter was also in black, but 
screened to about half tone value to provoke an interesting contrast 
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A BIRTHDAY GREETING FOR 


William Shakespeare 


1564 ape ay 16 


LINES TO THE DARK LADY 


Thou art as tyrannous, 
SO THOU ART, 


As those whose beauties proudly make them cruel; 
For well thou know'st to my dear dotirg heart 
Thou art the fairest and most precious jewel 
Yet, in good faith, some say that thee behold, 

Thy face hath not the power to make love groan; 

To say they err I dare not be so bold, 


Although I swear it to myself alone. 


SONNET CXXXI 


Seldom seen these days, the venerable Caslon is 
still “sweet,” as this leaflet by Herb. Simpson, 


the Evansville, Indiana, artist-typographer proves 


back of the short front fold discloses 
which picture is offset and which is letter- 
press. Good advertising in type appears 
on the page ar the right of the second il- 
lustration. While we recognize a place 
for both offset and letterpress, and that 
cach has its advantages, we are forcefully 
impressed by the evidence of advance 
made by the former in reproducing fine 
detail on coated paper where once letter- 
press had a decided advantage. We wish 
the same illustration had been used for 
both demonstrations, but realize that 
would have involved increased cost to 
you. In the selection of pictures, we feel 
you gave offset an advantage, the cactus 
in bloom—we marvel at the brightness 
of color and fine detail—being much 
more dramatic than the picture of the 
table setting selected for the letterpress 
demonstration. 

LEADER PRESS LIMITED of Auckland, 
New Zealand.—We are pleasantly sur 
prised by the average good quality of the 
specimens you submit. The fact is the 
more complimentary because yours is a 
small country and opportunity for doing 
big, fine work is proportionately small 
However, the publication, Road Trans 
port Contracting, matches in quality that 
of the better trade and industrial maga 
zines done here where hundreds are pro- 
duced. Editorial pages are interestingly 
made up with adequate space allowed for 
informally arranged eye-arresting article 
headings. A good proportion of the ad- 
verusements, full-page especially, show 


The 
FRANKLIN 
FIELD 


Let no pleasure tempt thee, 
No profit allure thee, 

No ambition corrupt thee, 
No example sway thee, 

No pomudion move thee, 
To do anything which thou 


knowest to be evil. . 


There’s power in the silhouette and in the simplicity of this striking cover 
from magazine of Franklin Life Insurance Company, Springfield, Illinois, 
the 8- by 11-inch original of which is printed in black and a fine bright blue 
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they have been thoughtfully and skilfully 
planned in advance of setting; are as good 
as can be. Some of the others, especially 
of the smaller ones, seem less wel! plan 
ned, but these are better than we fre 
quently see in United States publications 
because major display lines are quite uni- 
formly set in one of the better modern 
sans serif types. Featuring a single good 
display type throughout a_ publication, 
instead of using many different ones, cre 
ates an effect of character which compen- 
sates for the fact that layout and display 
may not be outstanding. Space doesn't 
permit going into details with respect to 
individual items, excellent or otherwise. 
Smaller items, letterheads and such, are 
even better, headings for Henderson and 
Keith being truly excellent. They feature 
off-center layout with fine results, and 
score because they're simple in arrange 
ment so points may be quickly grasped 
Extra-bold types like the Ulera Bodoni, 
or equivalent, should not be widely let 
terspaced as on the Suridge heading 
The letters become spots, individual 
units, instead of part of one whole, the 
word. A light-face type of the same size 
if equally letterspaced would be less 
objectionable because the effect of the in 
dividual letters would not be so pro 
nounced, counters of more Open. letters 
having more inside space to balance the 
space between them. Inferior items are 
the few, including your package label, 
where handlettering is used instead of 
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case-bound memo-calendar 
by New York's famed Huxley House 


+ 
<D 
+ 


+ 


+ 
+ 
+ 


+ 


1955 


book of 


ty pe The letter artist able to equal the 
merit of type Is a rare bird, so place your 
dependence in type. Type-matter reversed 
in the bands across the bottoms of pages 
in the brochure, “A Glimpse Inside,” is 
too big and crowded, engulfs one, and is 
in unpleasing contrast with the very good 
cftect of the item in other respects 
SUPERIOR ENGRAVERS LIMITED of 
Hamilton, Ontario. W<« 
the excellence of the large folder, the ia 
side spread of which features a photo 
montage halftone illustrating different 
operations in making a printing plate 
Each “shot” is numbered and explained 
in a narrow column of type in reverse 
color along the right side of the sheet, 


salute you on 


explanations being numbered to conform 
with the illustrations which apply. The 
piece is as educational as it is cflective 
We are contident that, on second thought, 
you will agree that red would have been 
better as the second color than the light 
process-like yellow, especially since, not 
being a process job, it gave you freedom 
of choice. In the tirst place, the illustration 
of the man checking a negative on the 
short tront fold could have 
darkroom, omitting window, and red suit 
It would he 
Further 


been of a 


ably made the second color 
more effective than the yellow 
more, red would have been infinitely more 
sauistactory for the back ‘page, especially 
for printing the section of your building 
Yellow is weakest of all colors in tone ,and 
even solid tones don't show up in the hue 


THE FRANKLIN FIELD 


APRIL 1953 


Again we parade a favorite of ours, the “black” cover. Simplicity itself, drama 


Looking for effects that will shout and yet be in good taste, what 


tic layout—with contrast from usual-makes disregarding it impossible. From 


house magazine of the Franklin Life Insurance Company, Springfield, Mlinois 


about this cover from magazine of Edwin H. Stuart, Incorporated, Pitts 
burgh? On original, the background color is a pleasing bright blue 
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Striking announcement of meeting featured by informal arrangement of 
lines of copy in keeping with free-hand character of calligraphic lettering 
Second color on the 5'2 by 3'%-inch original card is a pleasing light green 


when printed on white paper. Middl 
tones and highlight dots of the halftone, 
furthermore, aren't visible. In a sob so ex 
cellent in other respects, we dislike men 
tioning one mistake. Your calendar in 
booklet form, three months to a leaf, is 
eflective and interesting. Calendar leaves 
are excellent, but we consider the cover 
with so many elements of eye appeal in 
the several colors, decidedly involved and 
confusing to the reader 

PRINTING LABORATORY, Portland 
(Maine) High School.—Well, we are 
most agreeably surprised, disappointed, 
also, because you haven't before sent us 
samples of work by your students. On more 
than one occasion, we've had to admit that 
the grade of printing done coming from 
schools in England has been superior to 
that coming from our own. The half 
dozen or more items you submit reveal 
that there is outstanding talent among 
students (and teachers) in our land, too 
All are in fine taste every way, and the 
presswork requires presenting orchids to 
the boys in the pressroom, too. Sometimes 
we have felt our school boys had only 
“junk” in the way of type to perform with 

at least the types had been poorly s« 
lected——and, so they've had little chance 
to shine. You have Caslon and Garamond, 
don't have to struggle with Franklin 
Gothic and Cheltenham Bold, or an) 


to attend our 
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such. What with good spacing of words 
and lines, and with white space in general 
beautifully distributed, we are proud of 
all of you. The best booklet, text of which 
is a digest of the inaugural address of 


another face 
has been added 
a to our imposing array | 
of typographical 
facilities 


(- of) 
wom | a | 
| 





Front of French-style folder by Sorenson, San 
Francisco advertising typographer, featured 
by effective handling of name. The ‘‘face” re 
ferred to is not of a type but of a man, Fred 


L. Drager, who has recently joined the staff 
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j0and 34» FORT WAYNE, INDIANA 
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fort was primarily for modern layout with vertical axis. Attempt for 
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FLESCH-MILLER TRACTOR CO. 


Above, an effort to improve card on the right which backfired. Here, ef 


more interpretative display failed because too much copy is displayed 


FOOD 






FOURTH DISTRICT CONFERENCE . n'/ ’ 


INTERNATIONAL ASSOCIATION OF 
} PRINTING HOUSE CRAFTSMEN 


 YORKTOWNE 


REFRESH MENTS 


Although ordinary as can be, and set in the archaic Copperplate Gothic, 
this original set-up is superior because it is readable and not confus- 
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Booklet cover showing how decoration may be extensive with good ef- 
fect when not scattered through design and provides a background spot- 
lighting the type. Inordinate letterspacing of the main line is regrettable 


President Eisenhower, would be a credit 
to the ablest professional. Lines and dec- 
oration on cover and title page are placed 
just right. This distribution of type and 
utilities so there will not appear to be too 
much or too little space here and there is 
just about the first test of a good designer. 
Because the cover and title page of an- 
other booklet are of a similar character, 
and almost as good, let us say that in the 
case of the latter, the lines might well be 
spaced somewhat farther apart. The 
amount of space on a page itself in rela- 
tion to the amount of copy determines 
the allocation of space between elements 
of the design. Lines will seem close in rela- 
tion to the amount of space all around, 
seem tight with a lot where they would 
not if there were little total open space 
and comparatively much copy. Our second 
offer of criticism also applies to this book- 
let. Text is the Ten Commandments. The 
type for the pages of brief text is rather 
large in proportion to the size of the paper 
page. Type may be too large or small in 
relation to the size of the page on which 
it is printed. Proportion applies. Aside 
from the two points there is only one 
other feature at all inferior. The Old Eng- 
lish used for the utle on the “Certificate 
of Attendance” is old fashioned, rather 
poorly designed. Get some Goudy Text; 
it’s the best of the breed. 





THIS 1S YOUR SAHUMMMCH TO ATTEND OUR 


FORT WAYNE OPEN HOUSE 
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ALL DAY JANUARY 15, 1953 


‘ 










ing. There is clean-cut emphasis on the event to the extent necessary 
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Skill ls Often Deciding Factor in Quality of Work 


*®& Newspaper editors are frequently 
asked why they devote so much space to 
crime and wrongdoing and so little to 
people who are trying to do the right 
thing. Perhaps the same criticism could 
be leveled at many of us who write about 
lithography. It sometimes seems that we 
spend most of our time writing about 
things which are wrong and what steps 
should be taken to correct troubles. To 
someone outside the industry who only 
reads about lithography and does not 
know how much of the total amount of 
printing is done by this process, it would 
appear that this method of reproduction 
is unreliable, uneconomical, and com- 
pletely incapable of producing high qual 
ity work. The impression would be 
comparable to that which Europeans and 
other peoples in foreign countries have 
gathered concerning the United States 
from reading our news releases. Just as all 
of us who live within these borders know 
that we are not a nation of gangsters, all 
of us within the industry know that day 
after day, job after job which lives up to 
expectations in every detail is delivered to 
our Customers 

Perhaps we write about troubles as fre 
quently as we do because they are the 
unusual thing. Questions are sent in 
about troubles because they are not en 
countered frequently. Also the industry is 
progressive and alw ays trying to improve 
itself. However, all the mail which is re- 
ceived is not asking for help. 

Frequently a letter will come from a 
lithographer accompanied by a press sheet 
or some finished piece of printed matter 
of which the producer is very proud. Some 
exceptionally fine work in one and two 
colors, and full process work has been re 
ceived in recent months. 

These have come from all parts of the 
country and one exceptionally good piece 
of work came from Canada. (I do not 
believe that it would be in order to men 
tion the senders’ names. If I did, these col 
umns might look like a classified directory 
of producers of good lithography. ) Look- 
ing back over the past several years, these 
examples show a constant improvement 
in quality and understanding of the proc 
ess, and this is especially true of the work 
produced by the smaller shops. 

Some of these letters indicate that the 
writers believe that lithography is the 
“only” process, but the progress which 
they make from year to year shows that 
that “only” has an entirely different mean- 
ing from that which they imply. They still 


produce much the same jobs, by much the 
same methods, and with practically the 
same materials. Only craftsmanship, ar 
tistry, or whatever you may want to call 
it, has improved greatly. In spite of all of 
the efforts to standardize procedures, 
measure variables, and mechanically con 
trol the various operations, it is still the 
craftsmen in the various branches of the 
lithographic trade who determine the 
quality and cost of a job 

The mechanization, scientific approach 
to problems, and measurement or elimi 
nation of variables have been aids to him, 
but they have in no way lessened his im 
portance nor, in any way, reduced his 
status as an artist 

Human judgment and experience cou 
pled with a natural or acquired skill are 
sul the foundation for good lithography. 

Starting with the grainer and the cam 
eraman, the human factor can either start 
a job right or wrong. Graining schedules 
and graded abrasives help to produce unt 
form grains. However, they do not always 
come out the same, and the differences are 
not always recognized by the grainer 

Photography is even more dependent 
upon the individual cameraman. Dens 
tometers, contact screens, electronic expo 
sure controlling devices, temperature 
controlled sinks, and timing devices, all 
help, but these do not mean that any two 
photographers will end up with the same 
quality negatives and positives from the 
same copy. 
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By Charles F: King 


Likewise, even if a standard masking 
method is used tor making color separa 
uons, there is no assurance that two dif 
ferent Operators will come up with the 
same quality reproduction. Of course, it 
hand correction methods are used, the 
quality of the separation depends entirely 
upon the human factor 

Many of the newer methods and ma 
terials suggested for use in making plates 
are intended to lessen the differences in 
plates made by various individuals. Al 
though these may be effective to a degree, 
differences do occur consistently and the 
only thing to which these differences can 
be attributed is the operator. Of course, 
there are those operators who will admit 
that they follow all of the steps and rules 
prescribed only . .. and that only can 
mean that they produce a better or a 
worse plate than should be expected 

Although all the steps in preparing a 
job for the press are dependent to a great 
extent on skill and judgment, pressman 
ship is often thought of as more of a 
mechanical Operation. One thing which 
habitually happens in shops which oper 
ate more than one shift, disproves this 
idea. With the press all made ready and 
running, a different pressman can take 
it over and immediately begin having 
trouble. On occasions, a pressman has been 
known to ask for a new plate just before 
the shift changed, only to have another 
pressman take over the press and run the 
entire shift with the original plate with 
out changing ink, paper, fountain solu 
tion, or any of the press settings. It is 
hard, if not impossible, to find what dif 
ferences exist in the manner in which 
pressmen vary the operation of their press 
to create such conditions. A look at the 
duties assigned to a pressman or press 
crew show that judgment and artistry, 
rather than mechanical skill and meas 
urements, make the difference between a 
good and a poor pressman 

Although damper and roller settings, 
packing under blankets and plates, and 
back cylinder pressure, could perhaps be 
classified as mechanical settings, there is 
still considerable judgment required in 
performing these operations. If the mix 
ing Of ink, and driers and compounds 
into the ink, are left to the discretion of 
the pressman, even though he may weigh 
and measure the ingredients he uses, and 
determine the pH of the fountain water, 
only experience and trial and error can 
tell him how much to add. Unmeasurable 
differences in paper from one run to the 
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next May Make trial and error necessar 
in determining the correct amount of each 
ingredient to use, even though the runs 
may be identical 

Ihe handling of plates on the press 
is largely a matter of skill. Washing out, 
gumming up, making additions or corre 
tions, cleaning up, and the general care 
of the plate on the press, all require skill 
which comes from practice. Years of ex 
perience are no indication of the press 
man’s skill or yudgment. Some are able 
to acquire it quickly while others, with 
cars of experience, never become really 
skilltul 

The best and most unitorm jobs are 
run with the fewest stops. Continual stoy 
ping of the press to make adjustments will 
throw the water and ink relationship out 


of balance. The pressman who is not skill 


ful and does not have the ability to mak« 
just the right adjustment of the ink or 
water fountain quickly, may find that the 
whole job is run off betore he has cither 
fountain correctly adjusted. All expert 
enced pressmen seem to make these ad 
justments in the same manner, but some 
can attain the desired result more quickly 
and more casily 

In spite of photomechanics, scientifi 
measuring devices, and improved mechan 
ical equipment, lithography is sall an art 
All of the improvements which have been 
made are aids to the artists and should be 
used by him as such. His job is to repro 
duce the copy faithtully, hence, he is not 
a creative arust. Both the lithographic 
crattsmen and the musician reproduce the 
work of others by mechanical means, but 
both arts depend upon the individual 


Special Contact Printing Light 
Recommended for Lithographers 


Lithographic Technical Foundation has 
announced that the contact printing light 
SOUTCE developed by ats research depart 
ment for darkroom use in litho platemak 
ing departments is being manufactured by 
Colwe ll Litho Products, Inc . 616 Fitth 
Ave. South, Minneapolis, Minn., makers 
of Colight exposure units and other 
products, and distributed by the special 
products division of Harris-Seybold Co., 
Sun Supply Co., Davidson Corporation, 
and in Canada by Harris-Sevbold (Can 
ada) Ltd., Manton Brothers, and G. P. | 
Corp. of Canada, Ltd 

Phe announcement said that the Col 
well’s Colight contact prinung lamp meets 
LTF specitications for such a device as 
demonstrated in principle by closed cir 
cuit television at meetings of lithomen 
Dictating specifications sent to sev 
eral manutacturers tor development were 
such requirements as even distribution of 
light over the printing area, positive con 
trol over light intensity, and simple instal 
lation. Two other manufacturers have been 
authorized to manufacture under the spec 
ittcations, but the Colwell product was the 
only one available early this month 

LTF noted that the variety of contact 
lamps in use is almost as great as the num 
ber of darkrooms. Each ts a “home-made 
device, using a large or small bulb, with 
or without rheostat or reflector, and each 
doing a helpful but inadequate job. LTI 
research was aimed at eliminating the 
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shortcomings and uncertainties of such 


cquipment 

Colight contact printing lamp has a ten- 
foot cord set for attachment to a darkroom 
ceiling, and is designed so that, regardless 
of ceiling height, the light shield can be 
adjusted to cover the exposure area to suit 
individual requirements. The internally 
threaded shield is finished in matt black 
to reduce barrel reflection. A rheostat 
gives control of output, and a constant 
voltage transformer eliminates line load 
fluctuation. The resultant degree of fidel 
ity 1s said to be superior to the improvised 
units usually found in darkrooms of most 


lithographic plants 


New Manual for Processing 
Lithure Offset Plates Out 


A comprehensive new manual of in 
struction for processing Springdale Lith 
ure offset plates has just been released by 
Prinung Developments Incorporated, a 
subsidiary of Time Inc., and 1s now avail 
able to the lithographic industry 

Che book 1s now in its second printing 
because of the heavy demand for it from 
the craftsmen in all departments of the 
plants now using this new process 

While dealing specifically with the 
Springdale Lithure offset plate process, 
the chapters on “Evaluation of Positives, 

Platemaking Procedures, Proofing, 
Handling, Preventive 
Maintenance,” “Sensitivity Guide,” “Rec 
ommended Chemicals for Plates, Rollers 
and many more, will benefit plants using 
the deep-etch plate method by standardiz 
ing procedures and operations in all de 


Pressroom 


partments 

Phe new manual and intormation con 
cerning Springdale Lithure may be ob 
tained by writing on your business letter 
head to Printing Developments Inc., Time 


& Lite Building, New York 20, N.Y 





New Offset Plate 


What is described as the first low-cost, 
grainless, copper-aluminum offset plate 
for the negative film procedure has been 
announced by Printing Developments, 
Inc., a subsidiary of Time, Inc 

The engineers of both the Litho 
graphic Technical Foundation and Time's 
Springdale Laboratories had been study- 
ing and developing a copper plating 
aluminum technique simultaneously 
Through PDI, they joined ranks to elim- 
inate duplication of effort 

PDI has set up equipment in its plant 
in Racine, Wis., under the direction of 
Norman A. Mack, to manufacture the 
plate in all sizes up to inches, 

The advantages claimed for the nega 
tive film plate, based on commercial pro 
greater clarity and 
sharpness of impressions; negative film 
fidelity reproduction—no grained sur 
tace to lose or distort the finest pinpoint 
dot or line detail on the film; a firmly 
etched image which reproduces and holds 
dot areas throughout the entire halftone 
vyrey scale; reproduction of full shadow 
detail along with dense solids, permitting 
excellent results in halftone and line work. 

On the press, this hard metal plate gives 
sharp prints immediately—no loss in 
press time and waste sheets to sharpen up 


duction results, are 


the image. The grainless surface uses less 
water thereby producing stronger color, 
less ink emulsification and eliminating 
scumming and tinting. The combination 
of these metals, plus the plating tech 
nique, provides uniform plate pertorm 
ance for both short and long runs, ideal 
storage lite, and reruns that match the 
initial quality 

Printing Developments, Inc. anticipates 
that the plate will be available in August 
all principal cities 


through its agents it 





At the New York opening of the exhibit in the Lithographic Awards Competition, William Walters, 
president of the Lithographers National Association, watches while members of the committee 


look over one of the Awards Certificates. Left to right are: W. Floyd Maxwell, executive director of 
LNA; Ralph D. Cole, chairman of the competition committee, and Paul R. Lang, chairman of 


the awards subcommittee. Sponsored by LNA, the awards competition recognized 197 winners 
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The first four-color offset press installed in plant 
of Western Printing and Lithographing Co. at 
Racine, Wis., was scrapped recently after less 
than 20 years of service. Elmer Voigt, vice-chair 
man of Western's board of directors, is shown 
ready to take the first swing at reducing the 
press to junk. Although still operating satisfac 
torily, press was made obsolete by the installa 


tion of several newer Harris four-color presses 


Lithographic Competition 
Awards Are Announced 


Some of the winners in the 3rd Litho 
graphic Awards Competition, sponsored 
by the Lithographers National Associa 
non, are shown here. Winners were an 
nounced at the official Opening of the 
exhibit in New York City May 18. Fol 
lowing its New York debut, the exhibit 
traveled to Chicago for showing at the 
annual convention of the association 

Ralph D. Cole, chairman of the compe 
ciu0n committec, reported xrowing in 
terest in the annual event on the part of 
the customer and his agency 

There were 197 winners and awards 
certuficates were sent to all winners who 
entered the material, as well as to the 
lithographers producing it 

At the top of the page is illustrated a 
spread from the second award winner in 
the booklets and pamphlets division. The 
winning piece was done by the Meehan 
Tooker Co., Inc., tor the Nattwonal Broad 
casting Co 

Second from the top is shown the third 
prize winner in the group of lithograph 
er's Own promotion pieces. It is a tolder 
produced by Gothic Press, Inc. of Chicago 

The next two items are groups of 
matched stationery which won first and 
second awards in that division. First 1s 
the stationery by Gorhic Press, Inc., and 
the second is by Inland Lithograph Co., 
also of Chicago, both tor their own use 

Next illustrated is first award winner 
in the counter merchandisers and display 
classification. Iris a Wilson Sporting 
Goods Co. yob done by Excello Press, Inc 

The scene at the bottom left is “My 
Front Yard,” the first award art print by 
the Goes Lithographing Co., Chicago. At 
the bottom right is the first award winner 
in the covers, inserts and signatures grout 
It is an insert advertisement printed by 
the Litho-Krome Co. tor the Champion 
Paper Co., Hamilton, Ohio 































































BY H. D. BUMP 


One Exasperation Afier Another 

In my proofreading I run across some 
of the most exasperating, puzzling things 
For instance, Bruce Rogers is planning to 
bring out his reminiscences, letters, etc., 
in a volume which he will call Pz. In a 
story about him, I ran across this sen 
rence Pi's in-between is a fascinating 
assembly of felicitous writing .” The 
problem is this: If Pi is to be itali 
cized, then should the apostrophe and 5 
also be italicized? I contend they should 
not be since they are not correctly a part 
of the title of the book, but one of our 
Linotype Operators insists they should be 
italicized and did so. I admit the word 
looks odd with part of it italic and the 
rest roman. In all my born days, I have 
never seen any guide for this sort of 
thing, much less an authority. How should 
a problem of this sort be solved? If you 
know of an authority on the subject, 
please let me know who or what it is. 


Have you seen paragraphs 61 and 62 
in the chapter on the use of italics in 
the Manual of Style of the University 
of Chicago Press? They come close to 
the heart of your problem. There is ex 
tant a specific reference by an authority, 
but it eludes us at the moment. As with 
G-string, it should be P's, no matter 
how the Linotype operator feels about 
the matter. Tell him to mind his p's 
and q's 

Most authorities on typography 
shudder at the thought of any italics 
It seems unlikely that any one author 
ity could sum up the answers to all the 
exasperating problems that creep from 
the woodwork during the course of a 
day's business in any proofroom. Hav 
ing such a know-it-all on hand would 
cause us to lose our zest for leaping 
from bed in the morning and heading 
for the challenging grindstone 


Writers’ Disfigurements 
One of your comments about the care 

less use of commas reminded me of a 
quotation from Theodore De Vinne that 
had a prominent place in the first proof 
room in which I labored. It was “The rule 
follou copy) (rarely to be disobeyed ) 
may be put aside when it is evident to 
the compositor or proofreader that the 
superfluous signs are a disfigurement to 
the printed page, and are not at all help 
ful to the reader. The periods, dashes, and 
parentheses about marks of reference no 
ticcable in some manuscripts were sel 
dom made to be repeated; they are really 
scratches made unthinkingly by the writer 
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without a foreknowledge of their effect 
in print.” That was written in 1904. It is 
still sound advice. 


It still is sound, But it was written 
about handwritten copy. Today's proof- 
reader should be wary of acting on it 
Nowadays most copy has some editing 
before it moves along to compositors 
and proofreaders 


No Spanish Spoken Here 


Subjunctive forms give me no trouble 
in Spanish, but I'm thrown by them when 
working in my native tongue. Should was 
or were be used in this sentence? Please 
tell me why. “If he was found guilty, he 
I'm wondering about 
I'm reasonably certain 


was expatriated 
that first “was 
about the second 


Possibly you have been sold on the 
idea that if a clause is introduced by 7f, 
the subjunctive must be used. The sub 
june tive 1s used to express a wish, or a 
condition that is improbable or con 
trary to fact. Your sentence 1s a state 
ment of fact in the past, so the indica 
tive verb should be used. If the clause 
starts with as if or as though, you are 
pretty safe with the past subjunctive 
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THIS DEPARTMENT WELCOMES PROOFROOM QUERIES AND COMMENT 


A Jolly Life 

Is it necessary for a copyholder to read 
all of the marks on proof? I’m becoming 
dismayed by the jerky monotony of my 
work—the way what I read never makes 
sense, let alone having some interest. I'm 
bored with reading things like New 
York, N.Y., as “New York com, N point 
Y point.” 


Could you be a beginner? Thrusting 
aside the awful thought that copyhold- 
ing may not be the career for you, we'd 
like to assure you that it is possible to 
find interest in your work. You have 
some control over the jerkiness and 
monotony. You should be lively enough 
that the proofreader can grasp the sense 
of what is being read, as well as the 
mechanics of the thing. Read under- 
standingly. Do your gasping for breath 
with regard to meaning. Otherwise you 
are piving your proofreader a harder 
time than his lot should require. Obvi- 
ous uses of the comma and period, as 
in New York, N.Y., needn't be read 
When commonly used punctuation is 
omitted, as with USSR, read it “USSR 
no points.” Where hyphens are always 
used, as with mother-in-law and thirty- 
six, you need not mention them. 

Stick with it, kid. It appears possi- 
ble that some dull moments creep into 
the lives of Queen Elizabeth and Mari 
lyn Monroe. Yes, it’s possible 


Who Invited Whom? 

On this copy, “Who are you looking 
for?” I changed the who to whom and 
started a fine battle. What about who and 
whom, and wasn't I right in this case? 


The use of who in your sentence is 
colloquial. Many people would let it go 
as correct even though not in the “most 
approved use.” You were right. Take 
what satisfaction you can from that. It 
is wiser to query such matters quietly 
and modestly. Who likes one’s gram- 
mar challenged? That is—don’t strike 
out who with a big black pencil and 
write in a bold whom. Put whom? in 
the margin, firmly but unobtrusively. 

Who and whom, along with Jay and 
lie, almost kept us in school beyond 
the time appointed for release. Here's 
the rule, straight from our little book 
on grammar: When the relative is the 
subject of the predicate verb in its 
clause, use who; when it is the object 
of that verb, or of a preposition, use 
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whom. As the dictionary blithely as- 
sumes that you know how to spell the 
word you are seeking to spell correctly, 
so does this rule take it for granted that 
you know all about the relative and the 
predicate, et cetera, as you should. 

Fowler puts it more succinctly: 
“Who is subjective and whom is ob- 
jective, and English-speakers being very 
little conversant with case-forms, mis- 
takes are sure to occur.” Look in his 
Modern English Usage for a discourse 
on the subject. Fowler is almost alone 
in the field of grammarians who are 
readable. 

Whom may die out, along with us, 
during the atomic age. People are un- 
certain about it and afraid to use it; 
self-conscious about bringing it out 
even when they know it is to be the 
“object of the predicate verb.” 


Deep in the Heart of 

I am working on some editorial mat 
ter which includes a great many paren- 
theses. I am confused about parenthetical 
matter which is enclosed within matter 
already included in parentheses. Is it cor- 
rect to use brackets within the parenthe 
ses, or should the parentheses come first, 
with the brackets enclosed? You see what 
I mean by saying that I'm confused. Also, 
what if part of the matter is in italics, 
with the rest of it roman? 


Ordinarily, parentheses enclose ex- 
pressions that have no essential con- 
nection with the rest of the sentence. 
Dashes also may be used for this pur- 
pose. Brackets wswally indicate that the 
matter within them was inserted by 
someone other than the original writer. 
It is permissible to use brackets within 
parenthetical matter. Brackets should 
be used inside, never outside, except in 
algebra. Roman parentheses should be 
used with italic or roman text, and 
punctuation following should be ro- 
man. We wish you luck. 


Significant Worries 

I believe that sometimes you worry 
about things like this, too. What did you 
mean (end of third column, page 50, 
May IP) about that sentence: “We have 
received letters from people in the mail’’? 
What's so bad about that? 

Yes, indeed, we worry about things 
like that. We're still trying to work out 
the meaning of a cartoon about a whip- 
poorwill which appeared in the first 
issue of Esquire. Can anyone in the 
audience explain it to this bird-lover? 

The sentence is not in good order. 
We read it “people in the mail.” The 
letters were in the mail, not people. 
Furthermore, most letters arrive by mail 
rather than by lackeys these days, so “in 
the mail” was superfluous. Most letters 
come from people, or reasonably ac- 
curate facsimiles of same. The sentence 
amused us, in the midst of the unfunny 
news that filled the rest of the paper. 


All Layed Out 

My boss insists that when he lays out a 
job of printing and is all through with it, 
he has “layed it out.” I disagree and say 
he “laid it out.”” My boss comes back at 
me and says only dead people are “laid 
out. 

Now, how can I lay him out with the 
correct answer, or should he have layed 
me out in the first place? 

We go along quietly for years, lead- 
ing a good, clean life, and then people 
start badgering us, laying us out too 
soon and too warm. It’s a small world. 
We once had a boss who layed out 
pages, but he never was so impertinent 
as yours. Our method of handling him 
was to yell louder than he did. All bosses 
cannot be laid out this way. We do not 
recommend the treatment, not know- 
ing your boss. 

If you and your boss are serious, we 
will join the New Yorker's “Hungry 
Critics” department by eating one copy 
of any dictionary that mentions “layed 
out’ —without mustard. Why not “I 
layouted the pages” 


Fooling with Typography 
Just to settle a debate: Is it permissible 
to have a legend wider than the cut? 


You should have selected the editor 
or the consulting editor to judge this 
argument. To the best of our knowl 
edge, it is not wise to have the legend 
wider than a cut, except, according to 
one authority, when the cut is slightly 
narrower than the width of the page. 
In such a case, the legend could be the 
full width of the page, with the cut 
centered over it. If we ran up against 
this problem, we would have the cut 
made over unless we were completely 
indifferent about the looks of the page. 


One Conveys the Meaning 


Could you go right past this sentence? 
‘Mineral rights are selling for between 
$12 and $30.” 


There are days when we could. When 
visibility is unlimited, we would say 
that the sentence has too many preposi 
tions and that it should read: “Mineral 
rights are selling for $12 to $30 











BUSINESS IS BOOMING! 
...and we’re proud; ’cause that 
means we give fine quality and 


excellent service. 
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THE SOMERVILLES printino - rveocrapny 


449 Minna Street, San Francisco 3, California 
Exbrook 2-7876 








When you think about planning a bit of promotion, pick up your calendar and take a peek at what's 
ahead. It'll often give you an idea, such as this in which the 4th of July theme is cleverly used 
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BY GEORGE M. HALPERN 
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Controversy Still Rages: Blankets Vs. Hard Packing 


We have a number of cylinder presses of 
various sizes in our plant. Down through 
the years we have been using press blan 
kets together with tympan sheets for our 
packings. Recently we acquired a new 
plant superintendent who insists that 
press blankets are outmoded and that tym 
pan sheeting is far better for our type of 
work, which is illustrated catalogues and 
general commercial work. Could you ad 
vise US aS (O whether Ww would he right 
in sticking to our idea that press blankets 


plus oiled tympan 1s the better method 


Your letter indicates that the contro 
versy of blankets vs. tympan ts continu 
ing to rage. The old-timer still argues 
for the cylinder blanket, and the younger 
generation Clamors for the oiled tym 
pan. Neither party 1s wholly correct un 
less due consideration is piven to the 
size of the run, the condition of the 
plates or form, the stock being used, and 
the condition of the press cylinder itself 

Phere are usually two kinds of pack 
ings used for cylinder presswork. The 
soft packing and the hard packing 

Phe soft packing is used mainly fos 
short runs, non quality commercial 
work, and the everyday run-of-the-mill 
jobs where the form is apt not to be 
used more than once. The soft packing 
consists of a combination of newsprint 
hangers, press blanket, several sheets of 
super stock, and a tympan or manila 
drawsheet. The press blanket is usually 
buried close to the cylinder on the per 
manent packing, with the newsprint 
and supers making up the bulk of the 
temporary (make-ready ) packing 

This type of packing has a great deal 
of resilhency, and tends to obscure the 
maccuracies of the form when it prints 
However, after a few hundred impres 
sions, the resilient: packing becomes 
crushed by the constant indentations 
made by the form, and remains in a 
stationary or fixed position much the 
same as a newspaper mat. This situation 
will wear the form down rapidly, but 
since it will not be used again it matters 
little to the printer. Where an old form 
is being rerun, it is not advisable to use 
a soft packing. Soft packings prevent 
sharpness and clarity of detail of indi 
vidual type characters and “dot” struc 
ture of halftones by rounding the letters 
and dots during the press run 
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Phe hard packing, on the other hand 
is used for long runs, high quality work, 
both book and job. No blanket is neces 
sary for this packing. Simply dress the 
cylinder with all tympan and a few 
sheets of super stock for overlay transi 
tion. This type of packing 1s the one 
most preferred by modern day press 
men, because the best results are ob 
tained from it for high grade work 
process and black and white. The hard 
packing will stand up for many thous 
ands of impressions without wearing 
down the form to any appreciable de 
gree. Greater care in the preparation of 
make-ready is required for the hard 
packing, because this packing will not 
give’ as readily as the soft packing 

The amount of packing for your 
cylinder will depend upon the height 
of your cylinder to the cylinder bearers 
This varies from press to press, but the 
one important factor to remember is not 
to overpack the cylinder, that is, keep 
your packing no higher than level with 
the cylinder bearers 

The impression surface of the cylin 
der below the bearers usually ranges 
between .057 to .060 of an inch. To pre 
pare a hard packing use the following 

The permanent packing, which goes 
around the first winding reel and is 





QUESTIONS WILL ALSO BE ANSWERED BY MAIL IF ACCOMPANIED BY A STAMPED 
ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


changed only atter constant usage has 
damaged its surface, should consist of 
three tympan hangers and one tympan 
drawsheer. Each tympan measures .006 
of an inch in thickness. This gives you 
a permanent packing of .024 of an inch 
thick. The temporary packing, which 
wraps around the second winding reel, 
and should be changed after every job 
(especially if halftones or solids are to 
be printed), may consist of three tym 
pan hangers, four supers of 50-Ib. stock 
each, and one tympan drawsheet. Each 
super measures .003 of an inch thick 
This gives you a temporary packing ot 
036 of an inch, and a total packing of 
060 of an inch high. If your cylinder 
height to bearer is under .060 of an 
inch, you can reduce a sheet or two of 
the packing 

Press cylinders which have been badly 
damaged or nicked from constant stab 
marks should never carry soft packings 
In such instances, hard packings will 
maintain a solid fooung for the form 
being printed, give greater production, 
and more efficiency of operation 

Likewise, soft stock being printed 
over a soft packing will prove trouble 
some, because the soft stock adds to the 
resiliency of the packing. As a general 
rule, use a hard packing for stocks 
which are highly absorbent, contain 
much filler, and have a very soft texture 





Wes roint cadets view the largest five-color letterpress in New York City as this group from the 
1954 staff of The Howitzer, yearbook of the United States Military Academy, visits a large 
commercial printing plant. Press is a Miehle 76x 52-inch rotary in plant of Davis, Delaney, Inc. 
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Printing on Gummed Side of Paper 

Some time ago, my firm decided to print 
on the gummed side of gummed paper, 
in place of decalcomania transfers. The 
job was designed for a window display 
in three colors. However, we have not 
been able to secure the proper stock for 
the job. The enclosed sample will show 
you the poor results we have obtained so 
far. Will you give us a source of supply 
for suitable stock, and some advice on 
how to run this kind of job. 


The source of supply has been mailed 
to you under separate cover. 

Printing on the gummed side of 
gummed paper requires very little ex- 
perience if the stock is evenly gummed 
and free from imperfections. You can 
use any normal commercial printing ink 
successfully. It is highly advisable to use 
an ink that will dry by oxidization rather 
than absorption, since the gummed sur- 
face of the stock is likely to be much 
less porous than reverse of the paper. 
If the drying time of the ink has to be 
advanced, then use cobalt drier, which 
is a strong oxidizing agent. The ink 
should be free from tackiness, and have 
very little wax compound tn its chemi- 
cal make-up. A tacky ink is likely to pull 
the gumming from the stock, while an 
ink that is too greasy may cause mot- 
tling. An ink which has a good covering 
capacity, and can be carried with a thin 
film is the most desirable 

Halftones and solids are usually pro- 
duced exceptionally well. Only a light 
impression is needed. Too heavy an im- 
pression increases the tendency to off- 
set. Printed sheets should be stacked in 
small lifts, and a non-offset spray carried 
the length of the printed surface 


Printing on Plastic Sheets 

We have received a number of requests 
from several of our good customers to 
produce advertising items for them on 
plastic sheets. However, we have always 
turned them down because we have never 
done this kind of work. This might be 
the right time to investigate the possibili- 
ties of printing on plastic. Would you tell 
us where to secure the plastic sheets, and 
what equipment would be needed. 


Plastic sheets may be used for name 
plates, electro molds, color separation 
plates, advertising specialties, advertis- 
ing displays, maps, signs, three-dimen- 
sional objects, templates, boxes, and 
any number of advertising novelties. 

The plastic sheets normally come in 
various thicknesses and sizes, the most 
common thickness being .O10 of an 
inch and ranging up to .030 of an inch 
The size most printers prefer is 20x50 
inches. Plastic sheets also come in var 
ious stock colors, red, blue, white, green, 
black, ivory, orange, brown, yellow, ma 
roon, and clear. 

These sheets can be easily drawn 
formed, machined, and printed on 


without any special equipment or at 


tachments. They are easily stamped, 
engraved, and silk-screened. Due to the 
stable qualities of the sheet, perfect 
register can be obtained when multi- 
color work is required. Since these 
sheets have been manufactured under 
rigid controls, they have been made to 
resist chemical and physical changes 
which might normally occur with other 
materials 

We are sending along to you the 
names of the leading manufacturers of 
this material as you request, and wish 
you success in your new venture. 


Cloth Labels 

We are interested in obtaining litera 
ture and information on a press which 
can turn out printed cloth labels. Is there 
such a press, and if so, where can we con 
tact the manufacturer? 

Yes indeed, there are several presses 
which specialize in printing on cloth 
One such press is web-fed, letterpress 
operated, can print up to eight colors at 
one time, slit, glue or string the labels 
at the end of the run. All of these 
features are incorporated in one com 
plete operation. 

I am sending you literature on the 
various Cloth printing presses, and if 
vou so desire, you may contact the 
manufacturers direct for prices or addi 
tional information. 


Watery Impressions 


I am enclosing a sheet of opaque book 
paper which was printed on a job-cylinder 
press. This press is about 15 or 20 years 
old and has had numerous repairs. Yet, | 
cannot figure out why I should be getting 
watery and slurry impressions on this 
stock. I have used a mixture of combina- 
tion job black and halftone ink. Will you 
advise me on this difficulty? 


After careful analysis of the sample 
you submitted, I find that the problem 
could be caused by one of several fac- 


cecvecanee, 








tors. One, the rollers may be too hard 
and are “sliding” over the form instead 
of rolling over it. Two, the roller boxes 
on this type of press may be worn, and 
the rollers are “bouncing” over the 
form. Three, the mixture of ink you 
made from combination job black and 
halftone is definitely not suited to this 
type of stock. Four, make-ready may be 
poor, resulting in light and dark areas 
instead of a clean, uniform, and legible 
area. 

I have checked item four above by 
turning the sheet over, and found that 
you are using a little too much impres 
sion, although the impression itself 1s 
uniform. This may account to some 
degree, for the sheet you sent to me for 
study having offset on the blank side 
Too much impression will create off 
setting. However, the fault does not 
seem to lie with the make-ready. I sug 
gest that you check items one, two and 
three above. If items one and two are 
not the cause, it would be advisable to 
send a sample of your stock to your 
nearest ink-maker to secure the proper 
ink for this paper. I also suggest that if 
the rollers are a bit too hard when you 
are first starting up in the morning, let 
the press warm up for half an hour or 
so before pulling your first impression. 


Ink Problem Chart Wanted 


In THE INLAND PRINTER for Febru 
ary, 1951, a question and answer ap 
peared on an ink problem chart. | am 
rather interested in the chart and was 
wondering if you could forward to us a 
copy of this chart. If this 1s not possible, 
could you forward the name and address 
of any company from which a copy may 
be obtained / 


This chart, in amended form, con 
stitutes a chapter in the fourth edition 
of Printing and Litho Inks, by Herbert 
J. Wolfe, standard reference book on 
the subject, for sale by the Book De- 
partment of THE INLAND PRINTER 


A brayer with the “Vacation Notice” reversed is design on a folder sent out by Ideal Roller & 


Manufacturing Co. to customers. Inside it says 


“Please distribute the enclosed notices to the 


proper departments to save disappointment. We want everyone in your organization to know when 


we'll be away. Do have plenty of orders awaiting us when we get back~we do our best work after 


a rest 





‘ The firm is apparently using the plan of closing down entirely while employees vacation 
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The Inland Printer maintains a Book Department and copies of the Book List may be obtained by 


writing the magazine, 309 W. Jackson Bivd., Chicago 6, Ill. When so noted, books reviewed here 
may be obtained by ding money order or check with order. Price includes 35¢ handling charge 





Safety Manual for Graphic Arts 


The National Safety Council and the 
Education Council of the Graphic Arts 
Industry are distributing a new SAFETY 
MANUAL FOR THE GRAPHIC ARTS IN 
DUSTRY for use by supervisory personnel 
Published after several years of material 
gathering in plants all over the country, 
plus two years of intensive work on the 
manuscript, the manual is a comprehen 
sive presentation of practical information 
on how printing plants can prevent costly 
injuries and accidents involving person 
nel and equipment. The manual also tells 
how safety programs in several plants 
saved from $1,000 to $40,000 annually 

Copies of the manual are available 
from The National Safety Council, 425 
North Michigan Ave., Chicago 11, Ill 
Price per copy is $2.50 

Composing room, plate-making, press 
room and bindery chapters cite successful 
safety measures practiced in various plants 
More than 70 illustrations help to make 
it easy for managements to install these 
measures in their own plants. The com- 
posing room chapter is divided into these 
sections: room layout, bank and stone 
work, registering and correcting forms on 
the press, saw trimmers, proofing, clean- 
ing type and forms, metal squirts, general 
precautions for composing machines, lead 
handling, and illumination. Plate-making, 
pressroom and bindery chapters are simi- 
larly detailed in their treatment of safety 
factors. 

Other sections cover materials han- 
dling; safety as everybody's gain; ma- 
chines, equipment and services; fire safety, 
and how to put safety to work. Under 
materials handling comes discussion of 
machine and equipment safe-guarding 
techniques, and precautions to follow in 
the use of color and electrical equipment, 
radioactive static eliminators, skids, plat- 
forms, trucks and other plant facilities. 
Fire safety recommendations deal with 
handling employee smoking problems, 
solvents, chemicals, waste paper, oily 
wastes and various types of fire protection 
equipment and fire prevention programs. 
Final chapter gives complete information 
for establishing safety programs, investi 
gation of accidents, record keeping, and 
relationships with insurance companies, 
local, state and Federal agencies. 

The manual ts the first of three Educa 
tion Council projects in the field of print 
ing industry safety. Now under way are 
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instructors’ guides and other instructional 
material based on the manual, for use in 
conducting local area, in-plant and school 
printing shop training programs on safety 
and injury prevention. The third project 
will be designed to stimulate printing 
trade groups to conduct safety training 
programs at the supervisory level 


LFT Issues Two Instruction Books 

How TO MAKE AND RUN DEEP- 
ETCH PLATES is the title of the Litho- 
graphic Technical Foundation’s Bulletin 
No. 804, an indexed, 72-page booklet 
bringing deep-etch platemaking instruc 
tions up to date. It includes all develop 
ments and improvements that have stood 
the test of practical use. A separate sec- 
tion is devoted to the handling of zinc 
deep-etch plates on the press. Bulletins 
No. 9 and No. 14 were previous publica- 
tions on the same subject. Lithographic 
Technical Foundation, 131 E. 39th St., 
New York 16, also announces that it is 
soon bringing out another book, THE 
SCIENCE OF PHYSICS IN LITHOGRAPHY 
It is for the purpose of giving apprentices 
and workers some knowledge of the 
“whys” of the industry. 


Report on Financial Conference 

The Printing Industry of America, Inc., 
has released to its members copies of its 
latest publication, Proceedings of the 
1952 Professional Conference for Finan 
cial Executives. Available to members 
only at $10 a copy, the book gives com- 
plete reports of 15 speeches, and a report 
of a survey on “How Printers and Litho- 
graphers Finance Their Businesses.” The 
report says the survey discovered that 
money retained from profits, and loans 
from banks are the two chief sources of 
funds for both long- and short-term fi- 
nancing of printing and lithographing 
companies. The burden of high taxes is 
the greatest single deterrent to adequate 
long-term financing for growth. 


Free Supplement to Type Book 

Readers having copies of How TO 
RECOGNIZE TYPE FACES, by R. Ran 
dolph Karch, (reviewed, THE INLAND 
PRINTER, November, 1952) may get two 
additional pages showing 14 new faces 
to add to their books by writing to the 
publisher. The book already shows 1,475 
faces. (THE INLAND PRINTER Book De 
partment, $6.35. ) 











9 Students Win 





First place in THE INLAND PRINTER busi- 
ness card contest for beginners was won by 
Bill Blankenburg, a printing student at South 
Dakota State College at Brookings. His card 
was composed in three sizes of Bernhard 
Gothic Medium. Bill received $25 for his entry. 

Second prize of $15 was taken by Lester 
Gibson, an apprentice at Warwick Typogra- 
phers, St. Louis typesetting plant. He used 
Bank Script and Engravers Roman. 

Tieing for third, $10 duplicate prizes 
awarded to each, were Lee Jorgensen, also 
of South Dakota State College, and Francis 
M. Danielson, apprentice at Buddy Printing 
Co., Queens Village, N.Y. Jorgensen’s card 
was in Goudy Text and Garamond Italic and 
Roman. Danielson’s used Cairo Heavy and 
Light, and Goudy Italic. 

The card in fourth place was submitted by 
Phil Jeske, student, Carnegie Institute of Tech- 
nology, Pittsburgh. It was set in the Lydian 
family plus a line in Sans Serif Light lalic. 
Prize was a three-year subscription to THE 
INLAND PRINTER. 

Four honorable mention awards were made 
and each received a one-year subscription. 
The names, locations and types used follow: 

(A) Henry Horowitz, apprentice, Lorraine 
Press, Salt Lake City. Typo Script with Tempo 
Bold initials, Spartan and Vogue Light, Onyx. 

(B) Robert Latour, student, School of 
Graphic Arts, Montreal, Canada. Tempo Me- 
dium and Italic, Tempo Black, linoleum cut. 

(C) Arthur Mamott, student, Carnegie 
Tech. Lydian in Roman, Cursive and Italic. 

(D) Edward Sarno, student, Timken Voca- 
tional High School, Canton, Ohio. Bernhard 
Modern, Boid, and Handypack Vocational 
Cameo. 

Judges were Dr. R. Hunter Middleton, direc- 
tor of type design for the Ludlow Typograph 
Co., Chicago, and Burton Cherry, formerly 
director of design for Cuneo Press, and now 
free-lance designer, and J. L. Frazier consult- 
ing editor of THE INLAND PRINTER. 
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IN EQUIPMENT AND SUPPLIES 





Miehle Offers Offset Presses 


Four new presses have been added to 
the line of sheet-fed offset presses of the 
Michle Printing Press and Manufactur- 
ing Co., Chicago. The machines, which are 
manufactured for Michle by Faber & 
Schleicher, Offenbach am Main, Germany, 
are the 41 and 49 single-color, and the 41 
and 49 two-color. Previously the company 
had offered the 29 and 36 offset presses 


Trailblazer Web Offset Press 


Prailblazer web-fed offset presses con 
stitute a new line manufactured by the 
John Waldron Corp., and distributed by 
Lithoid, Inc., Box 791, New Brunswick, 
N_J. The presses are available in standard 
sizes and are said to operate at speeds in 
excess Of 20,000 delivered sheets per 
hour. They are designed on unit principles 
so that presses can be furnished to print 
from one to four colors on one or both 
sides of the web. Auxiliary units available 
include equipment for flexographic (ant 
line) printing, slitung, numbering and 
perforating. A running register adjust 
ment permits register Correction across 
the web and with the web while the press 


is running. Jog buttons and instant-stop 
pedals are located at cach printing head, 
and the main drive is by a variable speed 
unit with stepless control from 25 to 
4,000 sheets an hour 





Trailblazer is the name of this unit-built web 


offset press, designed for a flexible operation 


Vinyl Hot Binding Adhesive 


Book-Lok 64R is a new vinyl type of 
hot melt adhesive tor pertect binding 
which has just been announced by Na 
tional Adhesives, 270 Madison Ave., New 
York 16, N.Y. Tests are said to demon 
strate that the new adhesive gives better 
penetration, stronger page grip, and great 
er toughness, even when run at a lower 
temperature than previous types. It has 
no objectionable odor and is of light 
color. The use of hot melts for pertect 
binding has increased production speed 
trom 80 to 300 books a minute. The new 
adhesives set instantly and form a perma 
nently flexible backbone for such jobs as 


large telephone directories 
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The pencil-like probe, when dragged down edge 
of a lift of paper, counts each sheet and makes 


an electronic recording on the dials on the box 


Electronic Device Counts Paper 


A new, fully electronic sheet counter 
has been announced by Unitronics, Inc., 
Ferguson, Mo. The device is said to count 
several thousand sheets a second done by 
a quick zip of a light-weight, hand-held 
probe down the sloping edge of a fanned 
stack of sheets of paper. The total number 
of sheets 1s shown in red numerals on the 
face of the register. There are no moving 
parts, and the machine 1s reset by pushing 
a button. Descriptive literature will be 
sent to interested persons who write on 
a company letterhead 


Grafco Line of Litho Equipment 


A new line of lithographic platemak 
ing equipment, trade-named Gratco, has 
been introduced by the Graphic Supply 
Co., 22 Bond St., New York City. 
Tilt-top and stationary-top layout and 
stripping tables are all-welded, steel con 
struction, with enamel finish and chrome 
plated adjustable squaring bars on all 
four edges. An etching and clearing table 
has sealed-in, satin finish etched glass 
working surface pitched for rapid run 
off. Each table type is offered in three 
sizes, and all have fluorescent lighting de 
signed for unitorm coverage, and adjust 
able legs for positioning on uneven floors 
The six models of Grafco whirlers, handle 
plates ranging from 26x38 inches to 
55x76 inches, and are supplied with infra 
red ray drying or strip heater units. The 
tapered conical bottom provides for drain 
ing and flushing plate rinses inside the 
tub. Turn-table shaft rides on self-align 
ing ball bearings. The whirler 1s powered 
by a direct drive, self-contained gear-head 
motor with remote-controlled variable 
speed. Features of the vacuum frame, 
offered 1n five sizes, include instantaneous 
vacuum and release; self-pressurized blan 
ket; regulator valve permitting vacuum 
control up to 30 pounds; counter-bal 
anced cover glass; and vertical or hori 
zontal operation 
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Adhesive Roll Paper for Labels 


A new, white paper tape called C-610 
has been developed by Arno Adhesive 
Tapes, Inc., Michigan City, Ind. It is for 
use by printers who print pressure sensi- 
tive labels and advertising stickers, and 
can be used for single or multiple color 
work. It has a tensile strength of 21 
pounds and is available in widths from 
half-inch to 36-inch 


Polyethylene Made Ink Receptive 

A new surtace-treating process tor 
polyethylene film increases ink adhesion 
and helps to solve the major problems of 
printing on this packaging material, ac 
cording to the manufacturer, Chester 
Packing Products Corp., Yonkers, N.Y 
The new film, called Cheslene TF, may be 
printed by more different processes and 
with greater facility than before. The ma 
terial is valuable in packaging because of 
its toughness, translucence, flexibility at 
low ics mpecraturcs and resistance tO Mois 
ture and chemicals. However, it was pre 
viously difficult to print 


Ad-Marker Used to Identify Ads 


A new product, Ad-Marker, has been 
introduced by Eastern Newspaper Supply, 
Inc., 9603 Northern Blvd., Corona 68, 
N.Y., for the purpose of identifying live 
or dated ads through color marking. Ad 
Marker 1s a non-pigmented liquid which 
can be brushed or sprayed on type or 
plates. It is rapid-drying and has no effect 
on reproduction quality and is available 
in red, green or blue, packed in quart and 
gallon containers 


Durawear Fabric for Aprons 

A new apron is now being manufac- 
tured by the Uulity Apron Co., 53 W 
Jackson Blvd., Chicago 4, which is said 
to never need laundering. Made of a 
plasticized fabric, it is said to be soft, 
resistant tO most stains and easy to clean 
with a damp cloth 





Wofkman demonstrates how a damp cloth will 


clean an apron made from new Durawear fabric 
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Robertson Photo-mechanix, Inc. 
Shows Shooting Star Camera 


Shooting Star is the name for the new 
copying camera just announced by the 
manufacturer, Robertson Photo-me 
chanix, Inc., 3067 N. Elston Ave., Chi 
cago 18. The new camera is especially de 
signed to save space by the elimination 
of swinging plate and film doors. Their 
place has been taken by a vertical storage 
system using a track and switch assembly 
Uni-cell” metal construction is said to 
give precision, vibration-free operation 
and rigidity 

The copyholder will take work up to 
40 x 40, using a removable spring-loaded 
insert board. A vacuum blanket may be in 
serted, making the holder adaptable tor 
all types of copy. An 18 x 22-inch posi 
uve holder with diffusing glass is incor 
porated into the assembly. Many other im 
provements are said to be incorporated 
into the camera, such as specially illum 
inated control and instrument panels and 
other devices tor the convenience of the 
operator. The camera was first shown at 
the American Newspaper Publishers As 
sociation Mechanical Conference in Mil 
waukee, June 15-19, and first units arc 
to be delivered this fall 


Dwiggins-Designed Eldorado Is 
Cut for Text Face by Linotype 


The Mergenthaler Linotype Co. has 
issued a brochure designed by W. A 
Dwiggins and featuring Eldorado, his 
latest type face, which he created for pro 
viding maximum spatial economy. The 
brochure shows the face in several sizes 
and traces the influences that led to its 
creation. Experiments began early in 
World War II. In 1942, when there was 
demand for small types enabling publish 
crs to comply with government restric 
tions on the use of paper, Dwiggins was 
inspired by a type used in Spain during 
the 18th Century. He completed Eldo 
rado drawings, but later restrictions on 
metals prevented cutting the series untul 
recently 

The face is available with italic and 
small caps in 6-, 8-, 9-, 10-, 11- and 
|] 2-point sizes. It was designed as a pleas 
ant, reposed letter, combining grace and 
legibility, and having color density and 


View of camera back on recently-announced Robertson Photo-mechanix Shooting Star copy camera 


















design sturdiness that places it in the 
general category of Bookman, Garamond 
and Century. The face shows a strong 
American influence while retaining the 
distinctive curves of its 18th Century 
Spanish antecedents. 

Eldorado is said to be suitable for 
books, periodical and advertising typog 
raphy and for letterpress, offset and gra 
vure printing on all kinds of paper stock. 
Copies of the brochure may be obtained 
by addressing requests on business letter 
heads to Department of Linotype Typog- 
raphy, Mergenthaler Linotype Co., Brook 
lyn 5, N.Y. 


This is a specimen of Eldorado with 
Italic and SMALL caps. This distinc- 
tive new face was created exclusively 
for Linotype by W. A. Dwiggins, the 
noted New England graphic artist. 
































Smith and Winchester Sheeter 


A new rotary spot cuter with clectronic 
attachments has been introduced by the 
Smith & Winchester Manufacturing Co., 
South Windham, Conn. The machine is 
designed to run at the end of a web print 
ing or converting machine, cutung oft 
the web into sheets. The new device ts 
said to make from 50 to 400 cuts a min 
ute with a maximum paper speed of GOO 
feet a minute. The cuts will “split a pen 
cil line with guaranteed accuracy, 
plus or minus, of | 64th of an inch 














The new Smith & Winchester rotary spot cutter 


Monitor Tells and Controls Speed 


A versatile new speed monitor is being 
manufactured by Jones Motrola Corp., 
Stamford, Conn. In addition to providing 
direct indication of speed, the device pro 
vides a means for controlling speed, can 
actuate relays and solenoids to shift gears, 
signal, control heat or act as an over-speed 
or over-load control. It is driven by a 
flexible shaft and gears from any machine 
shaft. It uses the dependable principle af 
the mechanically-operated tachometer 















This special-purpose platform truck, equipped with fork arms, is shown in operation at the W. F 


Hall Printing Co., Chicago. Manufactured by Elwell-Porker Electric Co., Cleveland, Ohio, the 
truck is used for transporting rolls of paper from the warehouse to presses scattered over o 


wide area, approximating one million square feet 


The truck also acts as a positioning device 
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Members and guests present at recent meeting of the research committee of the Screen Process 
Printing Association of Cleveland, Ohio. Principal problem discussed was that of slow ink drying 


Officers and directors of the National Printing Ink Research Institute were elected at the annual 
meeting in Washington, D.C., June 1. The new set of officers, shown above: (bottom row, I. to r.) 
Joseph S. Hart, treasurer; G. Stuart Braznell, president; Fred A. Weymouth, vice-president; (top 
row) John F. Devine, Robert H. Flint, Matt J. Leckey and Engelbert Smith, all Institute directors 





The bowling team from the Craftsmen Press, Seattle, won the championship in the Ben Franklin 


Bowling League, composed of teams from printing plants and allied businesses. The permanent 
team trophy and the individual trophies were awarded at the annual banquet. Team members 
are: (1. to r.) William Stover, William Mossman, Pat Variano, George Carpenter, Walter Phelan 


Certificates of craftsmanship were presented to 210 Los Angeles printers at the second annual 
banquet of the Master Printers Section of the Printing Industries Association. Shown here are 
the principals at the event: Phil Ellsworth (left), chairman MPS; George Rice III (standing), presi- 
dent PIA; John Doesburg, secretary and legal counsel of MPS, Printing Industry of America. 
Doesburg was the featured speaker and made the presentation of the craftsmanship certificates 

ie & 
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Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Ink Research Committee Hears 
About Past Year's Progress 


G. Stuart Braznell, St. Louis, has been 
elected president of the National Print- 
ing Ink Research Institute. The annual 
meeting was held in Washington on June 
1. Dr. Walker, associate director and Dr. 
Gamble, assistant director, gave a report 
on the work of the Institute during the 
past year. Reports were made on more 
than 70 test methods established, includ- 
ing those on soluble manganese in print- 
ing inks, flexibility of printed films, lead 
content of driers and varnishes, aniline 
point of solvents and relative mass-tone 
and undertone of pigments 

Dr. Meyer's report on the rheology pro 
gram was given. A substantial start has 
been made in determining the theoretical 
aspects of flow in the approach to “tack 
and in designing a new viscometer tor 
thin inks. The RCA project on the devel 
opment of mechanically-printed color TV 
screens has been successfully concluded, it 
was announced 


Craftsmen Planning Convention 
To Interest Smaller Print Shops 


A program de signed to meet the needs 
of the smaller print shop has been out- 
lined by the Dallas program committee 
tor the 34th annual convention of the In 
ternational Association of Printing House 
Craftsmen in the Texas city Sept. 13-16 

Pre-convention meetings will be held 
on Saturday, Sept. 12, by the Internation- 
al board and officers. The Ninth District 
Conference is scheduled for that day also. 
Sunday will be devoted to registration, an 
International Board meeting, and an open 
session for delegates, with entertainment 
provided by the Ninth District. 

The convention's golf tournament will 
be staged Monday, Sept. 14, from 8:30 
A.M. to 2 P.M. at the Glen Lakes Country 
Club in Dallas. The tournament will be 
conducted on a “Blind Bogey” basis, but 
the trophy will go to the golfer shooting 
the lowest actual score. 

A business session will also be held 
Monday morning from 9 to 10:30. The 
keynote address is scheduled to be present- 
ed by Paul C. Clovis, president, 20th Cen- 
tury Press, Chicago, and a clinic on “New 
Developments in Printing” will be con- 
ducted by J. Homer Winkler, Battelle 
Memorial Institute, Columbus, past In- 
ternational president. The Club Manage- 








ment luncheon will be held at noon and 


awards for membership, club programs, 


and club bulletins will be presented. 

Monday afternoon a ‘Letterpress Plate 
Clinic” will discuss electrotypes, rubber 
plates, plastic plates and photoengraving. 
An offset clinic will consider dry offset 
and the application of electrotyping tech- 
niques in lithography 

Cowboy clothes will come in for heavy 
use Monday evening during the rodeo, 
barbecue and square dance at the Ray 
Wood's ranch. 

Tuesday will find the Craftsmen engag- 
ing in a brand new clinic— ‘Silk Screen.” 
In the afternoon, Tommy Tommasini will 
conduct the “Club Operating” clinic. Of 
further interest on Tuesday afternoon will 
be clinics on Make-ready” and ‘Premake- 
ready” and “Profitable Small Shop Opera 
tons.” Another evening of Western style 
entertainment has been arranged for the 
men only at the Longhorn Ranch. 

For Wednesday, along with many re 
ports, a program on “Printing Week 
Celebrations” will be directed by Ferd 
Voiland. Afternoon clinics on “Compos 
ing Room Management” supervised by 
Howard N. King, and on “Air Condition 
ing” by R. N. Kent will end the program 

Wednesday evening, the annual ban 
quet and dinner dance, installation of new 
officers, and presentation of the past presi 
dent's jewel will close the convention. 

A joint International board mecting 
will occupy the attention of retiring of 
ficers, representatives and appointees on 
Thursday. 


Lithographers National Assn. 
Re-elects Walters President 


At the 48th annual convention of the 
Lithographers National Association, held 
at the Edgewater Beach Hotel in Chi- 
cago, June 16-18 W. H. Walters was 
reélected president of the association. Mr 
Walters is president of the United States 
Printing & Lithograph Company. Other 
officers reélected included E. W. Jackson, 
chairman of the board, Steck Co., Austin, 
Texas; Maurice Saunders, honorary chair 
man of the board; Carl R. Schmidt, vice- 
president, Schmidt Lithograph Company, 
San Francisco, Calif.; W. Floyd Maxwell, 
executive director; Edward D. Morris, sec- 
retary; Matthew H. O’Brien, general 
counsel. L. E. Oswald, E. F. Schmidt Com- 
pany, Milwaukee, Wis., was elected treas- 
urer. Messrs. Maxwell, Morris and Saun- 
ders make their headquarters with LNA 
office in New York. 


Tom Quin, Founder of Graphic 
Arts Association, Died June 6 


Thomas S. Quin, one of the founders 
of the Graphic Arts Association of Illi 
nois, died in Chicago June 6 at the age of 
79. For the past 57 years he had been a 
partner in the Chicago firm of Johnson 
& Quin, printers and account book manu- 
facturers. 

In 1924 he served as chairman of the 
organizing committee and then became 
first president of the Master Printers Fed 
erauon, which later became the Graphic 
Arts Association. He was later made presi 
dent-emeritus 
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Officers of the New York Employing Printers Association for the 1953-54 year. Seated: (I. to r.) 
Donald Thrush of Thrush Press, Inc., vice-chairman of the board; Charles E. Schatvet of Guide 
Kalkhoff-Burr, Inc., chairman of board; Benjamin Pakula, Bryant Press, Inc., vice chairman 
of the board; Standing: Samuel Chernoble, Comet Press, Inc., treasurer; Don H. Taylor, president 


of the association; Inset is Frederich Haedrich, New York Label & Box Corporation, secretary 





Officers of the New York Club of Printing House Craftsmen for 1953-54 are (I. to r.) Louis Van 
Hanswyck, Morris & Walsh Typesetting Co., secretary; Harry Flowers, Flowers Color Photo Com 
posing Laboratory, first vice-president; Edward Blank, Rogers-Kellogg-Stillson, Inc., president; 
David R. Parazzo, C. J. O’Brien, Inc., treasurer; and Kendal Slade of Densen Benner Co., Inc 





Printing Industry of Atlanta graduated the above printing managers following a Production 
PAR class held recently. Men are (I. to r.) Nathan Lipton, Berman-Lipton Printing Company; 
Frank Richards, J. B. Richards Printing Co.; Theodore B. Bean, W. R. Bean & Son; Conrad Stuhl 
man, course instructor, and Kenneth Winterbottom, Herbick & Held Printing Co. of Pittsburgh 


Seated below are the new officers elected at the 65th annual meeting of Printing Industries of 
Philadelphia, Inc. Left to right are: William Crayder, Excelsior Bindery, second vice-president; 
George D. Beck, Beck Engraving Co., first vice-president; Ralph V. DeKalb, Alfred J. Jordan, Inc., 
who was reelected to his second term as president; Nason B. Clark, Clark Printing House, Inc., 
secretary. Standing (I. to r.) are: John W. Seybold, director of industrial relations; Noel Rip 
pey, executive secretary of the group, and Thomas H. McCabe, Jr., director of public relations 

























Monotype Appoints John Anderson 
Director of Type Face Design 


John Anderson has been appointed di 
rector of typographic development for the 
Lanston Monotype Machine Co., Phila 
delphia. He had 
been a Lanston 
pographic consult 
ant for many years 

Mr. Anderson 
has had 20 years of 
cXpcricnce in Typo 
graphy, printing 
production and rr 
search in type face 
design. He studied 
under and worked 
with Richard Ellis, 
well-known book 
printer and now 


John Anderson 


typographic director ot the Curtis Pub 
lishing Co. Since 1946 he has been asso 
ciated with Pickering Press, Maple Shade, 
N. J. For the past three years he has con 
fucted a graphic arts lecture course at the 
Philadelphia Museum School of Art and 
i night course for Printing Industries of 
Philadelphia. He continues to serve as 
a consultant for the University of Penn 
sylvania at Philadelphia 

In 1948-49 Mr. Anderson was art di 
rector of Westcott & Thomson, Philadel 
phia. He is a member of the American 
Institute of Graphic Arts, the Society of 
Typographic Arts, the Typophiles, the 
American Bibliographical Society, and 
other graphic arts groups 


Graphic Arts Educators Study 
Methods for Supplying Workers 


Exponents of graphic arts education, in 
cluding teachers, school administrators, 
and industry leaders representing man 
agement and labor, assembled June 14 
17 in New York City and made the 28th 
innual conference of the International 
Graphic Arts Education Association an 
occasion for appraising their work as a 
basis for projecting improved methods 
and programs aimed at supplying for the 
industry a steady flow of workers well 
trained tor plant craftmanship and worthy 
aiuzenship 

More than 200 registrants trom many 
states and Canada heard talks by industry 
authorities and five panel discussions ex 
pressing the practical expericnce ot 47 ex 
ponents of graphic arts education, and 
covering types and aims of programs of 
tered by universities and colleges, teacher 
(raining imsttugons, apprentice schools, 
extension courses, technical trade schools 
public and private vocational schools 

At the annual banquet, John A. Backus 
was presented with a citation and an 
IGABA gold life membership card honor 
ing him for his contributions to graphy 
arts education during his long service as 
manager of American Type Founders’ ed 
ucational department 

There was no glossing over of the fact 
that the printing industry needs more and 
better manpower, nor was the possibility 
that technological developments might 
increase the demand for skilled workers 
overlooked. Both points were handled in 
a talk by the banquet toastmaster, Wil 
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liam H. Friedman, president of the Carey 
Press Corp., New York City 

John M. Wolff, Printing Industry of 
America president, referred to the “often 
heard charge’ that students enrolled in 
printing schools come from “the bottom 
of the barrel.” If there ts any truth in this 
charge, he said, “we have only ourselves 
to blame. Management, working with 
printing teachers, should be able to per 
suade school systems to establish screen 
ing processes for weeding out any but 
qualified individuals. Printing manage 
ment stands ready to help teachers, be- 
cause by such cooperation we will be able 
to get more young people interested in 
making prinung their life work 

The association reelected all officers, as 
tollows 

President, Patrick F. Boughal, New 
York School of Printing; vice-president, 
Edward Parker, Ryerson Institute of Tech- 
nology, Toronto, Canada; treasurer, 
Vincent C. Coyne, Middlesex County Vo 
cational School, New Brunswick, N. J 
secretary, Otis H. Chidester, Tucson 
( Ariz.) Senior High School. Fred J. Hart 
man continues as educational director and 
Samuel M. Burt as executive secretar\ 


American Type Founders Appoints 
Taylor as Research Director 


Dr. John O. Taylor, formerly associated 
with John O. Taylor and Associates, 
graphic arts consultants, is now director 

of research tor Am 
erican Type Found 
ers. A physicist of 
international repu 
tation, he carned a 
Ph.D. degree for 
his work in optics 
and natural color 
printing processes 
He served ATF for 
a year on a consuls 
ie ing basis. Accord 
oi ing to L. C. Edgar 


Dr. John O. Taylor 


vice-president, Dr. 

Taylor's appointment coincided with the 
beginning of a new era in the company’s 
total research approach, and indicated its 
continuing endeavor to better serve the 
enure graphic arts industry 

The announcement also said that de 
velopment of many devices to project 
electronics into the printing process 1s 
in an advanced stage. Another project in 
Dr. Taylor's department is improvements 
in the dry offset principle of printing to 
make it more practical tor the average 
commercial plant 

ATF under Dr. Taylor plans to work 
closely with research organizations not 
only in the graphic arts field, but in other 
fields whose applications hold promise 
for improvements in graphic arts tech 
nology and procedure 


Organize New Supplymen’s Guild 

A new Guild for the Newark area of 
New Jersey has been organized for the 
printers’ supplymen. Norman Rowe, In 
ternational Guild President, and Myron 
Jonas, International Guilder editor, were 
present at the Organization mectung in 


Newark 


the ATF executive 


Hraback Is Elected President 
Of Printing Ink Association 


Louis W. Hraback, president, Sleight 
Metallic Ink Co. of Chicago, has been 
elected president of the National Associa- 
tion of Printing 
Ink Makers. Other 
officers are John F. 
Devine, Sun Chem- 
ical Corp., Long Is- 
land City, vice- 
president; Fred A. 
Weymouth, Inter 
chemical ¢ Ofp., 
New York, treasur 
urer; Herbert B 
Livesey continues 
as secretary 

Speakers at the 
meeting included 
Raymond Blattenberger, public printer 
of the United States, and James Rudisill, 
hrse vice-president of Printing Industry 
of America. It was Blattenberger’s first 
public appearance in an official capacity. 

Fred A. Weymouth, vice-president of 
Interchemical Corp., printing ink divi 
SION, Prese nted a survey of new deve lop 
ments in the printing industry. He esti 
mated that typographic printing accounts 
for 60 per cent, while lithography does 
20 per cent, and gravure and other pro 
esses the remaining 20 per cent 


Louis W. Hraback 


Plans New National Fraternity 
For Graphic Arts Students 


A national professional organization 
for students and alumni training for gra- 
phic arts careers on the post-high school 
level 1s now in the making. Originator 
and temporary chairman of the project 
for giving such students professional sta 
tus is George M. Halpern, acting head of 
the advertising production management 
department, School of Applied Arts and 
Sciences, State University of New York, 
300 Pearl St., Brooklyn, where he is or- 
vanizing what he believes will be the first 
of a string of local chapters in educational 
insuitutions offering graphic arts courses 
throughout the country. 

For the society's name Mr. Halpern has 
suggested Gamma Epsilon Tau, which an 
authority on Old Greek translates to mean 
“technical science of the alphabet,” or 

the science and knowledge of the alpha- 
bet and the arts.” 


Officers of Master Printers Section, New York 
Employing Printers Association: Seated, Don 
ald B. Thrush, Thrush Press, Inc l. tor 

George A. Vogel, secretary; Henry Ashwell 
of Equity Press, Inc., vice-president, and Her 


bert Herman, Herbert-Spencer, Inc., treasurer 
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PIA President Invites Printers 
To Attend National Convention 


More than 7,000 printers and litho 
graphers in this country and Canada have 
been invited to attend the 67th annual 
convention of the Printing Industry of 
America, Inc., Oct. 5-8 in Washington, 
D.C. Non-members as well as members 
have received a letter in which James W 
Shields, president of Graphic Arts Asso 
ciation of Washington, convention host, 
suggested that recipients and their fam 
ilies take advantage of the convention to 
visit the national capital. With the letter 
came a reprint of a Saturday Evening Post 
article highlighting Hotel Shoreham, con 
venuon headquarters, as a social gather 
ing place for members of Congress, 
diplomats and other dignitaries 

The association's plans for making the 
convention and its oft-the-agenda features 
an enjoyable and memorable experience 
include, for the ladies, a tour of the re 
built and redecorated White House 

PIA’s statt is developing a convention 
program around the central theme of 

Better Protits Through Better Manage 
ment.” Registration and hotel reservation 
forms are available trom PIA Convention 
Department, 719 15th St, N. W., Wash 


ington 5, DA 





D. E. Sommer New PIA Technical 
Director in Charge of PAR 


Donald E. Sommer is now Printing 
Industry ot America technical director 
in charge of PIA Production PAR. His 

work includes re 

Ba vising and expand- 

ing letterpress and 
offset production 
data, extending the 
bindery section to 
cover hand opera 
tions as well as 
folding machines, 
and clarifying the 
manual’s explana 
tory sections. For 
15 years Mr. Som 
Donald E. Sommer mer served R. R 

Donnelley & Sons 

Co., Chicago, as an industrial engineer on 
graphic arts production phases. He will 
continue the basic development work for 
merly handled by McClure, Hadden & 
Ortman 





James T. Campbell, President 
Of Douthitt Corp., Died May 13 


James T. Campbell, president and 
chairman of the board of the Douthict 
Corporation, Detroit, Mich., died May 13 
in the Henry Ford hospital at the age ot 
67. Thirty-four years ago he helped found 
the Douthitr tirm to introduce the Dou 
thitt diaphragm control system, which ts 
now standard equipment on photoengray 
ing and photolithography cameras 

During World War II, he served as a 
consultant tor various branches of the 
service in recommending photographic 
mechanisms. Through the years, he and 
his company developed or introduced 
many new devices and pieces of equip 
ment for reproduction photography in 


cluding sinks and printing frames 








Harold S. Hutchison (center), Mack Printing Co., Easton, Pa., and vice-president of the Master 
Printers Section of Printing Industry of America, addressed the annual business meeting of the 


Master Printers Section of Philadelphia recently. Also shown here are Nason B. Clark (left 
who was reelected chairman of the local group of MPS, and Ralph V. DeKalb (right), Alfred J 


Jordan, Inc., who was recently reelected to the presidency of Printing Industries of Philadelphia 




























om, 
Beatrice Warde, an executive of the Monotype Corporation, Ltd., London, was honored at a dinner in 
the Roosevelt Hotel in New York. Sponsored by the Type Directors Club, the affair featured the 
last of a series of talks by Mrs. Warde before graphic arts groups in American cities and Toronto 
and Montreal, Canada. Shown here (I. to r.) are: Robert F. Nelson, president of the Lanston 
Monotype Machine Co.; Mrs. Warde, and Kurt H. Volk of Kurt H. Volk, Inc., dinner chairman 


Joseph L. Auer (right), president of R. Hoe & Co., Inc., presents to Bill Strain a photograph 
of a lathe, while A. Rudy Gresser, also of Hoe, looks on. The actual lathe was later delivered 
to Mr. Strain’s home as a parting gift from his fellow workers. The presentation was made on 
the occasion of his retirement after 52 years of service for the press manufacturing company 





































Seeks Listing of House Organs 


Directory of House Organs, published 
by Printer’s Ink magazine, is being revised 
and the publication is seeking listings 
from firms issuing a house organ, House 
organ sponsors may register their publi 
cations in the new edition by sending full 
information to Printer’s Ink, 205 E. 42nd 
St., New York 17, N.Y. Information fur 
nished should include name of the house 
organ, name of the sponsor, street address, 
city and state and the type of publication 
(internal, external or a combination ). 
There is no registration cost and a free 
copy of the directory will be mailed to 
each company listed in the new volume 


Chicago Craftsmen Elect Officers 
Floyd C. Larson was elected president 
of the Chicago Club of Printing Hous: 
Craftsmen at the annual meeting in June 
He succeeds James R. Anderson. Other 
officers elected were Steve Sluka, first vice 
president, Harold E. Sanger, second vice 
president; Richard W. Fiedler, treasurer 
Ed Egan, recording secretary, and Michael 
Ivers, financial secretary. Thomas J 
Mahoney, second International vice-presi 
dent, conducted the induction ceremony 
Several members of the club were present 
ed with 25-year pins. J. L. Frazier, con 
sulting editor of THE INLAND PRINTER, 
was among those who received the pins 








Another Miller Time Saver 


The reloading feeder makes quick reloading 
possible on the Miller EBCO 22 x 34 Offset Press, 
since stock may be piled in the feeder while the 
press is running. As the first pile is being fed off, 
the next load is placed on the extra pile board. 
After the last sheet is fed from the top pile, the 
board is removed and the new pile elevated to 
feeding position. Write today for literature. 


MILLER PRINTING MACHINERY COMPANY 


1115 Reedsdale St. 


Pittsburgh 33, Pa. 





Egan Elected Secretary-Treasurer 
Of the Southwest School of Printing 

William H. Egan, president of the Egan 
Co., Dallas, Texas, has been elected secre- 
tary-treasurer of the Southwest School of 
Printing in Dallas 
He succeeds Frank 
C. Erwin, vice- 
president, Henson 
Printing Co. Egan 
is also president of 
the Master Printers 
section, Printing 
Industry of Ameri 
ca, and is a gradu- 
ate of the Depart- 
ment of Printing, 
Carnegie Institute 
of Technology, 
Pittsburgh. 

The school directors reélected Pat Tag- 
gart, business manager of the Waco 
News-Tribune, and E. M. Dealey, presi- 
dent of the Dallas Morning News, as 
president and vice-president of the school. 
Robert L. Gleason was renamed general 
manager. The Southwest School of Print- 
ing is a non-profit institution owned and 
supported by the publishers and owners 
of printing establishments throughout the 
Southwest 


William H. Egan 


Ginsberg Is Named President 
Of Babcock Printing Press Corp. 

New president of the Babcock Printing 
Press Corp., Canton, Ohio, is Charles W. 
Ginsberg, who has been acting as consult- 
ant for the print- 
ing, publishing and 
the television in 
dustries. 

With a degree in 
mechanical engin- 
eering, Mr. Gins 
berg has been asso- 
ciated with the pub 
lishing business for 
over 30 years, has 
a number of print 
ing press patents in 
his name, and has 
been responsible 
for many new developments now in use 
by printing plants. The company is plan- 
ning to widen its scope of press design 
and manufacturing. 


a a. ee 


Charles W. Ginsberg 


Head Washington AIGA Group 

New officers have been elected by the 
Washington, D.C., chapter of the Ameri- 
can Institute of Graphic Arts. They are: 
Ralph Patterson, Chamber of Commerce 
of the U.S., president; L. W. Draeger, 
State Department, vice-president; Irwin 
H. Wensink, George Banta Publishing 
Co., secretary; Sara Leslie, American Phy- 
siological Society, treasurer 


Establishes Scholarships 

Interchemical Corporation has estab- 
lished scholarships at six technical and 
liberal arts colleges. The institutions are 
Illinois Institute of Technology, Clemson 
Agricultural College, Case Institute of 


Technology, Lowell Textile Institute, Rut- 


gers University and Polytechnic Institute 
of Brooklyn 
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N E W! VANDERCOOK 22 
"Economy Electric” Galley Proof Press 


Vandercook 


Quality 
Achieved At 


Low Cost 

a | Br a Through 

| eo Advanced 
Design 


SPECIFICATIONS 





Vandercook 22 “Economy Electric” Galley Proof Press 





Speed Adjustable to 20, 30, 40 or more proofs per minute 
Bed Size— 10" x 2542” Floor Space —1'11” x 3'8” 
Maximum Form Size — 8” x 252" 





Here is the smaller galley proof press for which the industry has been waiting! 
It’s the Vandercook 22 “Economy Electric’’—an efficient companion to the 
famous Vandercook Safe Electric. This new high speed machine is economical 
in many ways; it is low priced, requires only 1/11” x 3’8” floor space, and low 
in operating cost. The new “Economy Electric’’ is the result of an open-minded 
approach by Vandercook engineers to develop a compact, durable and easily 


maintained machine that will safely deliver good proofs at high speed. 





ANDERCOOK 


-pRESS 






Ni 


VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
900 North Kilpatrick Avenue, Chicago 51, Illinois Phone: EStebrook 8-1400 


Eastern Office & Demonstration Room 





323 East 44th Street, New York 17, N. Y. Phone: MUrray Hill 4-4197 
Western Office 
3156 Wilshire Blvd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 
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Canadian Trade Fair Has 
Many Graphic Arts Exhibits 


The printing, offset and allied exhibits 
relating to the graphic arts industry at 
the sixth annual Canadian International 
Frade Fair held in Toronto, Ontario, Can 
ada from June | through 12, attracted 
many American, Canadian and foreign 
publishers, printers and businessmen in 
terested in exploring new methods and 
equipment 

Canada, France, Germany, Great Brit 
ain and the United States, had various 
types of graphic arts equipment and sup 
plies on display—ranging trom offset 
presses to paper cutting machines 

On display were photo copying cam 
cras, printing Counters, Cover papers, 
paper cutters, line gauges, paper gauges, 
rubber plate grinders, numbering ma 
chines, galleys and galley cabinets, pack 
age printing machines, paper cuttung 
machines, printing machines, offset and 
letterpress presses and supplies, photo 
printing and duplicating paper, offset 
plates, photoprinting (blueprinting ) 
equipment and materials, rubber and 
plastic moulding presses, reel-fed offset 
presses, printing frames, printing plate 
equipment, printing rolls, spray guns, 
paint and ink manufacturing machinery, 
turnstiles and poly-automatic cylinder 


press and rotary offset presses 


Printing Industry of Ohio 
Elects Officers for 1953-54 

Wilson Moon, Greenfield, has been 
elected president of the Prinung Industry 
of Ohio. Other ofticers are William A 
Kleesattel, vice-president, Cincinnati, and 
R. Reid Vance, secretary-treasurer, with 
headquarters in Columbus 


The organization decided to conduct a 
survey to determine interest in a. state 
wide program of health and accident in 
surance for printers. The group also cam 
out in opposition to two bills in the Ohio 
which would expand penal 
printing plants for producing the state's 


legislature 


requirements 


The sixth annual Canadian International Trade Fair at Toronto June 1-12 featured graphic arts 
equipment from U.S. and many foreign countries. Photo above shows the Heidelberg press exhibit 


Offset Presses for Propaganda 
Printing Delivered to Army 


American Type Founders is delivering 
to the Department of Defense four mobile 
printing plants which include an ATI 
press capable of printing a million leaf 
lets in 24 hours for use in psychological 
warfare. Hauled by a truck tractor, each 
unit consists of two trailer vans, onc 
containing complete editorial and COps 
preparation Cquipment, the other hous 
ing the specially-designed web-fed offset 
press. Both have automatic thermostatic 
controls for carrying On Operations eth 
ciently at temperatures ranging trom 40 
below zero to 120 above 

A propaganda officer, three script writ 
ers, two artists and two Varitype operators 
work in the editorial trailer. A coding 
device enables writers who do not speak 
foreign tongues to turn out copy in a 
dozen languages. Along with the press, 
the printing trailer houses an overhead 
camera, darkroom, vacuum printung frame 
and other equipment tor making offset 


Psychological warfare presses, designed by American Type Founders for the U.S. armed forces, 
are shown here in ATF’s Mount Vernon plant. Machines are capable of a million impressions a day 
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plates. The press prints three or more 
leaflets on both sides with cach cylinder 
revolution, and has been operated at more 
than 35,000 revolutions per hour. 

Weighing 5,000 pounds and occupy 
ing less than 35 square feet of floor space, 
the press is fed from 16-inch rolls of 
paper. At each cylinder revolution, the 
paper web is cut to size, perforated verti- 
cally and horizontally at the same time, 
and delivered in flat sheets, which are 
broken apart in lifts, climinating the 
time-consuming Operation of cutting after 
printing. Cylinder circumference is 10! 
inches. Each 32-inch-wide paper roll 
weighs 350 pounds and contains about 
24,000 1015-inch sheets. As one roll is 
used up, another is brought to the roll 
stand by a self-contained clectric hoist 
Platemaking equipment comes from 
Robertson Camera Co., Chicago, and the 
trailer vans trom Gerstenslager Co., 
Wooster, Ohio 


Warwick Publishes First Book 
Of Photographic Type Specimens 

Warwick Typographers, Inc., St. Louis 
typographic composition firm, has just 1s 
sued the first type catalog of its kind, con 
taining its full line of photographic type 
specimens. The job was produced by off 
set on coated paper from plates made di- 
rectly from film made up in page torms 

One of the unusual features is that 4 
and S-point sizes are available in all of 
the faces shown; many of the faces had 
not heretofore had these sizes available 
Small caps are shown in all sizes of most 
faces, and for the first time small caps 
are shown in the Futura series 

Besides the specimens of photographic 
type composed on the Fotosetter, the book 
shows a large number of specimens of dis 
torted or reproportioned type and illustra 
tions made by Warwick's Flexset process 
In the back of the book are one-line sam- 
ples of the complete typographic resources 
of Warwick, including foundry, Mono 
type and slug-set faces. A charge of $5 
is made for copies of the book except to 
the company’s Customers 
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PROCESS 
COLOR PLATE 
COMPANY 


522 S. Clinton Street © Chicago 7, Illinois ¢ Phone WEbster 9-0522 DAY & NIGHT 








Philadelphia Groups Elect ciation of Printing Ink Manufacturers at 


Allied Printing Employers Association, 
a division of Printing Industries of Phila 
delphia, Inc., has elected C. A. Schaubel, film was produced by the Hilton-Davis 
Chemical Co., Cincinnati, O. Itis a 16mm. 
sound-and-color movie and runs for 45 
minutes. It highlights applications of 
color in printing ink, textiles, paints and 
papers 


June 1-3. Called “Color in Industry,” the 


Dunlap Printing Co., president. He suc 
ceeds George Beck, Beck Engraving Co 
Printing division of PIP has selected 
a new chairman, Edward A. Jacobi, Ed 
ward Jacobi, Inc., who succeeds William 
W. Biddle, Howard Biddle Printing Co 
iS re Texas Plant Gets New Charter 
New “Color in Industry” Film The Southwest Printing Company of 
A new film showing the use of colors Dallas applied for a new 50-year charter 
in industry had its premiére showing dur trom the State of Texas. Capital stock was 
ing the convention of the National Asso- increased to $150,000. 





is proving to be areal shop 


SWEETHEART" 


writes Win. RO Fletcher of 
Kletcher & Company, Breime 


iys further 


We have not had the opportunity 
ee of making time comparisons of the 
jobs done without the quadder 
and with it, that is, repeat jobs 
which were produced with the 
old pick and quad system as 
ompared with the automatic 
brain of the Quadder, However, 
without the use of a slide rule, 
we can definitely notice a marked 
aving in composition time 
- « « we could go on indefinitely 
expounding the virtues of this 
1uxiliary equipmentetc... .@@ 


That's a sample of how printers react after their 
first experience with the STAR AUTOMATIC 
QUADDING ATTACHMENT. AND, with good 


’ 
readion 


If you have not as yet experienced the satisfaction 
of seeing YOUR production rate increase on your 
Linotype or Intertype machine by equipping it with 
a STAR AUTOMATIC QUADDER, you have a 
revelation in store for you. Write us TODAY for 


information. PRECISION 


TRADE ye MARK 


Maia PARTS MaaU 


An exclusive, NEW Hydraulic Actuating Unit is op INCORPORATED 

tional equipment that makes the STAR QUADDER Fectory ond Main Office 

really tops! Send for new descriptive folder, today! SOUTH HACKENSACK, N J 

Branch Office 1327 BROADWAY KANSAS CITY 6 MC 








CHICAGO +» MINNEAPOL DENVER «(OS ANGELE BOSTON 


the Shoreham Hotel, Washington, D. C., 


Southern School of Printing 
Appoints Kennedy as Director 
Charles E. Kennedy has been appointed 
executive director of the Southern School 
of Printing, Nashville, Tenn., and secre- 
tary of the South- 
ern Graphic Arts 
Association. The 
appointment was 
announced by F. H. 
Parke, Little Rock, 
Ark., president of 
the latter organiza- 
tion which spon- 
sors the school. 
Mr. Kennedy 
served an appren- 
ticeship at the trade 
Charles E. Kennedy under his father 
and later worked 
as a journeyman printer in commercial 
and newspaper plants. He is also a former 
newspaper publisher. He taught printing 
in a vocational high school for five years 
For the past ten years he has been director 
of the Department of Printing and Pub- 
lishing and dean of men of the West Vir- 
ginia Institute of Technology, Montgom- 


ery, W. Va 


M. F. Agha Elected President 
Of AIGA at Annual Meeting 


Dr. M. F. Agha, consulting art director, 
has succeeded Walter Dorwin Teague as 
president of the American Institute of 
Graphic Arts. Other officers elected at the 
annual mecting in New York City arc 

Vice-presidents, John Begg, Oxford 
University Press; Ray Freiman, Random 
House; Charles E. Springhorn, Standard 
Oil Co. of New Jersey; Harold M. Davis, 
Davis, Delaney, Inc.; Eugene Ettenberg, 
Gallery Press. Treasurer is Ray Freiman 
and the secretary is Leonard H. Schlosser, 
Schlosser Paper Corp. 

The AIGA medal, annual token of dis- 
tinguished service to the graphic arts in 
dustry, was awarded to George Macy, 
publisher of fine books under imprints 
including Heritage Press, Limited Edi 
tions Club and Nonesuch Press. Making 
the presentation was Mr. Macy's friend, 
Jean Hersholt, motion picture and radio 
actor, whose translations of Hans Chris 
tian Andersen's works have been publish- 
ed by Heritage Press 


Edward G. Murray (right), vice-president of 
St. Regis Paper Co., discusses “paper demon- 
strators’’ with Morlan J. Grandbois, director 
of advertising. Display was at ‘Paperama,” 
a presentation of the company’s promotion at 
an all-day meeting recently in New York City 
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advertising 


rkets Davis Delaney, Inc. 


New York City 
kvans—Winter—Hebb, Ine. 
Detroit 


books 


Plimpton Press 


Vorwood, Vass. 
Kingsport Press, Ine. 
Kingsport, Tenn. 
I 





cartons 


‘ibreboard Products, Ine. 





: . ; , Los Angeles & Stocktor 
In many progressive, profit-wise plants the Miehle : Gore oe reeen 


Sheet Fed Rotary Letterpress has proved that it is a A. Geo, Schulz Co. 
. . | Vilwaukee 
money maker in many markets. [t increases produc- 
tion and reduces costs on a wide variety of general " | 

and specialty printing —from single color jobs to the abpels 

U.S. Printing & Litho. Co. 


most exacting process color work. It opens up new 
Baltimore 


markets for types of work that previously could not 
Multi-Colortype Co. 


be handled profitably. 
Cincinnati 


The printers listed on the right are typical of those 


that have found the Miehle Rotary, both single and 


publications 
The Wm. Byrd Press, Ine. 
Richmond, Va. 


multicolor, the answer to the problem of producing 
the finest letterpress printing at speeds comparable 


to competing processes. 


: ; Recorder Printing & Publ. Co. 
Send for complete information Ste Wicsalote 













Seer tel tele ete tet re 


fete testi ies tries ee 


BUILT IN TWO SIZES 
sheet size Jspeeds up to 
the 61 Rotary | 42” x 60” 6000 


the 76 Rotary | 52” x 76” 5500 
UNIT CONSTRUCTION 


MIEHLE PRINTING PRESS & MANUFACTURING COMPANY 
CHICAGO 8, ILLINOIS 





New York Employing Printers Assn. 
Elects Officers and Makes Report 
Charles E. Schatvet, president, Guide 
Kalkhoff Burr, Inc Ne uM York ¢ ity book, 
catalog and magazine printers and bind 
ers, 18 now Chairman of the board of New 
York Employing Printers Association, 
Inc. He succeeds William H. Walling of 
Rogers - Kellogg -Sullson, Inc., president 
for two Through constitutional 
changes, the board chairman replaces the 
president as top elected officer. Don H 
Taylor, the executive vice-president since 


years 


19406, 1s now president and will contunuc 


in that office as the principal operating 


C. E. Schatvet Don H. Taylor 


officer. Vice-chairmen of the 


Donald B 


board are 
Thrush, president, Thrush 





FLEXOGRAPHIC PRINTING WITH 


COLOR CONTROL 


Loar CONTINUOUS REGISTER WITHOUT 


ADJUSTMENT! 


MATERIAL TEAR 


OR STRETCH 


Press, Inc., and Benjamin Pakula, 
dent, Bryant Press, Inc. Frederick Haed- 
rich of the New York Label & Box Corp 
president, is NYEPA secretary, and the 
treasurer is Samuel Chernoble, who 
heads Comet Press, Inc 
NYEPA’s membership roll 
more than 800 printers and suppliers in 
the New York metropolitan area. Fitty 
five firms joined last year, and 119 com 
panies have held continuous membership 
for at least a quarter of a century. Some 


presi 


now lists 


belonged to trade associations that were 


merged into NYEPA over: 


cars apo 


Photo-Composing Machine To Be 
Shown This Fall, Says Linotype 


Mergenthaler 
announcement that 


From Linotype Co 
a date for 


first Of 10S new 


comes the 
demonstration of the 
photo-composing machines will be set 
carly in the coming fall. Th 


} 


model was 
described as a flexible, keyboard-operated 
machine for text Composition 


the circulating matrix princiy 


not using 
te nor re 
sembling the conventional hot metal 
Linotype 

It will be followed b 
for other photo-typesctting applications 
tirst model, 
untl 
extensive field testing is completed. and 
the need and demand tor such a machine 
has been implemented by developments 
in corollary Processes 


Moc ls lesizne d 


Production and sale ot the 


said Mergenthaler, will not begin 


CONVENTIONS 


Large single tympan roll— 
constant tension unwind and 
rewind insure register — 
eliminate web troubles. 


WHAT - WHERE - WHEN 


Pacific Society, Internationa Association « 
Printing House Craftsmen, (loth, llth and 12tt 
Districts), Huntington Hotel, Pasadena, Calif 
July 16-18 

International Typographic 


A-4 ARC TYPE press licks _, International Typogras 
costly register slow-downs... » Rept. 26 a tetion 

CHECK THESE... : 
material breakage stoppages 


Craftsmen, Hotel Adolphu 
Manufacturers, converters and commercial 


PRODUCTION ADVANTAGES 13-16 
x i z “ mi ¢ High Speed 4-color printing 
printers keep production moving with this 


¢ 60-inch single tympan roll 


/ Constant, one setting register li ids 
Williamsbu 


d Low range surface drying Interns 


d/ Prints 20” to 50”, repeats up to 36” 
¢ Continuous smooth drive operation 


d Overhead lead for easy access- 


International Association of F 
vinyls, plastic films, foils, cellophane and thin 
¢ Continuous operating splash-proof Manufacturer Institute Green 
d Heavy duty arc-type frame ready, Sheraton-Gibson Hote 
° > ° ° ibility, better drying and handling. 
designed hydraulic web control maintains i sic 


National Trade Paper A 
Inc Conred Hilton Hotel 
Stereotypers, Hotel Statle 
> » met 2 > ee ac. ; Advertising Typographe 
modern press. Designed especially for accurate, co ae 
continuous hair-line register on polyethylene, ¢ Perfect tension web control Va., Sept. 28-27 
dvertising Service 
. Detroit Sept 940 
papers — where exceptional stretch and = ap Rg shee idaho Bache te 
expansion is prevalent. Construction ee a ae 
single 60" diameter impression cylinder around Statler, Detroit, Sept. $0-Oct 
which is mounted one to four color stations. ; ee ee sa egg Spon 
In operation, web locks around cylinder to 
: _ . . Oct. 1-2 
provide nearly foolproof register. Specially Did tive SER Anaist Sat: Aamente 
vention, Shoreham Hotel, Oct 
° ° National Printing Equipment 
constant tension unwind and Inc., Shoreham Hotel, Washingt 
rewind throughout printing a Ni ae. ty 
‘ 4ing rs Hotel, Boston, Oet. 12-14 
and dry ing. Ww rite for National Safety Congre Cor 
complete details. Chicago, Oct. 19-2 
Industrial Packaging and Materials Handling 
Exposition, Mechanics Building, Boston, Oct 
0.22 
National Association 
Sheraton Hotel, Chicago, Oct 
Screen Process Printing Ass« ion, Ine., He 
tel Statler, New York, Nov 
Research and Engineering Council of the 
Graphic Arts Industry, Technical Conference on 


Color, Statler Hotel, Los Angeles, Nov aD) 
Dec. 1 


i Hilton Ho 


HUDSON -SHARP 


MACHINE CO +GREEN BAY? WIS 
. Manufacturers of 


Interfolders 


Hudson Shorp is contributing to the 
nation's defense and security pro 
grom by providing major produc- 
tion focilities for the building of 
precision armaments. Greotly ex tors 
ponded plont operations and facili 
ties, however, permit normal pro- 
duction and delivery of standard 
machine equipment for civilian use. 


rraphers, 


Printers, Embossers, Foldors Werers, Lamina 


Wrepping Mechines, Core Winders, Pockoging Presses 


Crepers and Nepkins, Toilet Tisswe ond Paper Towel Units 
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Printing Industry of Tulsa 
Elects Officers for 1953-54 


R. W. Hudson, Commercial Printing 
Co., has been elected president of the 
Printing Industry of Tulsa, Okla. This is 
his second time to 
be elected to the of- 
fice, having served 
a previous term in 
the 1930's. 

Other officers 
include Frank Le 
Page, Print-O-Lith, 
Inc., vice-president, 
and William Man- 
eke, Maneke-Kin- 
zie Printing Co., 
representative on 
the national board 
A. F. Hyden is ex- 
ecutive secretary of the association. 

The new board of directors consists of 
C. M. Herring, Olin Perkins, Al Mac 
Lean, Ruth Obermire, and George Con- 
stanune, retiring president of PIT 





R. W. Hudson 


Philadelphia Printer Establishes 
Profit-Sharing Retirement Fund 


Shaw's, Inc., Philadelphia commercial 
printing and wholesale stationery house, 
has established a profit-sharing retirement 
fund in which all employees with three 
years of continuous service are eligible 
tO partucipate. 

Developed by Kidder, Peabody & Co., 
investment banking firm, in coOperation 
with the Shaw company and its lawyers, 
McCarthy, Mullaney & Quinn, the plan 
calls for the printing company to make all 
contributions to the fund, which will be 
invested in shares of one of the leading 
balanced mutual funds. 

The retirement fund is administered 
by the Pennsylvania Co. for Banking & 
Trusts as trustee under a trust agreement 
According to Kidder, Peabody & Co., a 
reurement plan of this type provides ex- 
perienced investment management at low 





One of the medal winners in the 32nd annual 
exhibition of the Art Directors Club in New 
York was the Maxwell Paper division of Howard 


Paper Mills, Urbana, Ohio, and the company’s 
ad agency Kircher, Helton and Collett, Dayton, 
Ohio. The award-winning piece was an adver 
tisement using the illustration shown above. Ad 
miring the work are J. E. Minch, vice-presi- 
dent and sales manager of Howard Paper Mills, 
and Al Parker, the artist who painted picture 


cost, keeps operating expenses at a mini 
mum, and permits maximum flexibility 
and liquidity, because the shares of each 
employee parucipant are kept in an in 
dividual account 


Silk Screen Printers Convention 


Plans are being made for the annual 
convention, Nov. 1-4, of the Screen Proc 


ess Printing Association International, to 


be held this year in New York City. Sight 
secing tours are being arranged to take 
advantage of the many sights, and the con 
vention coincides with the 300th anni 
versary of the city's founding. 





Canadians Launch Annual Contest 
For Best Direct-Mail Printing 

Official entry forms have been mailed 
to sponsors, designers and producers of 
direct mail in the Canadian Direct-Mail 
Leaders Contest in which the best direct 
mail printing done between Sept. 1, 1952, 
and August 31, 1953, is pudged. The con 
test is restricted to English or French 
pieces designed and produced in Canada 
of Canadian material 

The contest is divided into five groups 
single pieces, campaigns, catalogs, house 
organs and calendars. There is no entry 
fee required 





This sidewalk artist may be good... 





..- But for maximum economy 


and quality of reproduction 











MATERIALS and METHODS for BETTER PRINTING 
FROM MOLDED RUBBER PLATES 





132 Humboldt Street Rochester 10 New York 
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Gravure Research Convention 
Elects, Transacts Business 


Gravure Research, at tts annual meet 
ing in Columbus, Ohio, May 11-12 clect 
ed directors, officers and admitted six new 
member organizations. Officers for next 
include R. H. Simpson, Louisville, 
Ky., president; T. J. Stulz, Jr., New York, 
first vice-president; R. A. Davis, Mount 
Morris, Hl., second vice-president; Martin 
Waters, New York, secretary-treasurer 

Len S. Pinover was appointed to head 
a membership committee, and George | 
Preucil, Chicago, is to lead the publicity 
The group voted to print a 


manual, “The Copper Plating of Gravure 
Cylinders,” and copies of back reports. A 
progress report was made on _ research 
work being conducted at Batelle Institute; 
and the Battelle contract was renewed for 
another year 


Printing Company Gives Scholarship 

A new $1,000 college scholarship in 
industrial editing has been established 
at Oklahoma A. and M. College, Stull 
water, Okla. Providing a grant of $250 
a year for four years, the scholarship is 
a gift of the McCormick-Armstrong Co., 
Inc., Wichita, Kansas 








Buy Fox RiVer 


. 


FROM THESE DISTRIBUTORS 
a — 


ALABAMA My 
Montgomery—S. P. Richards Paper Co 


ARIZONA Paper Co., Weber Paper Co 
Phoenix Butler Paper Co St. Lovis—Bermingham & Prosser Co., Butler 
Tucson—Butler Paper Co Paper Co 
CALIFORNIA Springfield—Butler Paper Co., Springfield 
El Centro—W. A. Scheniman Paper Co Paper Co 
Emeryville—Pacific Coast Paper Co MONTANA 
Fresno—Sierra Paper Co Billings—Yellowstone Paper Co 


Sierra Paper Co 
Los Angeles—American Paper Co., Columbia 
Paper Co., La Salle Paper Co., Sierra Paper Co 
Sacramento— Pacific Coast Paper Co 
San Francisco—Davis-Colton Paper Co., Pacific 
Coast Paper Co., Seaboard Paper Co 
COLORADO 
Colorado Springs—Butler Paper Co 
Denver—Butier Paper Co 
Pueblo Butler Paper Co 
CONNECTICUT 
Bridceport Equity Paper Co 
Hartford Geo. W. Millar & Co., Inc 
Madison George W. Millar & Co., Inc 
New Haven—The Arnold Roberts Co 
DISTRICT OF COLUMBIA 
Wash ngton—John Floyd Paper Co 
GEORGIA 
Atlanta 
IDAHO 
Idaho Falls 
Pocatello 
ILLINOIS 
Champaign Crescent Paper Co 
Bermingham & Prosser Co, J 
la Salle Paper Co., 


Long Beach 


S. P. Richards Paper Co 
American Paper & Supply Co 


Consumers Paper Corp 


W. But 


Murnane 


Chicago 
ler Paper Co.,, 
Paper Co 

Galesburg Wilson Paper Co 

Peoria Butler Paper Co 

Rock Island—C. J. Duffey Paper Co 

INDIANA 

Evansville 

Fort Wayne 

Indianapolis 

Terre Haute 

IOWA 
Cedar Rapids Butier Paper Co 
Des Moines—Bermingham & Prosser Co 
KANSAS 
Witchita 
KENTUCKY 
Louisville 


LOUISIANA 


Butler Paper Co 
Butler Paper Co 
Crescent Paper Co 
Mid States Paper Co 


Butler Paper Co., Southwest Paper Co 


Superior Paper Inc 


New Orleons— Butler Paper Co Paper Co 
MAINE ‘ , Fort Worth—Southwestern Paper Co 
Augusta—The Arnold Roberts Co Houston Southwestern Paper Co 
MARYLAND UTAH 


Baltimore The Mudge Paper Co 


MASSACHUSETTS WASHINGTON 
Boston—The Arnold-Roberts Co Bellingham—Norco Paper Co 
Holyoke—Judd Paper Co Seattle-West Coast Paper Co 
Worcester—Geo. W. Millar & Co., Inc Spokane—Independent Paper Co 
MICHIGAN Tacoma—Allied Paper Co. 
Detroit —Butler Paper Co., The Whitaker Paper Co Walla Walla—Snyder-Crecelius Paper Co 
Flint-Beecher Peck & Lewis Yakima—General Paper Co 
Grand Rapids—Central Michigan Paper Co WISCONSIN 
MINNESOTA Appleton—Woelz Bros 
Minneapolis—Butler Paper Co., C. J. Duffey Milwaukee—Nackie Paper Co., Standard Paper 


Paper Co., The Paper Supply Co 
St. Pau!—C. J. Duffey Paper Co 
MISSISSIPPI 
Jackson—Central Paper Co 


NEBRASKA 


NEW JERSEY 


NEW MEXICO 


NEW YORK 
NORTH CAROLINA ‘i 


NORTH DAKOTA 


OHIO 


OKLAHOMA 
OREGON 


PENNSYLVANIA 


RHODE 


TENNESSEE 


TEXAS 


° 
EXPORT AGENTS « NEW YORK 


= 


ISSOUR! 


Kansas City—Bermingham & Prosser Co., Butler 


Schwarz Paper Co 


Jersey City—Gotham Card & Paper Co., Inc 
Newark—Newark Envelope Co 


Albuquerque— Butler Paper Co 


Albany—W. H. Smith Paper Corp 

New York City—Geo. W. Millar & Co., Inc., 
The Paper Center Inc., Saxon Paper Corp 

Rochester—Hubbs Paper Co 

Charlotte—Charlotte Paper Co 


Fargo 
Minot 


Fargo Paper Co 
Fargo Paper Co 


General Paper Corp 
Clevelond—Chas. A. Koons & Co 
Columbus—Cincinnati Cordage & Paper Co 
Dayton-Hull Paper Co 

Toledo The Cannon Paper Co 


Cincinnati 


Oklahoma City 
Tulsa 


Oklahoma Paper Co 
Beene Paper Co 


Portland Fraser Paper Co., West Coast Paper Co 


Philadelphia—A. Hartung & Co., The J. L. N 
Smythe Co 

Pittsburg—Brubaker Paper Co 

YorkThe Mudge Paper Co 

ISLAND 

Providence-—-The Arnold Roberts Co 

Chattanooga Bond-Sanders Paper Co 

Knoxville—Southern Paper Co 

Memphis—Western Newspaper Union 

Nashville—Bond-Sanders Paper Co 


Abilene— Southwestern Paper Co 
Dallas—E. C. Palmer & Co., Ltd., Southwestern 


Salt Lake City—American Paper & Supply Co 


New York City—Butler-American Paper Co., 
Elof Hansson, Inc 
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George Rice III (left) isshown here with 
David Starr, newly-appointed staff member 


of the Los Angeles Printing Industries Associ- 
ation, Inc. Mr. Rice is president of the group 


Starr on Los Angeles PIA Staff 


Los Angeles Printing Industries Asso- 
ciation, Inc., has recently appointed David 
Starr as a staff member. His position will 
include work as executive secretary to 
the Photoengravers Association and the 
Union Employers Section. He has been 
actively engaged in the labor relations 
field for 25 years, the past 18 of which he 
served as industrial relations head for a 
large industrial firm. 


To Exhibit Commercial Printing 


The “Printing for Commerce 1953” 
exhibit of commercial printing will be 
on display at the Lakeside Press galleries 
of R. R. Donnelley & Sons, Chicago, 
throughout July and August. This 11th 
annual exhibition of the American Insti- 
tute for Graphic Arts consists of 180 
pieces selected for excellence in national 
competition. 


Florida Printing Group Elects 

Printing Industry of Florida has elected 
M. G. Lewis, Jacksonville, president. 
Other new officers include Alfred Miller, 
Jr., Jacksonville, and Eddie Burr, Lake 
land, vice-presidents; Vardra Cameron, 
Orlando, treasurer. C. N. Farrell, Orlando, 
continucs as secretary 





Al Cody (right), former president of Printing 
Industries of Florida, presents one of the 
3 original patent models of Hempel quoins 
to Winston Henderson of the Albertson Public 
Library, Orlando, Fla. Quoins date to 1873 
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. and when you get the boss man 
interested in better printing, and better 
paper, everybody working for him gets a 
break... and you get extra business! 
Fox River advertising is designed to help YOU.W 
It turns the cost-spotlight away from quotations 
° : and estimates, and puts it on value. It talks 
about the power of words — in letters, in 
printing ... and tells how to put business- 


vetting messages on paper. 


Call on customers and prospects with this newest 

Fox River booklet. Count the new doors you open 
the easy way you get into conversations that 

end in sales. Get your booklets from your Fox 
River merchant . . . consult listing on opposite page. 


FOX RIVER PAPER CORPORATION, Appleton, Wis. 


When You Sell Fox River You've Lots to Sell 
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DO YOU KNOW THAT... 


BURD & FLETCHER, largest Kansas 
City printing company, recently an 
nounced a shift in top management when 
L. J. Navran became chairman of the 
board after serving as president for many 
ears. Robert E. Davis became president 
of the 68-year-old firm. John A. Young, 
vrandson of the original founder, is now 
vice-president in charge of the carton di 
vision, and William F. Navran, treasurer, 
became director of the printing division 

CLARENCE GRIFFIN of the Forest City 
has compiled a history of the 
press in North Carolina during the past 
ear. Among other things he records the 
passing of the last hand-set country week 
ly which will hereafter be set and printed 
ina neighboring town 

HAROLD MANKE, compositor for 
Sweeney, Krist & Dimm, Portland, Ore., 
recently appeared on Herb Shriner's 
Iwo tor the Money” televised show from 
New York because of his extraordinary 
tacial likeness to ex-President Harry S. 
Truman 

WHITNEY J. WRIGHT has been named 
lirector of the Muirson Label Co., which 
operates plants in San Jose, Calif., Peoria, 
Ill., and Meriden, Conn. Mr. Wright is 
also a vice-president of the corporation 
and has charge of the western division 
with headquarters at San Jose 

KENDALL B. PRIESTER has been pro 
moted to senior vice-president in charge 
of manutacturing of Brown & Bigelow, 
large Minneapolis and St. Paul printing 


Conrie?) 


and publishing firm 


K. B. Priester Edward B. Busby 

EDWARD B. Busby, vice-president of 
R. R. Donnelley & Sons Co., Chicago, has 
been clected to the board of directors of 
the Chicago chapter of the American Red 
Cross. Busby was section chairman in the 
recent tund campaign 

HERBERT R,. AHRENDT, Ahrendt, Inc., 
has succeeded Frederick Triggs, Sr., 
Triges Color Printing Co., as president 
ot Associated Printing Salesman, New 
York Employing Printers Assn. group 
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ROBERT WEINSTEIN, associated with 
Bertsch & Cooper for the past 30 years, 
has joined the service department of J. M 
Bundscho, Inc. Both firms are Chicago 
typographers. 

PARAMOUNT PRINTERS & LITHOG 
RAPHERS, Portland, Ore., has recently 
moved to new quarters at 2766 N. | 
Union, according to Ben Reutter, owner, 
who is launching an expansion move 
which will double the present equipment 
within a year 

ROBERT M. DARR, salesman for Wet 
zel Bros., Milwaukee printers, has been 
elected a national director of the Milwau 
kee Industrial Marketing Association 
Darr will represent his group at national 
and regional meetings of the National In 
dustrial Advertising Association 


el 

Matt J. Leckey Howard J. Soriano 

MATT J. LECKEY has been elected to 
the presidency of Sinclair & Valentine, 
New York printing ink firm. He succeeds 
the late Anthony J. Math. Others pro 
moted include HENRY H. DESMOND and 
HOWARD J. SORIANO who were elected 
vice-presidents 

PRICE BROS. LABEL Co., 123-year-old 
business in Bridgeton, N.J., has changed 
its name to Price Bros. Lithograph. The 
company now turns out advertising ma- 
terial, greeting cards, textbooks, juvenile 
novelty books and a general line of lithog- 
raphy in addition to food packaging labels 
and wrappers 

The tirst EBCO offset press manutac- 
tured by the Miller Printing Machinery 
Co., Pittsburgh, was recently completed 
and shipped. The company has been 
building letterpress and rotogravure 
equipment for 50 years and recently pur- 
chased the printing machinery division of 
the Electric Boat Co., Groton, Conn. The 
new press is painted green and has cream- 
colored trimmings 

WILLIAM H. TRACY, pressroom fore 
man for Finlay Brothers, Hartford, Conn., 
printers, celebrated 5O years ot service 
with that organization last month 


DAVID FRACKELTON, president, Chan 
dler & Price Co., Cleveland, O., recentls 
announced the election of the following 
company officers: JOHN W. KIRKPAT 
RICK, vice-president and sales manager 
FRED D. MCLAUGHLIN, vice-president 
and works manager; WALTER P. MOAK 
secretary. All have been associated with 
the firm for many years. 

LOUIS J. KERPEC has been elected vice- 
president in charge of Pacific Coast opera- 
tions of the Sleight Metallic Ink Co., Inc., 
Chicago. He has been West Coast man- 
ager since 194]. 


Louis J. Kerpec Herbert P. Buetow 

HERBERT P. BUETOW, tormerly exec- 
ulive vice president in charge of tinance, 
has been promoted to the presidency of 
the Minnesota Mining & Manutacturing 
Co., St. Paul, Minn. He succeeds Richard 
P. Carlson, who becomes vice-chairman 
of the executive committee. Mr. Buetow 
has been with the company since 1926. 
He is a former vice-president of the Con 
trollership Foundation. 

OscAR W. SCHLICHTER, founder of 
the Hamilton Tool Co., Hamilton, Ohio, 
died in Denver, Colo., June 10, at the 
age of 78. His firm manufactures printing 
and collating equipment. 

LAWRENCE K. MCGRATH, tormerly 
associated with Dennison Manufacturing 
Co. and McLaurin-Jones Co., has joined 
Oxford Paper Co., Chicago, sales staft 

LEE CALVIN HOPPER ts new adver 
tising manager of the Elwell-Parker Elec- 
tric Co., Cleveland, O. He will also direct 
export sales activities. The firm manufac 
tures industrial trucks. 


Lee Calvin Hopper Raymond A. West 

RAYMOND WEST has been appointed 
West Coast representative to the tech- 
nical sales staff of the Litho Chemical 
& Supply Co., Lynbrook, L. 1., N.Y. For 
the past cight years he has been superin- 
tendent of the offset division of General 
Printing Corp., and worked for nearly 20 
years in offset shops in the New York 
area. He will make his headquarters in 
Los Angeles. 
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An Industry sells a 
better life for millions 


Better housing is more than a matter of building 
new homes, thanks to forward-looking 
manufacturers of remodeling materials. Inspired 
by their promotion of constantly improved 
products, and aided by “do-it-yourself” 
manuals, many a home owner has modernized 
room after room. 


Many of these brochures and manuals, 
reproducing true color and realism in finest 
details, appear on Oxford papers. For better 
results, either black and white or four-color 
process, Oxford grades are fit foundation 
for pages that sell. 





For your next letterpress job 
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OXFORD PAPER COMPANY 


RUMFORD, MAINE * WEST CARROLLTON, OHIO 


This bright white enamel paper has a high polish, 
excellent surface smoothness and improved ink affin- 
ity. It is ideally adapted to multicolor process as well 
as black and white halftone reproduction with sharp, 


true detail across the full range of tone values. 





COATED PAPERS UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 


Polar Superfine Enamel 

Maineflex Enamel 

Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 











OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N.Y 


Nation-wide Service 


Through Oxford Merchants 


Albany, N. Y. 
Atlanta, Ga. 
Augusta, Maine 
3altimore, Md. 
sSethlehem, Pa, 
Soise, Idaho . 
Soston, Mass 
suffalo, N. Y.. 
Charlotte, N. C. 


Chattanooga, Tenn 


Chicago, Ill, 


Cincinnati, Ohio . 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich 
Fresno, Calif. 
Hartford, Conn 
Indianapolis, Ind 
Jacksonville, Fl: 
Kalamazoo, Mich 
Kansas City, Mo. 
Knoxville, Tenn 
Lincoln, Neb, 
Little Roek, Ark. 
Long Beach, Calif 
los Angeles, Calif 
Touisville, Ky. 
Lynchburg, Va. 
Manchester, N. H 
Memphi Tenn. 
Miami, Fla, . . 
Milwaukee, Wis. 


Minneapolis, Minn. 


Nashville, Tenn, 
Newark, N. J. 


New Haven, Conn. 


New York, N. Y. 


Oakland, Calif. . 
Omaha, Neb, 


Philadelphia, Pa. . 


Phoenix, Ariz, . 
Pittsburgh, Pa, 


Portland, Maine. 


Portland, Oregon . 


Providence, R. I. 
Richmond, Va. 
Rochester, N, Y. 
Sacramento, Calif. 


St. Louis, Mo, 


San Bernardino, ¢ 


Salt Lake City, Ut: 


San Diewo, Calif. 
San Francisco, Cal 
San Jose, Calif. 
Seattle, Wash. . 
Sioux City, Iowa 
Spokane, Wash, 


Springfield, Mass, 


Stockton, Calif, 
Tacoma, Wash, 
Tampa, Fla... . 
Toledo, Ohio, . 
Pucson, Ariz, 


Mills at Rumford, Maine, and West Carrollton, Ohio 


W. H. Smith Paper Corp. 

Wyant & Sons Paper Co. 

Carter, Rice & Co, Corp 

The Mudge Paper Co. 

Wileox- Walter-Furlong Paper Co, 
tlake, Moffitt & Towne 

Carter, Rice & Co, Corp. 
Franklin-Cowan Paper Co. 
Caskie Paper Co., Ine. 

The Charlotte Paper Co 
Bond-Sanders Paper Co 
Bermingham & Prosser Co, 
Bradner, Smith & Co 

The Whitaker Paper Co 

The Johnston Paper Co 

The Whitaker Paper Co 

The Cleveland Paper Co, 

, Scioto Paper Co 
Cincinnati Cordage & Paper Co 
The Whitaker Paper Co 
Bermingham & Prosser Co 
Chope Stevens Paper Co 

Blake, Moffitt & Towne 

Green & Low Paper Co., Inc. 
MacCollum Paper Co. 
Jacksonville Paper Co 
Bermingham & Prosser Co 
Bermingham & Prosser Co 
Louisville Paper Co 

Western Newspaper Union 

. toach Paper Co, 

Blake, Moffitt & Towne 

Slake, Moffitt & Towne 
Louisville Paper Co 

Caskie Paper Co., Ine. 

C. H. Robinson Co, 

Louisville Paper Co, 

Everglades Paper Co 
\llman-Christiansen Paper Co 
Sensenbrenner Paper Co 
Wileox-Mosher-Leffholm Co 
Bond-Sanders Paper Co 

« «+ Bulkley, Dunton & Co., Ine. 
ae Bulkley, Dunton & Co 
(Div. of Carter, Rice & Co. Corp.) 
Baldwin Paper Co., Ine 

Bulkley, Dunton & Co., Inc 
Green & Low Paper Co., Ine 
Miller & Wright Paper Co 

The Whitaker Paper Co 

Blake, Moffitt & Towne 

Western Paper Co. 

. e 6 Atlantic Paper Co 
Wilcox-Walter-Furlong Paper Co 
Blake, Moifitt & Towne 

General Paper Co. 

Brubaker Paper Co. 

C. H. Robinson Co, 

Blake, Moffitt & Towne 

Carter, Rice & Co. Corp 
Cauthorne Paper Co 

Genesee Valley Paper Co. 

Blake, Moffitt & Towne 
Bermingham & Prosser Co, 
Shauchnessy-Kniep-Hawe Paper Co 
Pobey Fine Papers, Ine 


al Blake, Moffitt & Towne 


ih Western Newspaper Union 
Blake, Moffitt & Towne 
if Blake, Moffitt & Towne 
Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Western Newspaper Union 

Blake, Moffitt & Towne 

5 sSulkley, Dunton & Co, 

(Div. of Carter, Rice & Co. Corp.) 
Mill Brand Papers 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Tampa Paper Co 

Paper Merchants, Ine 

Blake, Moffitt & Towne 

Carter, Riee & Co, Corp 


g OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Il. 
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J. H. MARCIA has been appointed gen- 
eral sales manager for the Ennis Tag and 
Salesbook Co., and the American Carbon 
Paper Manufacturing Co., of Ennis, Tex- 
as, succeeding S. D. DENNY who is now 
sales promotion manager. 

R. FRANKLIN YEAGER Is now execu 
tive vice-president and member of the 
policy and planning board of National 
Advertising Manufacturing Co., Philadel- 
phia offset and advertising display manu- 
facturers. He has been with the Franklin 
Printing Co. in Philadelphia since 1933. 
He will head a newly-formed creative 
sales division. 





i 


R. Franklin Yeager George Bovik 


GEORGE BOVIK, secretary of the Kelly 
Printing Co., Inc., was recently elected 
president of Printing Industry of Seattle. 

HAROLD W. BISHOP, former field di- 
rector of the Veterans Claims Service of 
the Red Cross, has been appointed by the 
Ideal Roller & Mfg. Co. as representative 
in the North and South Carolina territory. 

E. J. “AL” CONpbIT has been appointed 
to the sales staff of the American Printing 
Ink Co., division of Sun Chemical Corp. 
He will specialize on gravure inks in the 
package prinung field. 

ROBER DELANEY has been appointed 
sales representative for Ohio, and Jerry 
Vilardi has the same position in Illinois 
and Wisconsin for the J. M. Huber Corp- 
oration Ink Division 

NATE STENGEL has joined the sales 
staff of the Bless Bindery Co., Philadel- 
phia, and will call on printers and ad 
verusing agencies in the Delaware Valley 

FRED H. PINKERTON, Reinhold-Gould, 
Inc., heads the new roster of officers of the 
Printers Supply Salesmen’s Guild of New 
York City. 

TWELVE members of the Detroit Sup- 
plymen’s Guild flew to Cleveland recently 
to attend a meeting of the Cleveland 
Guild 

ERNEST THELEN, Carey Press Corp., 
has been elected president of the Printing 
Estimators and Production Men's Club of 
New York City 

JOHN S. VAN BAEL is in charge of the 
new branch office in Boston of the Charles 
Hellmuth Printing Ink Corp., New York 











LAKE ERIE ENGINEERING CORPORA 
TION, Buffalo, N.Y., has announced that 
its line of Acraplate presses for molded 
rubber, plastic printing plates and Direct- 
omat presses for stereotype molding will 
be handled by the company’s district of- 
fices and direct representatives in New 
York, Detroit, Chicago and Pittsburgh. 
This equipment was formerly handled 
only by the printing equipment division 
and the change represents a consolida- 
uon of sales and engineering activities. 

SIGMUND ULLMAN CO.,, division of 
Sun Chemical Corp., recently honored 
three salesman on the occasion of their 
25th anniversary with the firm. They were 
J. Clement Connolly, Louis F. Treiber 
and Carl R. Walman. The affair was at 
the Bilemore Hotel in New York. 

THOMAS V. BURNS, formerly equip- 
ment division manager of Roberts & 
Porter, Inc., New York City, has estab- 
lished his own firm, T. V. Burns Associ- 
ates, in Englewood, N. J. The company 
will distribute letterpress and offset press- 
room equipment. 

SUN CHEMICAL CorP. has appointed 
JAMES E. SLAUGHTER vice-president of 
its General Printing Ink Co. diviston 
and chairman of its Eastern printing ink 
group. He was formerly sales manager of 
E. J. Kelly Co., another Sun division. 

ALAN B. KIRSCHBAUM has been ap- 
pointed senior vice-president of Edward 
Stern and Co., Inc., Philadelphia printing 
company. JOHN L. HALLSTROM has also 
been promoted to vice-president and sales 
manager 

C. R. PECKHAM has been appointed 
vice-president of the Nu-Arct Engraving 
Co., Chicago producer of Christmas cards 
The firm recently moved into a new and 
larger plant at 5823 N. Ravenswood Ave. 





C. A. Loefgren 


C. R. Peckham 


C. A. LOEFGREN has been promoted to 
assistant general sales manager of Harris 
Seybold Co., Cleveland, O., manufacturer 
of graphic arts equipment. He has been 
transferred from the Chicago office to 
Cleveland, but will retain direct adminis- 
tration of the 14-state western district 
He will also direct operations of the firm's 
rebuilding department which recently 
moved to a new plant near Chicago 

WILLIAM GINSBURG, Practical Book 
binding Co., has succeeded MAX FISHER, 
Fisher Bookbinding Co., as president of 
the Binders Group of New York Employ 
ing Printers Association 

RALPH V. QUINTON has been ap 
pointed sales representative for the J. M 
Huber Corp., ink division, in New York 
City and in New Jersey 














You can 


DEPEND 


on 


HURON 


ONE-TIME CARBON 


for economy 
and quality! 


Ninety-eight percent of your 
one-time carbon requirements 
for interleaved forms can be 
filled from the HURON line of 
14 carefully planned stock pat- 
terns. Patterns are designed to 
cut trim waste to a minimum. 
Finishes have been developed 
to eliminate tack and curl, per- 
mitting high-speed production. 

Buy from stock for faster ser- 
vice at a better price. 


Get your copy of the new 
HURON pattern booklet also 
stock-line samples — there is no 
charge. Learn what PORT 
HURON has to offer. 





PORT HURON SULPHITE & PAPER CO. 
PORT HURON, MICH. 
NEW YORK 
CHICAGO 
SAN FRANCISCO 














GILBERI 














The Late 
Mr. Harris 


Mr. Harris has a train to catch... 
but he is also a stickler about his 
letters. A Gilbert letterhead paper 
would be a big help here. It makes 
possible neat erasures . . . eliminat- 
ing much time-consuming retyping 
and Gilbert papers provide the 
crisp appearance an important let- 
ter should have 
Gilbert papers are made of new 
cotton fibres for strength and spar- 
kling whiteness. Then, too, they are 
tub-sized, air dried, which gives a 
rich cockle finish and a protective 
coating to hold fibres firmly in place 
during erasure. These important 
advantages cost your customers 
only a small fraction of a cent more 
per letterhead. Why not recom- 
mend Gilbert Quality Papers? 


Gilbert Bond 28 new cotton fibre 
Resource Bond SO%% 
Radiance Bond 5‘7 new cotton fibre 


Lancaster Bond 100% new cotton fibre 


new cotton fibre 


of quality business papers 


GILBERT 


PAPER COMPANY 


MENASHA. WISCONSIN 


fmnerica’s most complete line 


NEW 
LITERATURE 


Those interested in literature described are asked 
to write directly to company listed in the item 


Champlain Descriptive Catalog 


A revised issue of their descriptive cata 
log has been prepared by the Champlain 
Co., Inc., 88 Llewellyn Ave., Bloomfield, 
N. J. The firm manufactures rotogravure, 
flexographic (aniline), rotary letterpress, 
and specialty web-fed equipment. 


Eastern’s Fishing Record Sheet 


The new fishing record sheet of Eastern 
Corporation, Bangor, Maine, gives a large 
number of illustrations in color of tavor 
ite fishing flies. Printers may obtain extra 
copies of this sheet by writing to the ad 
vertising department of the corporation 


Catalog on Miller SY Press 


The Miller Printing Machinery Co., 
1101 Reedsdale Se, Pittsburgh 43, Pa., 
recently issued a new 24-page catalog 
describing the Miller 27 x 41 SY single 
color press. Complete details of construc 
uon and full specifications are given. The 
catalog was printed on an SY press 


“Uses of Kromekote’ Booklet 


The Champion Paper and Fibre Co., 
Hamilton, Ohio, has just released a new 
booklet called “Uses of Kromekote.” It 
is printed in color on a one-side coated 
sheet of the company’s Kromekote paper 
It is illustrated with process color printed 
samples of the kind of yobs for which the 
paper is useful 


Training and Safety Film Ready 


A new 30-minute sound movie, ‘Safe 
ty Saves,” tells the story of safely operat 
ing fork trucks in factory and warchous¢ 
Available on a loan basis, the film was 
made for the Clark Equipment Co., In 
dustrial Truck Division, Battle Creek, 
Mich. The villain is Willic the Cowboy, 
a lad who drives his truck like a hot-rod, 
who is finally carried out on a stretcher 


Cover design of portfolio containing samples 
of offset and letterpress printing; new piece 
of Mead Sales Co., Ledger Bidg., Philadelphia 


Two Safety Films Available 

Two new films have been released by 
the National Safety Council, both of 
which stress the foreman’s key position 
in a plant safety program. “Pick Your 
Safety Target,” a color cartoon film, fea- 
tures a foreman who has an accident- 
prone department. 

The second film, “A Gray Day for 
O'Grady,” is a series of comedy situations. 
It dramatizes the problems of the new 
foreman who learns that it takes time and 
money to prevent accidents, but that it 
takes a lot more time and money when 
accidents occur. 


With rounded corners to give a playing card 
effect, this ‘different 
dual printing quality of the enameled blot 


blotter advertises the 


ting stock of the Wrenn Paper Company. The 
two pictures are made from same original, 
but one was printed by letterpress, and the 
other by offset. Screen used was 133-line 


Guide to Use of the Mails 


A 28-page illustrated booklet, “The 
Guide to the Use of the Mails,” has 
been published by the Direct Mail En- 
velope Co., Inc. 15 W. 20th St, New 
York 11, N.Y. Compiled by Henry A 
Berg, the booklet gives a complete sum 
mary of current postal rules and regula 
tions including postal rates and much 
how to” information 


Neenah Paper Sampler Book 


More than an inch thick is the Sampler, 
a paper sample book issued by the Nec 
nah Paper Co., Neenah, Wis. Samples 
are shown of the fine papers and index 
boards manufactured by the firm. A fea 
ture is a brief description with a diagram 
illustrating the various steps in the mak- 
ing of a sheet of paper 


Duplicate Printing Plate Folder 


Rapid Electroplate Co., with plants in 
various cities, has issued a new broadside 
with a heading, “The story of electro 
types, plastic plates and mats as produced 
in five great plants throughout America.’ 
The company also states that it will sup 
ply to classes and students of advertising 
folders on “How Plastic Plates Are Made.’ 
Chicago address is 343 N. Michigan Ave 
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NTRODUCING ... 
» OFFSET ENAMEL 
created especially W for labels and stickers 


for either offset or 4 MP letterpress printing 
both black-and- “| | white and full-color 
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Available in AAA Dextrine Gumming (#423) or Strong Gumming (#523) 
to cover most sticker and label requirements—sizes 17 x 22 and 20 x 25. 


The Gummed Products Company has developed the best features of any reproduction, including the 
Trojan Gummed Offset Enamel to provide a high- most difficult color work. 

gloss, smooth-finish sheet for lithographers and It is ideal, also for letterpress printing on all 
printers for use on finest quality label work, requir- types of presses, being perfectly suitable for multi- 
ing an especially fine printing surface to bring out color, high-gloss ink printing. 


Your Trojan paper merchant will gladly send sample sheets on request. 


THE GUMMED PRODUCTS COMPANY 


TROY, OHIO 


Atlanta e Chicago e Cincinnati e Cleveland e Los Angeles 
New York e Philadelphia e San Francisco e St. Louis 





tart Talking BASEBALL 


is End Up Selling 


GREATS - 


ATUANTIC, | 


ew 
— 


There's not a baseball fan among 
your customers or on your hot pros- 
pect list that wouldn't give his eye 
teeth for this new Sports Sheet. 
Beautifully illustrated, it shows the 
Hall of Fame and Museum at 
Cooperstown, New York . . . shows 
many of the baseball relics that oc- 
cupy this famous museum . . . shows 
old-time equipment, Babe Ruth's 
locker, a floor-by-floor outline of 
exhibits. 


. Yaw 
fate 


whe were Yee we es the ome ts wshane ‘* o the —— 


BON ND &S 


How to get them 
Eastern’s entire advertising cam- 
paign is designed to help you sell 
printing. So, a supply of these beau- 
tifully printed sheets are yours for the 
asking. Just call your Eastern mer- 
chant or write, on your letterhead, to 
Eastern Corporation, Bangor, Me. 


How to use them 
Printers the country over are using 
Eastern’s famous sports sheets to 
open doors and to start sales. These 


FREE 
. to help you 
sell printing — 
Latest in the 
Eastern Sports 
Series...a 17x 22 
illustrated guide 
to the National 
Baseball Hall 


of Fame 


sheets take the chill off your cold 
calls . . . make it easy to switch from 
talking sports to selling printing. 


And don't forget 

Atlantic Bond, the All-Time All-Star 
of Paper, is used by 12 of America’s 
15 largest railroads, 7 of the 8 top 
book publishers. If your customers 
want crisper letterheads, cleaner, 
clearer office forms, recommend and 
use Atlantic Bond. 





Atlantic Bond 
gti. Paner 


MADE BY EASTERN CORPORATION, 





BANGOR, 


MAINE 


Watch for the Atlantic Bond Babe Ruth Ad in the JULY issues of 
LIFE, SATURDAY EVENING POST, TIME, U. S. NEWS & WORLD REPORT, BUSINESS WEEK and PRINTERS’ INK 
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ten-color 


HOE PRESSES 


700 tL 


THE procressivE Meredith Publishing Com- 
pany, of Des Moines, Iowa, publishers of the 
great magazine, Better Homes and Gardens, 
is now completing the installation of two new 
PRESSES, 


web-fed, 10-color Hok MAGAZINE 


complete with Hoe reels, tensions and full- 


speed web-splicing equipment. 


(adie ee Fons 


coir vaeaeseet el | 
Ts 


ie ~ a} 


& CO,/NE, 


910 East 138th Street New York 54, N.Y. 


BRANCHES: BOSTON « CHICAGO « SAN FRANCISCO 
BIRMINGHAM © PORTLAND, ORE. 


) fam 


These presses are expressly designed to 
meet today’s most critical magazine quality 
and sustained production standards. They 
embody many new features and are most 
soundly constructed to insure the lowest pos- 
sible production costs with a minimum of 
press down time and maintenance costs. 

Hoe invites inquiries for similar equip- 
ment to meet your individual requirements. 















Now... more than ever 
it pays to go 
Blatchford! 


With costs shooting upward, you don’t want to overlook 
any item on which you might save money. 

Take your metal stock, for example. If its operation 
is costing you too much, now’s the time to switch to 
Blatchford Metal. 

With Blatchford you get a clean, solid cast. That’s 
because Blatchford Type Metal melts smoothly, flows 
freely, molds sharply. 

With Blatchford you get type, slugs, and plates that 
are true to the mold. Blatchford has the fluidity to “get” 
all detail in the mat or matrix. 

With Blatchford you get long, steady press runs. 
Blatchford Metal has the strength and toughness to 
stand up under rugged treatment. 

What does this add up to...and mean to you? 

It adds up to fewer imperfect casts, fewer machine 
and press stoppages. It means your staff and costly 
equipment can operate to capacity. 

It means, with Blatchford on the job, you get maxi- 
mum production at lowest cost. Buy Blatchford and 
get top metal performance. 

m® Free chart for re-melt rooms tells, step by step, 
how to keep metal “healthy” and cut dross loss with 
Blatchford Type Metal Flux. Just write, Box IP-7, the 
office nearest you for “Re-melt Chart.” 
NATIONAL LEAD COMPANY Adanta, Baltimore, Chicago, Cincinnats, 
Cleveland, Dallas, Philadelphia, Pittsburgh, St. Louis; New York: E. W 
Blatchtord Co.; New England: National Lead Co 
of Mass., Boston; Pacific Coast; Morris P. Kirk & 
Son., Inc., Los Angeles, Emeryville (Calit.), Port- 


land, Seattle; Canada: Canada Metal Co., Ltd., 
Toronto, Montreal, Winnipeg, Vancouver. 


Blatchford 
is the NATIONAL name 


for dependable metal... 


*Reg. US. Pat. on 
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Mrs. William £, 
7737 North East) 
Chieago 26, 114 
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MA 
MAIL 


The CHESHIRE Way* 


@ Automatically attach addressed 
labels at operating speeds up to 
18,000 per hour. Faster, more accu- 
rate than any other method, hand or 
machine. Opens mail room bottle- 
necks, maintains schedules, reduces 
subscription complaints. 






























CATALOGS 


/ 









100,000,000 mailings per month on Cheshire 
machines. Earlier models still operating after 
24 years’ constant use. 















* An addition to, not a replacement of, FLYERS 


your present addressing system. Apply 
roll strip orcontinuous pack form labels. 


















CHESHIRE MAILING 
MACHINES, INC. 
1415-25 W. Altgeld Street, Chicago 14, Il. 









ON ALMOST THIS 
VERY SPOT.... 


BEN FRANKLIN 
built his first Press. 









Ben was SO interested in the welfare of everybody 
else . . . everywhere . . . that in HIS HONOR and HIS 
SPIRIT . . . we'd love and appreciate your allowing us to 
take an interest in YOUR “Folding”. 







Ben had Faith in the Future. Never was our Faith 






greater than at this moment . . . as proven by our desire to 
FINANCE a “‘Gold Mine” in your Bindery .. . the next thirty 
months 

Initial payment . . . $100. up . . . depending upon size 





and style Automatic. One day’s profit of the Many-Purpose 

. Many-Profit “Gold-Mine”’ will equal the monthly invest- 
ment. Use it one day a week and you will net four times 
your monthly investment in Velvet Profits. 







Folding can be YOUR most profitable operation. 





Perforating can be practically all profit. 






You can eliminate wire-stitching . . . eliminate many 
cutting operations. Fold . . . paste .. . trim and fold for 
mailing in one operation. 









PRICED SO LOW . . . RETURNS SO GREAT . . . WHY DELAY? 
> 
RUSSELL ERNEST BAUM, Inc. 
615 CHESTNUT ST. PHILA. 6, PA. 
Telephone Collect Lombard 3-8164 
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In every day’s mail you see more indore letterheads, 


envelopes and office forms on Nekoosa Bond. Why? Be- 
cause it is known as the paper that’s better to work with 
---and best to work on. Letterpress or offset, you can’t 
get a paper that prints more beautifully nor runs more 


smoothly. Nekoosa-Edwards Paper Co., Port Edwards, Wis. 


MADE IN U.S.A. 


ONE OF THE LARGEST SELLING PAPERS IN THE WORLD 
8| 
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ADVERTISING ART aks 
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COMMERCIAL PHOTOGRAPHY By afte 
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LETTERPRESS PLATES SH 
s 
ROTOGRAVURE 
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AGA] 


A CATIONS? 


Preparatory 
work 


completed and 
plates made while 
you vacation... 


GRAPHIC ARTS CORPORATION OF OHIO 


110 OTTAWA STREET © TOLEDO 4, OHIO 





DETROIT NEW YORK 





MAKE YOUR OWN RUBBER PLATES 
: IN THE 


EVA-PRESS 


i.e EASY TO OPERATE 
e ECONOMICAL 

e PRECISION MADE 

e FAST 











The EVA-PRESS makes it eco- 
nomical for every printer to 
make and print from rubber 





trailable in 110 volt, Plates Years of development 


220 volt. or other and testing stand behind every 
specifications EVA-PRESS. A quality press that 
SPECIFICATIONS makes both matrices and rubber 

e an = 2 - plates. Only 4 minutes actual 
© Over 50 tons uniform operator's time; 20 minutes vul- 
' arte bciiliads canizing while operator does 


a8 mostaticalty pte other work. Makes rubber plates 
. equires 17” x 28 or 2 

space of any desired thickness for 
use in letterpress and offset 


© Shipping weight 600 Ibs presses. 


AMERICAN EVATYPE CORP. 


DEERFIELD, ILLINOIS 



















| @ 3 Motors 


| SAWS, TRIMS 
| ROUTS, PLANES 
| MORTISES, ETC. 


| Precisioned 


| Press Time 


| WRITE FOR 

| DETAILS AND 

| FOR COMPLETE 
| CATALOGUE OF 


CHICAGO 


DOES 
EVERYTHING 


@ Many Exclusive 
Patented 
Features 














Plates Save 










OUR LINE 


J. A-Ricuaros Co. 








A 
MACHINE 
\ _—sCDELUXE 


KALAMAZOO, MICH 
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ce onditions 


MANUFACTURING COMPANY, 
GARLAND, PENNSYLVANIA 


adjusting 











For fast. dependably accurate 
and lower cost folding 


look to Cleveland 





Cleveland Model “MS” with Cleveland Continuous Feeder 
Vaximum sheet 25 x% 38" (oversize 26 x 40"). Minimum sheet 


>= 


When you buy a Cleveland, you buy the best that more 
than fifty years experience, sound engineering and the 
finest materials can produce. For all-around depend- 
ability, trouble-free operation and long life, nothing 
else compares with a Cleveland. Only Cleveland has 
these features: 

Diagonal roller feed table 

Diagonal roller cross carrier (no “hickey roller” 
needed). 

Fach fold plate equipped with its own swinging deflector 


Once set, your Cleveland stays set to the end of the run, 
no matter how long. Should your Cleveland require ser- 
vicing, you know it is backed by expert service available 
promptly. 

The experience of users over half a century proves that 
the cost of Cleveland maintenance is among the lowest of 
any bindery equipment. 

There are eight Cleveland models, handling sheets from 
1x 64” to as small as 3 x 4”. One or more of these 
models will meet every folding need economically, whe- 


ther you operate a small printshop or a trade bindery. 


We will be glad to survey your folding problems and 


make recommendations. Write for literature. 


Dexter Folder Company 
General Sales Offices 
330 West 12nd Street. New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 
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TYPES « CHICAGO 


GOTHICS «rr in demand now as always popular hecause of 

for streamlining. for readability. for 

and fashion! ACME has genuine foundry 
' Write for catalog of type face 


their clean lines 
durability for business 
GOTHICS /o) sour need 


and for listing of economy prices 


c OP PERPLATE GOTHIC LIGHT ABCDEF. 12 


zes of 6 and 12 point, two sizes of 18 and 24 point 


COPPERPLATE GOTHIC MEDIUM ABCD 12 


Four sizes of 6 and 12 point; two sizes of 18 ond 24 point 


COPPERPLATE GOTHIC BOLD ABCDEF 13 


Fe zee of 6 and |2 point; two sizes of 18 ond 24 point 


BANK GOTHIC CONDENSED (LIGHT, MEDIUM, BOLD) 


Eact four sizes of 6 and |2 point; two sizes of 18 point 


BANK GOTHIC ated ABCDEFGHIJKL 12 


Fc zes of 6 and |2 point; two sizes of 18 point 


BANK GOTHIC MEDIUM ABCDEFGHI 12 


Four zes of 6 and |!2 point; two sizes of 18 point 


BANK GOTHIC BOLD ABCDEFGHIJK12 


Four sizes of 6 and 12 point; two sizes of 18 point 


633 PLYMOUTH COURT + WEbster 9-3300 


The R& B 
EXTENSION DELIVERIES 
for MIEHLE, BABCOCK. PREMIER 


and other presses 


J 
AUTOMATIC PAPER LIFTS 
o 


Special purpose equipment for the 
Graphic Arts Industry 


CONSULT US ON YOUR PARTICULAR PROBLEM 
THE RATHBUN & BIRD COMPANY, INC. 


DESIGNERS AND MANUFACTURERS + FOUNDED 1898 
DEPT. | 379 WEST BROADWAY NEW YORK 12,N_Y 





























% FULL 
speaes 


ust STAR- KIMBLE LK MOTORS 


Stepless wide-range speed 

adjustment in either direc- 

tion of rotation — merely 

by shifting motor brushes. 

The right speed for every 

press run. 

Power consumption reduced 

in proportion to speed—no 

power wasted in resistors. 

Simple, efficient remote Cette Ser Butlotin B908 docertbine 


control — by convenient these single-phase, brush-shifting 
hand lever or foot pedal. repulsion motors. 


STAR -KIMBLE 


MOTOR DIVISION OF 
MIEHLE PRINTING PRESS & MANUFACTURING CO. 


221 Bloomfield Avenue Bloomfield, New Jersey 


—GET THIS! 


Over 200 layouts to 


follow or adapt 
in this practical 
new book 


Layouts and Letterheads 
By Carlyle, Oring and Richland 
152 pages, 10x6, fully illustrated, opens flat ; $7.35 


Here is a wealth of layout ideas—complete arrangements you can 
follow exactly and adapt to other products—a treasury of treat- 
ments, spots, decorative ideas, etc., by which you can achieve scores 
of telling layouts of your own. Truly first aid for anyone who wants 
to create better-looking and more effective advertising. Order 
your copy now. No postage charged to U. S. A. destinations. 


THE INLAND PRINTER - CHICAGO, ILL. 








“NM ypexcelled Craftsmanship Sh cough Exprertonce - 
GEORGE F. MOTTER’S SONS 


fstatlished 1838 
YORK, PENNSYLVANIA 


DESIGN « CUSTOM MANUFACTURE ¢ REBUILD AND REPAIR 


ROTOGRAVURE PRESSES, 


FOLDERS AND AUXILIARY EQUIPMENT 
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Headquarters for 


CEN TAUR 


and m: ny others of the most desirable 
type faces in the world. Send for the Centaur 
Broadside, designed for us by Bruce Rogers All 


may be had at the famous type foundry of 


MACKENZIE & HARRIS 


CALIFORNIA 


, Inc. 


6509 FOLSOM, SAN FRANCISCO, 











PLATE-MOUNTING 
SYSTEM FOR FLAT- 
BED OR ROTARY 


Equipment for the & 


© 
Graphic Arts pResses 
hk PROOF PRESSES 
a 
. & STEREOTYPING 
W E | EQUIPMENT 
—o ke ELECTROTYPING 
— EQUIPMENT 
MANUFACTURING COMPANY 
ke ~PHOTOENGRAVING 
Scranton 9, Pa. seumee 
igned T You Bett tk OFFSET 
Designed To Serve You Better ouacnaden 


WRITE TODAY FOR 
LITERATURE AND PRICES 


COMPARE WITH WESEL 
BEFORE YOU BUY 



















THE FASTEST, 
MOST MODERN 
JOB PRESS! 


for mailing pieces, 
throw aways, 
inserts, and 

all types 

of form 

printing re ane 
Orville Dutro & Son, Inc. g 
hi rer Ave., Los Angeles 15, Calit Q 


Designed and sold exclusively 
by Orville Dutro & Son, Inc sige oy an | 
n rotar resses 


Manufactured by Western Gear 4 ugh- ‘ nultip! operation ary ; a 
8 





Works, oldest and largest 
manufacturer of geared 
products in the West 


% 

ADDRESS ; 
COUPON BRINGS DETAILS ° 
ad 


ae 
Sees wea eeee eee oe & 








High speed varnishing 


the Christensen way, 


‘an boost your profits 





The Christensen Varnisher with continuous stream feeder 


Varnishing — of labels, covers, promotion pieces, ete., 
raises your profit on any job on which it is used. 


The Christensen operates at almost double the speed 
of other varnishers. 

Sheets are fed in at top of cylinder, with guides, regis- 
ters, ete. in clear view and easily reached for ad just- 
ment. Misfed sheets are carried to reject tray without 
stopping machine or slowing production and sheets are 


under gripper control from feed-in to delivery. 


Dusting 
keeps fountain dust-free. 


roller cleans sheets before varnishing and 


Sheets pass through drying oven in two layers, one 
above the other, at one half the speed of the varnish- 
ing operation. 

Oven is shorter, saving space. There are no flames in 
the oven, hot air being supplied by heaters outside of it. 


At each step, these Christensen features make for 
speed, high production, easy control, clean work, fast 
drying and better delivery. 

The Christensen Varnisher is sold as complete unit 
feeder, varnisher, oven and delivery, thus centering 
responsibility for proper co-ordination of operating 
units upon a single source. 


Write for literature. 


Dexter Folder Company 

General Sales Offices 

330 West 42nd Street, New York 36. N. Y. 
Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 


Agents in principal foreign countries 
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classified 


Peomeneromees | HUVELS’ 


Tuide 


RATES: Ordinary classified, $1.10 a line per 
figure 38 characters per line); mini 
mum $3.30. Used monthly, $35 a year for 
3 lines; $10 for each additional line. Situation 
wanted, 90¢ minimum $2.70 


insertion 


a line; 


Classified inch with 


discounts for larger space and three or more 


Display sold by column 


insertions Sample rates: One inch used one 
$21; 
Two to four inches used one time, $19 per 
inch. Full 


send payment 


time, used 12 times, $16 per insertion 


rate schedule on request. Please 


with order 


Copy must be received at 309 W. Jackson 
Blvd., Chicago 6, Ill, by the 20th of the month 


preceding date of publication 


ADHESIVES 


CARB-N-SET PENETRATING GLUE 
Trade Mark Reg. U. 8. Pat. Off.) 

Since 19316 — The Special Adhesive that Printers 
use from coast to coast to pad carbon interleaved set 
forma. It binds the stub ‘‘between the sheets it's 
ready to use and easy to apply 


CARB-N-SET BUSINESS FORMS 


Engineering Service & Materials 
816 Ferguson Ave Dayton, Ohio 












BINDERY 











DIVISION OF C. O. OWEN & CO 
EDITION BOOKBINDERS 


“Books Bound by Us 
Bound to Satisfy” 


fre 


2200 Maywood Dr, Maywood, III 
Telephones) Maywood 9000 and 
EStebrook 8-8787 (Chicago 











BRONZERS 

MILWALKER BRONZERS kor ill 

pre ‘ ome rel It wanit ‘ Ik. bet 
he Mf i" Mineral Street Milwau 


hare \\ 





“FREE samples - 
on request Barge, [ 
MJ oe 

WIDE SELECTION 
ATTRACTIVE PRICES 
AT ONCE DELIVERY 


WRITE | 
TODAY! 
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BUSINESS OPPORTUNITIES 


OPPORTUNITY 


For A Few Good Printers! 


Large college annual en- 
graver seeking the services 
of several good printers in 


various parts of the country 
capable of producing 
quality yearbooks. 


Write Box M-44 


THE INLAND PRINTER 


309 W. Jackson Blvd, Chicago 6, Illinois 





CALENDARS AND CALENDAR PADS 
WHOLESALE CALENDARS, MATCHES, 
FANS, ADVERTISING NOVELTIES — 
Do your owt imprinting Sell your 
tomer Fleming Calendar 
(Chi 


regular cu i 
Dept. S 


CALENDAR PADS 67 Style ind Size 

Write for alendar back for 
idvertising heet pieture Wiebush 
Calendar Jmptg. Co sO Franklin St 


cew York i. a 


catalog ‘ 


CARBON FORMS 
TOP QUALITY—LOW-PRICED 


ONE-TIME 
CO CARBONS 


Pencil carbon —Carbonized Book and 
a a 


AMERICAN CARBON PAPER MFG. CO. 


News 





Ennis, Texas °* Chatham, Va. 


CLEANERS AND DRYERS 





THE DOYLE 
INFRA-RED DRYER* 


for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 


Removes dirt, dust, lint and dry spray 
from paper while printing 
*Patented 


J. E. Doyle Co., 1220 w. 6th St., Cleveland 











BARGER BOX CORP., Elkhart, indiana 





* FOLDING STATIONERY BOXES 
* RIGID STATIONERY BOXES 
“ CARD BOXES 


CUT STORAGE BOXES 


MADE-TO-ORDER BOXES 














EQUIPMENT FOR SALE 















Amsco 
Chases ; 


*® Electric-Welded 








*® Square and True 


*® Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Eighth Ave., Long Island City,N.Y 








Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue” Gauge Pins 
MEGILL’S PATENT 

















$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 








MODEL 26 LINOTYPE 


new style, single keyboard, serial 450489, 
combination 72 and 90 channel machine 
with wide auxiliary, 4 molds, electric pot 
and motor. Completely rebuilt—$4800.00 


ERNEST PAYNE CORPORATION 
82 Beekman St., N. Y. 38 BEekman 3-1791 
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built printing equ 
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EQUIPMENT FOR SALE (Continued) 


EQUIPMENT FOR SALE (Continued) 








FOR SALE 


56” 2/0 S. C. Michle—Pile Feeder, 

ext. del. 

1/0 2-color Miehle with feeder 

and ext. del. 

70” 6/0 2-color Miehle with Cross 
feeder and ext. del. 

No. 46 T. C. Miehle Unit, chain de- 
livery 

25” x 38” 2-color Miller Press 

27” x 41" 4-track Miller Press 

28” x 41" 4-track Miller C & C 

No. 1 and No. 2 Kelly Presses 

38°’—44" Seybold Paper Cutters 

3 Knife Seybold Trimmer 

41" x 54” 2-color Potter Offset 

Linotypes—Intertypes—Monotypes 

NORTHERN MACHINE WORKS 

(Tel. MArket 7-3800) 

Fourth St., Philadelphia 6, Pa 


56” 


323-29 No 








SELECTIVE 


quality protects 
both your production and 
your investment... 


Webendorfer MP 14 x 20 

Baum 14x20 two parallel (1952) 
Cleveland Model W automatic 
Kelly Models B and No. 1 (22x28 
Harris Model LB 41x54 

Seybold Cutters, 32, 38 and 50’ 

3 Miehle Pony Presses, 1 automatic 
Miehle Units Nos. 1, 3 and 4 
Vandercook Models 4-T and 23 


TYPE & PRESS 


of Illinois, Inc. 


3312 North Ravenswood, Chicago (13) 











FIVE COLOR 


CLAYBOURN PRESS 


Model 1641 


Christenson Stream Feeder 
Hydraulic lift at delivery 
Complete electric equipment 
Maximum sheet 36” x 47” 
Maximum image 35” x 47” 
Approximately 10 years old 
Excellent condition 
STOVEL-ADVOCATE PRESS LIMITED 


365 BANNATYNE AVENUE 
WINNIPEG MANITOBA 


Magnifiers 


Photo-Engravers 








Photographers 
Lithographers 
Printers 





#20 12-Power. .$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St. Detroit 26, Mich. 











EQUIPMENT WANTED 


A DOUBLED 2-COLOR MAGAZINE Wel 
Press capable of producing 64) pages 
trimmed size S\%4 x 11%. Press should 
produce good quality work at high 
speed Folder arranged to deliver a 
Variety of natures. Please give full 
detail neluding price and availability 
Write Box M-55, THE INLAND PRINT 
mR, 309 W Jackson Blvd., Chicago 6 
Pidine 


HELP WANTED 





MEN WANTED e POSITIONS OPEN 


Technical Director—Research & Development OPEN 
Plant Manager—Letterpress $10,000 
Superintendent—O ffset- Letterpress 10,000 


Accountant—Supervise billing dept. Estimating 
experience desirable FEE PAID 5,200-7,500 
Production Control—Litho 7,000 
Production Planner—Offset-Letterpress 6,000 
Foreman—Litho Platemaking 35-45 7,500-8,500 
Estimator —Composition—textbook OPEN 
Estimator —Production Planner 7,000 


ARTISTS—Layout Men 
Positions open in various parts of the country 


SALESMEN SALESMEN SALESMEN 
GRAPHIC ARTS EMPLOYMENT SERVICE 
Dept. 1D-7, 307 E. 4th Street 
Cincinnati 2, Ohio 


Specialists in Placing Key Personnel in the 
Graphic Arts Industry 











TYPOGRAPHER \ leading tyvporra 
phic plant, located in Toronto, Canada 
looking for a type pecialist with a 
better-t tt erage aptitude for care 
fui and orrect mart ip for monotype 
prhrote ipl ind hand composition 
plu a f ! r production layout and 
he If vou feel vou can fill the 
jl let | ir qualification 
‘ ! lofia bstantial fu 
ture Reqplte confidential of Course 
Ihe M THE INLAND PRINTER 
p paremenipapaaitelt PRINTER-linotype and 
" i ipable of handling evlindes 
pre ok ! commercial plant for 
night hift. Midwe Ollege tow ! 
! it veek rit nue ale $2.00 preg 
hour Applicant must be capable of 
ancdbing vice riety f ome I il 
york and publication Write bie M | 
THE INLAND PRINTER 
MANAGER of U1 ersit iN Me 
Pris | nt. Vol ‘ 000 
for ta bulletiy ! nd bool 
ind stud t paper, Unies taff. App 
int 1 diver fied and miner 
experts wary oper Nith mumer 
fringe ene Write to John Pero ! 
Acting Comptroller, | of New Mex 
Albuquerque N \ 


SUPERINTENDENT. Ohio carbor 


terleaved form printing compar 

I 3 ids} por ble posit ! tl 

ur d ; toda bile omplete 

} ter ad i ba for nter 

bie ] Phil INLAND PRI rE] 
\ } ‘ I ! «’} i“ I 








HELP WANTED (Continued) 
PRINTER 


Experienced with mark-up 


and able to get along with met nh let 

terpress plant. Prant located in sout) 

ern city with good tishing hunting 
schools and college Write Box M-11 
THE INLAND PRINTER, 309 W. Jack 

son Blvd., Chicago 

LINOTYPE OPERATOR for commer 

clal shop. Plant located in southern city 
with good fishing, hunting, schools and 
college, Write Box M-12, THE INLANIT 
PRINTER, 309 W. Jackson Blvd, Chi 


caro 


BINDERYMAN 


With experience as fin 


isher and ruler or folding and tinishing 
Capable of handling personnel Plant 
located in southern city with good fish 
ink, hunting, schools and college. Write 
Box M-10, THE INLANID PRINTER 


INDEXES 





Most Everyone Is Using ‘Em! 





Salesmen, Trainees, Clerks 


It’s Easy To Get Your Share 
Of This Profitable Index 


Business! 
You may not know it but, every day, 
more users and originators of loose 
leaf materials are demanding their 
material be indexed. It's because 
Indexes make finding, filing, so fast 
and easy, save so much time; increase 


And, we'll 


business 


Free Aids To Help You Sell 


Just take advantage of our free sell 


sales help you get this 


ing aids. Everything you need, to help 
you sell and to educate your prospect 
Indexes, 


to the use of made-to-order 


is yours for the asking. Indexing Jobs 
are real profit makers. Go after your 


share 


Write Dept. R For Free Details! 


AIGNER INDEXES 


97 Reade St., New York 13, N.Y 
426 So. Clinton St Chicago 7, Il 











INK BOOKS 














PRINTING INKS 


Their Chemistry & Technology 
By CARLETON ELLIS 

6% pages of profusely illu 

trated text yivin isuble 

formation fe eal K lithe : $885 


rapher chemist 


THE INLAND PRINTER, CHICAGO 6 
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INSTRUCTIONS 
Linotype-Interty pe Inatruction } 
Ohio Linotype School 


Logan, Ohio 


LETTERING INSTRUMENTS 


VARiGRAPH 
LETTERING INSTRUMENT Jf 





Now anyone can do perfect hand-lettering to fit 
any job. Varigraph letters more than 500 sizes | 
and shapes from each of 113 type style templets 
Write today. No obligation. Dept. 126 


VARIGRAPH CO., INC. Uc. ET 


MOTOR CONTROL AND EQUIPMENT 


CLINE ELECTRIC MEG. CO. Cline 
Westinghouse Motor and control equip 





PLATES 


Artention, Printers! 


write today for 


FREE te KIT ON 








Numerous sample jobs and 
valuable information showing why it 
pays to use wax rule plates on cer 
tain jobs. Write for your kit today. 
ach plate we make is clean, dur | 
alole with perfectly joined rules | 
and fully guaranteed, | 

Nation-wide service 


“Our biftieth Anniversary” 


ELECTROTYPE CO., INC. 


NASHVILLE 2, TENNESSEE 





Print better — save money with hand-cut plastic 
and rubber printing plates. Write for samples. 
Ti-Pi, 1000 Broadway, Kansas City, Mo. 
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PRINTING SALES AIDS 





“tt SELLS printings” 


That's what printer-clients say about 


The Notebook of a Printer. 


“It brings in business!” 


® It's a SALES house magazine for TOP 
printers, smart, helpful, different. It humps 
its shoulders and works! seats good opinions 
of your printing! increases your standing! gets 
inquiries! and SELLS! 

We plan, write, print it, and deliver to 
you ready to mail, monthly; print your firm 
name all over it for a fraction of the 


cost of an errand boy. Ask, write fast 


OREN ARBOGUST CO., Advertising 


228 N. La Salle St., Chicago 1, III 





ROLLERS 


AMERICAN 
ROLLERS 


Better-built for 
better service 
on any press. 
Why don’t you 
try them? 


AMERICAN ROLLER CO. 


1342 N. HALSTED ST CHICAGO 272, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind 








RUBBER PRODUCTS 





HILL RUBBER CO., inc. 
int ker fo Rinting — 


THE GREATEST NAME IN RUBBER 
2728 Elston Ave. * Chicago 47, Illinois 
Telephone ARmitage 6-4664 





UNVULCANIZED GUMS 
ENGRAVERS’ RUBBER 
PLATE BACKING (‘cured & un- 


cured) 
CEMENTS (for ail purposes) 
FABRICS (for all printing) 
BOX-DIE MOUNTING MATERIAL 


SPONGE RUBBER Molded and 
Sheet 


COMPLETE CHICAGO STOCK 


(under temperature control) 


Samples & Prices on Request 
“SERVICE IS OUR BUSINESS” 





SALES AND ORDER BOOKS 





ALES AND ORDER 800 


we! '."\ Snap-Er © One-time Carbon Forms 
——— Continuous © Fon-Fold Forms 
2 te 11 parts 
Sizes wp te 17” « 16'/,” 























SITUATIONS WANTED 


HOME PROOFREADING wanted by 
qualified man-wife team, with best of 
printing-publication backgrounds. Will 
pick up work and deliver 
Chicago, Clean, dependable, accurate 
Furvher details upon request. Pox M-49 
THE INLAND PRINTER, 309 W. Jack 
on _Bivd., Chk ago Ilinois 


completed in 





STATIC SPRAY 


Hsp STATIKIL 


$220 W. 6ST CLEVELAND 13 On 





STATIONERY 

ENGRAVED STATIONERY by Shoo 
Wedding invitation letterheads, card 

ine quality Siegrist Engraving Co 
924 Oak St Kansas City 42, Mo 

STEEL DIES 





Geonee 
WASeOMG TO 


rATWeR OF 
c 





RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 











STITCHING WIRE 
SPECIFY PRENTISS Stitching Wire 


Over ninetv-three vear of wire draw 
perience Supplied in coil or oof 
prove Sold by leading deale 


TYPE FOUNDERS 





PERFECTION OFFERS 


BIG SAVINGS 


on complete line of 
classical and modern faces 


WRITE... 


for Free Catalog of Perfection 
Types and Handy Fonts 


PERFECTION TYPE, INC. 
KELLOGG BLVD. AT CEDAR 
SAINT PAUL 1, MINNESOTA 











MODE RN oe ee eee gage Pate 
("ut borders and sp al ixill 

cast by ATE. Reasonably stone pte 
pecimen cutalos Write Walter Crit 
» Ker Ave Buffalo 11, New 


WRITE FOR LATEST circular showing 
Durable Foundry Type in latest type 
faces. Northwest Type Foundry, 6504 
Walker St., Minneapolis 16, Minn 
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The FH costs 


little more thana * 





standard typewriter 


Most of the rush jobs 
being done by hand in your shop 
when your regular folder is tied up 
can be done far more quickly and 
this 
portable folding machine. It is proving 


now 


economically by low-cost, 


its worth in big shops as well as little. 
With 
electrically driven, it can accurately 


semi-automatic feed and 
double-fold up to 5,000 pieces per 
hour. Can single-fold or double- 
fold sheets when stapled together. 
Itcan make eight different basic folds, 
handling paper sizes from 3 by 3 up to 
&Y4 by 14 inches. 

Little larger than a typewriter, and 
it costs but little more. Light-weight, 


portable—can be moved about easily 


PITNEY-BOWES 


Folding Machines: 


Made by Pitney-Bowes, Int 
93 branch offices, 


originators 
of the postage meter 


with service in 199 citles in US. and Canada 


(tS) 





Printers! folding done 
... awfully easy 
and very fast! 





Easy! Fold sample sheet. Measure the 


folds on metal rule. Then 





Move indicator knobs to widths wanted 
... And it’s ready to go! 


—and takes up little space. Any one 
can operate it. 

To set it for a job IS as easy us 
tuning ina TV set...simply measure 
the folds wanted and adjust two 
knobs. (See illustration.) 

An FH Folding Machine could 
be a really big help in your shop. 
Ask for a demonstration. Call the 
nearest Pitney-Bowes office . . . or 
send the coupon below for the free 
illustrated booklet. 


Fully automatic model 
FM folds up to 19,000 
sheets per hour 





NJ 
1) 
4 PirNey-Bowes, IN¢ 


@ 14277 Pacific St., Stamford, Conn 


Send free booklet on Folding Machine to 


I Name 

1 

i Firm 

1 Address 
| 
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BY WAYNE V. HARSHA, EDITOR 








*& There's been entirely too much government competition 
with the commercial printing industry recently, and it would 
appear that it’s been going on for some years without anyone 
doing anything about it. The Printing Industry of America 
is doing something about it, however, through its general 
manager, James R. Brackett. Mr. Brackett went right to Con 
gress with his appeal and specifically to a sub-committee of 
the House Government Operations Committee last month 
during hearings to determine what emergency actions might 
be taken to reduce government competition with private 
industry while a projected Commission studies the problem 

Mr. Brackett admitted that there were no exact figures 
available but estimated conservatively that government-pro 
duced printing volume was about $100 million last year, in 
cluding $55 million worth turned out by the Government 
Printing Office. In addition to that, an undetermined amount 
was run on facilities owned and operated by executive agen 
cies, not including printing procured from commercial plants 
by GPO and the agencies 

It seems that Congress supervises government printing 
through a Joint Committee on Printing, whose chairman is 
Senator Jenner of Indiana. This committee's standard policy, 
Mr. Brackett said, 1s to work for a basis designed to prevent 
expansion of executive agency facilities. He noted that “the 
frequently stated GPO policy, under both Democratic and 
Republican administrations, has been in general that it will 
not enlarge its Capacities, and that it will seek to procure from 
commercial sources such printing as it may not be able to 
handle on its own facilities 

This, Mr. Brackett declared, might seem to indicate that 
the commercial printing industry is being protected from 
government competition, but “such is not the case. While 
we lack authenuc official data, I feel sure that a candid review 
of the course of government printing over the past several 
years will show a continued enlargement of printing facilities 
Our appeal ts that the trend be flatly stopped, and that policies 
be strongly enforced which will bring about a reduction of 
such faciliues 

Mr. Brackett was not calling for abolition of GPO or ex 
ecutive agency facilities; but he believed that both, in and 
outside of Washington, could be considerably reduced over 
a period of ame, and without impairing any government 
operation, merely through stronger enforcement of measures 
which are now avowed policies of the government 

Once it is seen that prinung by the government ts social 
istic in Character aside from the service aspect, concerning 
which we do not complain,’ Mr. Brackett emphasized, ‘then 
we feel confident that there will be a continuous reduction 
in the amount of printing produced on government facilities, 
and al consequent proper fncrease in the amount procured 
from commercial sources 

Well done, Mr. Brackett, and we hope the committee will 
adopt your suggestion that authoritative figures be published 
annually so that Congress will be able at all times to give 
adequate review on a year-to-year COMpParacive basis ot the 
extent of its printing operation 
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%& She may have been a “handsome John” when she adopted 
the pen name of “Paul Beaujon” back in the early days of her 
writing career, but Beatrice Warde certainly left an indelible 
impression on American typographers e¢ a/ when she sailed 
for her adopted England on June 13 to resume her duties as 
director of publicity for English Monotype 

(Incidentally, several of our more learned subscribers who 
are definitely in the know, wrote in to correct us for reporting 
Mrs. Warde's pen name as “Paul Beaujean,’ which you'll 
admit makes better French than “Beaujon,” the correct spell- 
ing. The same subscribers kicked us again for writing that 
Frederick Warde, her husband was a Briton; actually, he was 
an American, the designer of the internationally-known Ar- 
righi type face. They both had been in Britain so long, every- 
body believed them British. 

As one of her parting shots before sailing, Mrs. Warde 
spoke to 72 graduating students of the School for Printers’ 
Apprenuces and the School of Machine Typesetting of the 
New York School of Printing. She suggested that the grad- 
uates start a hands-across-the-sea correspondence with ap- 
prentices in England. She complimented American graphic 
arts trade publications for their progressive policies and for 
their coverage of all phases of the industry. Out of her usual 
flow of good humor came amusing recollections of the “ham- 
mering-in” or initiatory and other outmoded customs preva- 
lent when apprentices became journeymen in shops of the 
old days 

On the serious side, Mrs. Warde impressed upon both 
graduates and all grown-ups the importance of printing at 
a time when democracy and dictatorship are fighting for the 
control of men’s minds. Whom did dictators hate first? Print- 
ers. Why? Because dictators could command the attention 
and allegiance of their public only as long as they depended 
upon the spoken word. Spelled out in print, dictatorial word- 
of-mouth gave people a chance to read and analyze undemo- 
cratic theories without being swayed by the hypnosis of 
personality that “puts over” spoken statements. And so, de- 
clared Mrs. Warde, printing performs a great service by en- 
abling readers to understand and apply cold reason to dicta- 
torial claims 


* THINGS WE NEVER KNEW TILL NOW: In attempr- 
ing to Manage the government printing problems in Oregon, 
Glen Cruson has made appropriate inquiries, and as a result 
has prepared some interesting information. Eleven states 
have their own printing plant, not including prison plants 
Thirty-one states procure their printing through competitive 
bidding (including Texas) and one state buys only a part 
of its needs through competitive bids. In Texas, all classes of 
printing are bought on a competitive basis and a contract of 
two years’ duration is issued on each kind of job 
*® Daughter: “Daddy, why do all editors refer to themselves 
as We’? 

Daddy: “So the reader who doesn’t like what he's printing 
will think there are too many for him to lick 
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Good make-ready is easier and printing 


quality increases with Cromwell Special | PRINTING phe nnd 


Prepared Tympan. It’s smooth, always even. 


Has uniform texture. Gives you clean, sharp , “Type Lay 
} impressions with less work. You get a tight, dent boy LL / 
| strong packing that’s tough—extra hard — OM WE > 
with absolute resistance to oil and 2 
, atmospheric changes. Cromwell Tympan —_ 
is unconditionally guaranteed. 
You can depend on it. send this coupon now for free samples 


CROMWELL 


Cromwell Paper Company 
4801 South Whipple Street 
Chicago 32, Illinois 


Send working samples of Cromwell Special Tympan to me with- 


out charge or obligation. 


Name sdubeiaal sieitedininiaamniate iad — 





PAPER COMPANY #& ne 
irm ress 
, 4801-39 South Whipple St. " 
5 Chicago 32, Illinois KS CW fe ____Zone State. 
. Press Make Top Sheet Size 
(check)—Square Cut | Clipped, scored 





If youre haunted 
by the cost of 
setting white space * 


INTERTYPE 
has the answer 


@ If the specter of costly white space composition haunts your shop, 
Intertype” Autospacer will help eliminate it. .. For composing white 
space —quadding left and right as well as centering—is automatic 
on Intertypes equipped with the Autospacer. .. All you have to do is 
set the convenient knob—the quadder does the rest. 


@ What's more it’s simple, foolproof and built right into the ma- 
chine. .. You can cut the cost of setting white space in heads, display, 
classified ads, catalogs, listings, title pages, announcements, business 
cards, and numerous other classes of composition. 


@ Yes, Intertype’s Autospacer is a “must” for most machines in to- 
day’s modern composing rooms. Why not let Intertype Autospacer 
save time and money in your shop. You'll be glad you looked to 
Progressive Intertype. .. Ask for a copy of the new Intertype catalog. 


Text set in Cornell Bold 


INTERTYPE CORPORATION 


360 FURMAN STREET, BROOKLYN 1, N.Y. * CHICAGO 10, ILL. * SAN FRANCISCO II, CAL 
LOS ANGELES 15, CAL. * NEW ORLEANS 10, LA. ¢ BOSTON 10, MASS 


In Canada: Toronto Type Foundry Co. Ltd., Toronto, Montreal, Winnipeg, Vancouver, Halifax 








